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HARDWARE | 
WEEK 
SPECIAL 


MAKE 2.970 


ALL IN ONE PACKAGE — 


ALSO ANOTHER GREAT 24 — one-oz. tubes FREE 
HARDWARE WEEK SPECIAL sell @ $ .20 each poorer 486 


12 — quarter-pint cans 


OTT sell @ $ .60 each $ 7.20 
vm TAS ones ot 12 — half-pint cans 

sell @ $ .95 each a $11.40 

TOTAL RETAIL VALUE $23.40 

DEALER PAYS ONLY 11.16 

52.3 PROFIT $12.24 


ORDER FROM YOUR HARDWARE, WHOLESALE 


or 4 FRANKLIN GLUE is the 
EVERTITE only genuine hide glue in 
liquid, ready-to-use form 


White Rewn e788) 3 | Recognized for many 


years as the outstanding 
Here's the Hardware Week Special on the glue for all woodworking 
best white glue, too: 12 one-ounce plastic 
tubes, 12 two-ounce ond 12 four-ounce 
plastic applicators, all in one disploy 
pockage. Retail value $13.80, dealer profit opportunity 
pays only $6.84, makes $6.96. A 50.4%, 
profit, 


Stock up now, take full 


advantage of this extra 


THESE SPECIALS NOT AVAILABLE AFTER APRIL 15, 1956 


THE FRANKLIN GLUE CO., COLUMBUS 15, OHIO 









power up your profit program 




















; 
> 
POLISHED ALUMINUM 
Two popular sizes! 
up, $12.95 wos, 139 
0p, $9.95 wor 
tach wit 1 ted. tas 
GOLD-TONE ALUMILITE F 
A stopper display item! 
8-cup, $13.95 west, 149 
With cord ted tax ' 
: 


Guy from your MIRRO Vabber! 









ALUMINUM GOODS MANUFACTURING CO., MANITOWOC, WIS. 
Fifth Avenve Bidg, New York 10 Merchandise Mart, Chicago 54 N2es cows 
WORLD'S LARGEST MANUFACTURER OF ALUMINUM COOKING UTENSILS gi? 


lLeed Housebes ping / onesies 


7 
Guaranteed by } PARENTS) UJ 





PAIKINS 


SPEC/AL! 


save! svi! gavel! gavel 
west oF 
i" —* ‘to 













\ 








THE ATKINS HARDWARE WEEK | 
gtd IS AN ASSORTMENT 


1] —Number 39 10” Keyhole Saw, 
Priced (p soll | , 












a 


for cutting keyholes, frets ond other 
close inside work. 

















s 
a ws 
- 3 ATKINS No. 36 NEST-OF-SAWS 

2 —Number 37... 12” Compass Sow, 3 ATKINS No. 39 10” KEYHOLE SAWS 

res to rae strain of gtr 3 ATKINS No. 37 12” COMPASS SAWS f 
smarp curves on eaty sowing in timo 

holes 3 ATKINS No. 38 12” COMPASS SAWS 

ae 12 saws— with Caunten ‘Merchandiser 





3 — Number 38 12” Compass Sow, REGULAR $9992 Naw #1 932 
for ~~ S and electricians; made DEALER cOosT _— ae 
ere REGULAR $3435 N $9998 

RETAIL PRICE —_— —— > 


4 Number 36 Nest-of Saws, ATKINS SAW DIVISION 


nbinathon c of Keyhole, C« ompass and BORG-WARWNER CORPORATION 


Metal Citi Slodes —_ 9, INDIANA 
_  — 


— —_ a=— 


- ~~ a -— 
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ELECTRIC 


































No. 86210 
Cover $3.00 . i . ~*~. : 
additional i | ne 
; \ ~ - ; 
bai ail 
HANDLE WITHOUT CARE... 
ei 
’ 
IT’S WASHABLE! 
You can immerse the e7 
tire pan, including the FOR EASY SALES! 
controls, | vate} Uy? ts 
tive line bye low the re bg 
nalite for easy cleaning 
Tell ’em to dip it in sudsy water... contro! 
and ; ig » Sionalite for eas, 
manny cocume eumne ind all, right up to the Signalite for ea 
Chart gives recommended washing. Universal’s sealed-in controls 
heate for cooking of va) . ~ . . 
ous foods, Signalite show are sate and Sure, Sel] Cry) tabletop COOKING 
correct te erature ha . . ; . 
cee elon guamate for meal-making convenience. Universal 
traditional quality is their assurance they are 
buying the finest, and Universal all-out ' 


THERMO-CONTROLLED HEAT advertising Means pre sold customers for you, 
Dial any heat from a hot ST Wk ['pP NOW! 
420) to ia positive otf 
7 hermoatatie control 


her ps exact at at conatan't 


over entire surface 


Everything points to the BIG YEAR! LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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THE HARDWARE DEALERS MAGAZINE 
PUBLISHED EVERY OTHER THURSE 


1956 


Established 1855 Vol. 177, No. 5, March 7 


In This Issue 


Just Among Ourselves 
Learning the Easy Way 
It's Not Funny 


What's New in Hardware Merchandise? 


Hardware Age Special 


Service Sells Hardware 

How ‘too much service’ helped a new retail hardware 
firm to exceed its sales budget by $40,000. A year of 
planning, studying and analyzing the editorial contents of 
HARDWARE AGE, and making surveys showed new firm 
what its customers would expect when store was opened 
Store layout provides comfortable shopping for customers 
and also makes selling job easier and quicker for em.- 
ployees. Flexibility is keynote of displays and storage 
areas 


Store Management 
lf We are to Survive 
A Small Dealer Grows—a Town Prospers 
An Accident to a Customer Capsule Counsel 
Showmanship in Business 
White Hardware's New Warehouse 


Merchandising Ideas 
Six Ways to Increase Lawn and Garden Sales 
Want to Sell More Dinnerware? 
How to Sell Marine Hardware 


Display and Modernization 
Better Display—Better Volume 


News of the Trade 
Washington News and Views 
How's the Hardware Business? 
Convention Calendar 
News of the Trade 
New Wholesalers’ Aids for Dealer Use 
Manufacturers New Merchandising Plans 


Classified Advertising |54 Advertising index 


Net Paid Circulation This Issue 35.500 
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Td) Now All ACCO Shelf Chains 


\ 





abl 
Mtricay CHAIN oat 


are in New-Style Boxes! 


@ Here’s good news for all hardware dealers: acco’ colored packages is given here; your ACCO dis- 


















has adopted a brightly-colored, new package de-_ _tributor will gladly furnish you with a complete 
sign for all AMERICAN CHAIN packaged items! list. Call or write him today. 
These attractive blue-and-gold packages make 


A partial list of packaged 


it easy for you and your salespeople to locate any 


packaged chain item on your shelves in seconds. AMERICAN CHAIN hardware items 
Your customers will be attracted by the colorful Tenso Coil Chain 
packages on shelves and on counters. And—each Tenso Tie Out Chains 


Tenso Dog Runner Chains 
Tenso Porch Swing Chains 
Elwe! Coil and Machine Chains 
Eiwel Cow Ties... Jack Chain 


package bears legible identification of its contents 
for quick recognition. Result: more sales, faster 
sales, elimination of delays... more profits for you. 


Now is a good time to lay in a complete shelf Sash Chain .. . Register Chain ° 
stock of these popular AMERICAN CHAIN packaged Cotter Pins .. . Repair and Lap Links 
items. Doing so will stimulate your chain sales. ACCO Pails (Proof and BBB Coil Chain) 
...A partial list of items now offered in the new ...and many others 





ACCO American Chain Division , 
he AMERICAN CHAIN & CABLE i . 


tYork, Pa., *Atlanta, Boston, *Chicago, *Denver, Detrott Va vue / 
Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, - 
*Portiand, Ore., *San Francisco, Bridgeport, Conn. 
*WAREHOUSE STOCKS {FACTORY 
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Just Among Ourselves 


Informa! Editorial Comments 





§. By W. A. Phair 


Learning, the easv wav... 


Le pite self service, Open di pia | ‘ Witidi : qi rih Lhe) 
new developments, one of the prime asset dependent adeate 


[ ADLIILTYV to provide service and ad 


(nfortunately, many dealers tod innot pply advice ¢ nel 
tome} They have permitted thems: to fall behind in the parade of new 
products and new devices. They ent taken the time ft Ci) he use of 


these new product . 


An independent store, Whose iit i} biti f ‘ i;ace, 
up-to-date advice on the products th e|] : hettes : nearbDy 


chain, aS far as a customer is ¢ 


There was a time, not long ag: the | | hardware dea oked 
upon as the man who could give y: ft on any problen might run 
into in the normal maintenanc: | e and tarm Peopl ert eit 
hardware store and bought goods the ecauUse e store offered ervies 


the new chains couldn’t offer 


’ : ; ‘ ; ‘ ’ 
B it. iT} tne post War Yea;>rs., t? ' (ii | ‘ | } ‘ 
rep itation lip away Re apt irine ti , ‘ , . 7 


be done. 


Over the past two years, a 
noticed a steadily growing interest leu ; 
is an increasing understanding 


tomers adequate advice 


One of the signs OF tnis renew: La) (] 
interest int} prod ict Ky! owledye: mee! ry r} ‘ 
type These clinics are small meet ' e limited vi ) lé 
expert discuss a line, then join i) {ues ) | v ye eye 


can participate in the discu 


A number of wholesalers have n ) this me df lealers and 
store salespeople acquire prod | Va Ye attended ma Cri 
sessions and have been very m : | | trie eri nterest nown 
the dealers attending these mee! “al ther it ey) active 
question and answer period, a re | nteresting 

I have discussed with dealer ' mie} yf 
the big, general meeting and the sn | type meet fhe almost 
Unanimous opinion is tnat the averave dt | e vet mu 


more out of the clinic-type sessions t} ait lo fi ary et 





One reason is that the clini ! effect t ty ral | y ri 
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informal editorial comments 
sO that each dealer can feel that it 18 an informal yvatherinyg i! e) 
reason is that in a small meeting, a dealer can see the displays and props 
better and he can usually hear better. And, he can ask questions freely on 
any point that confuses him 
The use of clinics is not limited to wholesale! Dealers can use the same 


technique for store meetings, working with some of the very helpful lit 


ature available from manufacturers 


It's not funny... 


’? 


There are so man Crious probl itis facing tne trade ese day tnatl we 
normally do not feel it appropriate to tell funny stories on these page But 
we ran across a story on a recent trip which we think is well worth telling 
lt is a true story and it reflects some of the rather loose thinking at | 


MOLY Of tnese day The story Boes like this 


A representative of a wholesaler was calling on a dealer Hie was trying 
to interest the dealer in a proyram that included a rebate or ) ircnas 


‘LA 


The dealer asked. “‘How much is the rebate. 
‘four percent,” the wholesaler replied 


The dealer laughed. “Only 4 percent,” he said, “why I intend to get me 


l4 percent this year, without even trying.” 


“No one can afford to yive you a 14 percent rebate.” the vnolesalel 


insisted “Hiow do you figure you re yoing to get 14 percen| 


“Well,” the dealer explained seriously, “first I’m going to give $10,000 
busine to wholesaler A. That will qualify me for a rebate of 2 percent 
and this distributor pays the freight, so that means about another 3% perce! 
or a total of 5 percent 

“Then I’m going to give $12,000 business to wholesaler B, who will ¢ 
me a Straight 4 percent. That makes a total of 9 percent Yesterday | got 
another deal. I give wholesaler C $15,000 business, I write out my ow! 


orders, and he gives me 5 per cent. Add them all together and you get 14 


, ’ 


per cent. You're wasting your time here, mister, with your 4 perce! 

| nat the end Ol the = ry | nope no one W il] write and ASK. } \\ nat 
funny about that story?” | don't think any dealer would really yet that 
confused, but the arithmetic involved in this story is not too much different 
from some of the loose thinking that many dealers are guilty of in weighing 


the merits of various wholesaler plans put in front of them 


any dealet K¢ ey thinking in term of how much do | yvet back 
the rebate, instead of how much money does the program help me put in the 
ban No one can live on percentaye After you get the good im yout! 
Lore, VO till have no profit, no matter how much of a rebate Ou pet 


you have to sell the merchandise before you have a profit. How a program 


i} ' ; i} , . : . 
will help you do a better selling job is far more important then than how 


big the rebate 
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No. SPE-556 “SPECIAL” 
50 ft. $6.49 

25% $3.95 73% $9.50 

Customers can see the reinforcement through 























heavy transparent virgin vinyl outer protec 
tive jacket Reattachable couplings five 
year guarantee 





No. 510-546 “STANDARD” 
50 ft. $8.95 


25% 45815 75 0 $1395 th reel 
Fytra ’ whe? ’ f vinyl 


SPRINKLER SELLS BEST ~— 
BECAUSE IT SPRINKLES 
BEST, LASTS LONGEST 











. . . . ‘ ‘ ‘ 4 ' se 
— See for yourself. Make any com- uniform distribution with one-third No. 5856 ‘“s” “LARGE BORE 
50 .$12.98 25% 4750 
parison you like...then you'llknow greater coverage. Packed on stor- No. 1456 %" 50 f. $15.98 
why most dealers sell it four-to-one age reel for easier handling, longer , 25 $9.30 | 
, i ; . g vorume water delivery w nomes OF 
over any other. Specially designed wear. See details and prices below. professional needs Extra rugged construs 
‘ . . tion wit tough v rein vinyl | ter orotective 
valve-like spray openings provide Ask your jobber. jacket. Reattachable couplings Ten year 


guarantee 
a 





SUPPLEX COMPANY Garwood, WN. J. 


Division of American Hard Rubber Company 









t 





DOES doce it beat 


Other SUPPLEX products—far ahead of the field 


SU PPLEX J fob a 


SPRAY - SCAKER 





) 
TRIPLE TUBE FLEXIBLE SPRINKLER® FLEXIBLE SPRAY-SOAKER “ECONOMY” GARDEN HOSE 
Sells 4 to 1 over any other Not 2 sprinkler Not a seeper Your ‘leader’ to 
. sprees Better + \ more coverage. All virgin Does things neither of these can do bring in store traffic 
lite § i Rs Btn fh Bi Ah 2 . d 
Cay TF TORGT IE. FEENEY SONPING Scientifically designed openings, spray upward The only non-remforced surecex Garden Hose 
Packed on Reel + Rolis up and rolis out with the only, from end to end in narrow pattern, for But made of high quality, virgin, transparent 
greatest of ease Assures longer wear deep watering of Foundation Plantings, Garden viny! Reattachable Souphags. | A year guer 
No. 1000 —50 ft. $5.98 with ree! peor etc. > ay out and leave it. Will not rot, antee An excellent “budget 
covers 1000 sq. ft ‘ust Of mi 
Ne. 600~—25 f. $3.96 with reel Ne. 500.50 ft. $3.29 25 #. $2.49 33. 


Neo. 800-100 fr $5.96 


© The Triple Tube Soprimkier is patented under U $. Patent 42,621,075 and other patents covering multiole tube flexibie sorinkiers 
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shington 
NEWS and Views 


By Washington Bureau of HARDWARE AGE 


Look For Tough Fight To Extend Constouction industry oMicials, farm and labo 


YVroups, ae Hii ASKINYV tor more |iberal loan WuUAl 
I > 


Minimum Wage Coverage In Spring to step up the home building rate to keep the ind 


| healthy. 
i.ffiorts to extend the minimum waye to at least a : 


eyment of the retatiing Indust Ln) vear, aithouyg! 

in a relative caim now, are far from dead OUTLOORK Housing official have 
Proponents of extension, principall the newl ised to further ease mortaaae term , thas 

meryed AFL-CIO unions, are building up a head of ee a ump in construction hanth, 

Steam ol what they know will be a to ign higent late) OF new HOUSING fart unde) LOO O00 ¢ d 

this ‘priny The | S. Labo Department Also | still hring eased aovernment reaulation 

demanding early conyvressional hearings on the e 

Lension 


The Labor Department, meanwhile, is going to stud 
IZ industries in 10 communities this vear to learn wha 


effect the new $1] minimum wave will have Will it 


bring increased unemployment plant hut-down price Postal Rate Hike Seems Doomed 
increases, and layofis of marginal (older, younger, o1 If Strong Opposition Develops 


leas efficient) workers’? We'll soon knov 


ah Vost office department officials are voing to have an 
lhe South, the department now admits, will be pat : ' 
iphill battle attempting to raise postal rates to bring 
ticularly hard bit by the new higney Mminimun Vie 
in an additional $406.5 millior n this electiol 
eyed tor (en Ly) | ; 
: Po Livia Le] re’trie ral 1] rita LITLTyie rile id biel 
OUTLOOK (ance proponent of exrtendina 
7 reque ted aA lé nike iti ty | cla mali pit ' 
fhe Pee ceed sii iii Made hreak fhrougi Phig rerai 
‘ ) iwortiea iy ring w/t) i] 
, TTh¢é HUVCTLISITS co Tih OD he > HhIOn a al 
barrier. com plete Coverade of ali merchandiae , 
bncCcrease OT 30 ercent ii third Cia mall advert 
and service frade will be juat a matter of vw é 
circular and small PpacKhaye osting O44 Mm 


lime. moat mere hand mg Erp ri aaores ir j 
riinKe in alr mall rate 


af strong opposition could hring ain hreal 
7 7 ( onyressiona! reception to the request! (1 
Fiptsitd ; 
trong backing hy ia ident kisenho ver. ni lune 
cool thus far 
Postal officials are al Oo, for the first time pre iy 
Easier Mortage Rules Sought Congress to restore “uniformity” to parcel post siz 
: ‘ and weight regulation Present laws val the ize 
To Encourage Home Building and \\ ¢ ight oT pat Kaye wri ry Can He ma led por wey r) 
lhe pressure on the government to further relay different classes of post office 


home buying reyulations and mortyage rates is mount 


ing. UVemands for restoration of no-down-payment | 
Ol PLOOKk be pita WV) Sli erie (] 
loan guarantees und actions to increase supplies of 

. : fimiam ( onogire not likely an pda hig 
mortgage money are coming trom Congress, the coy tal ; 
Osta rate boosts if there aw ¢ j apopreciabli 
struction industry, and farm and labor group } ny ap] 


" " . ‘iis position 7, ipid priéoai Meigs W207i rT, i prigi r 
Nonfarm housing starts in January failed to climb M1 f pa f 
> = fhe twit re tdne hould widke thew Pie hi pie 
above the weak December level of 74.000 units com ! 
: or indi WMmualliu. to their ¢ ongre Pe vi 
pared with a high of 135,000 units in one month last 
year if ontinued iri pare Jt) | 
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Supplee, Biddle, Steltz Co. 


May Hardware Co. 





Morley Brothers these outstanding 
we distributors 








Hibbard, Spencer, Bartlett & Co. sell... 


Evanston, Ill. 


















JO 
TESTED 





This ts if PET sales 
and dealer want, because they helped plan it! It's it 


t hye 





plan that both distributors 


eontinuilng lov al area sales plan that iV t's powe tools 


volume, With big, powerful newspaper ads, ; , | 
in volun i big, powerful newspaper ads, and the Bell Scoring 4 oc. Wall Shee 


most complete, effective merchandising kits the industry 6” Ball Bearing Sow Oscillating Sander witty Va Drill 
No. 614 No. 200 No. 1440-3 


has ever seen. Plus our sales and advertising personne! 


eeeeeeeee mail coupon today for full details eeeeeeeeee 


mail to GEORGE WEATHERBY, Sales Manager 
PORTABLE ELECTRIC TOOLS, INC, Dept. HA 1.54 
120 West Bird Street, Chicago 20, Hlineis 


cle tailed ta hye ip Vo put your pPropram over with ii bang! 
All ant kecd by trong national ads keved te the lo al 


promotion 


And ther plenty more! Like the re port from a lead 


Please send me full details about your new PET sales plan 


ivy resen;re I bpistatute whue T contains the unbiased facts 


NAME 
about powell lool oi and proves PRT if top line 
FIRM NAME 
kind oul ahoud fhiin fig and difte re nif PET plan and 
ADDRESS 
You i] find ad vicHu high ivi power fool sale a! 
cirTy STATE 


eeeeeeeeeeceeee ee eee eeeeeeee 
eseeeeeeeer eee eee eee eee eee oe 
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LATEST INFORMATION ON NEW PRODUCTS AND SERVICES 
































wool or sandpaper, adhesive, some Smoky hoods and smoker domes 
Pistol-Grip Nozzle pay 


wooden stakes, a flat board and a Kwik-Flik grid control quickly 
Hlome gardeners just squeeze 





pade Any pattern may be laid raises or lowers grid in five differ- 
trigger of this versatile hand pistol- 

out ince rubber pipe is flexible. ent positions to desired distance 
Rubber sprinkler heads are safe from fire without cranking. These 
for children and will not damage toyal Chef firebowls are guaran- 
awn mowers Manufacturer teed for five years. Chattanooga 
rer ommends profes ional instal- Royal (0 

lation, but i“ careful do-it-your- For more data circle No. 3 on postcard, p. 161 


velfer can accomplish it. Goodyear 
Tire & Rubber Co. 


Sculptured Lock Design 


Ruilders and home owners are 


For more data circle No. 2 on postcard, p. 161 


now offered a choice of two smart 


Portable Grills 


Glamor-styled, a line of 36 port 





able barbecue grills ranging in 


ee F 999 OF ’ 

yrip hose nozzle to adjust to any price from $4.95 to $299.95 fea- 
spi ny Ty igger can he locked in tures mn OW ide select ion of outdoor 
any spray position with the set cooking units. Biggest in the line 


crew which may be operated with 
the index finger alone for one-hand- 





ed operation. Made from zine die 
casting, the watering tool has bright 
yellow finish. Scovill Mfg. Co 


Por more data circle No. 1 on postcard, p. 161 


designs in the low-price “400” line 
of locksets with the introduction of 


Sprinkling System 


A brass, pop-up sprinkler valve 


this new Bel Air design. Like the 
tandard design, this is available 
that lifts spray automatically 
ubove grass level when system is 


in all popular finishes, including 
the new combination finishes. Set 
on, then retracts below grass level! 
for mowing, is a highlight of the 


can be used with a variety of trim 





rosettes and can be installed speed- 














improved version of an all-rubber, ‘illustrated) is the Model RC-400, ilv. Kwikset Sales and Service Co 
underground aprinkling system which sells for $299.95 and has 12 For more data circle No. 4 on postcard, p. 161 
in this model, head and riser have motor-driven spits, plus a heavy- 

been combined into one unit, to aduty spit for rotisserie cooking, - . 

Minimize possibility of heads pop two separate firebowls and two 6-Piece Steak Knife Set 
ping off under heavy water pres warming ovens with heat indica- In modern style, steak knife set 
jure. Rubber pipe resists corroding, tors: colors are satin black and liB-1 has stainless steel blades and 
electrolysis, pitting and accumula coppertone, which are featured handles of long-wearing ivory plas- 
tion of deposits. Sprinkling sys throughout the line. Smoke-flavor tic with a gleaming cap and bolster 
tem can be installed with simple cooking is emphasized in these new Offered under the trade name, 
tools: graph paper, a knife, steel! models, which introduce the Great Hammer Brand, Ltd., each set has 
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Want more information on these 
products’ Then use free post 
card on page 101. 


in hardware merchandise... 


FOR THE 








ix knives packaged in 
yrey gift box designed 





HARDWARE DEALER 


ing feature of Hardware Week; 
each drill is individually wrapped 
in polyethylene wrapper, and car 
ries price tag which can later be 


converted back to regular 
Phe Black & De che r Mia. (0 


ber more data circle Neo 


price 


§ on postcard, p. 161 


Hand Saw 


Made from 
steel, the No. 


saw features 


Swedish 


270 


charcoal 


Norseman hand 
a coral and lightweight pattern, 


for counter 


high crown tooth line, straight 
display, sets weigh %%4 Ib each. back and hardwood handle with 
lm pe rial Knife Co.. Ine :' ; 
four brass screws “aws are in 
FOU GA) Ce Ges He. o On EE & Om dividually packed and manufas 
'/4-In. Drill Special 
Available at a special price dur- 
ing Hardware Week, the No. 100 
Ma-1n drill will be offered to cus- 
tomers at a saving of $3 Tool] 
can drill up to '4 in. in steel and 
in. in Nardwood With proper | as 
attachments. it Can) SaW, drive 
crew mix paint, harpen tools, 
and, polish, grind and remove 
paint; tool weighs three pounds, 


Special 3-in-] 
drills 


three will be ra | 
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displaying 
mercnandis 
fured in 10 point, cross cut in the 

20-in. length as a 
and 10 


Zh-in 


and 
the 


retail at 


panel saw, 
point 
length 

S>.900 and $5.95 


Tool, Di 


ber more data circle No 


Cross cut in 

Priced to 

Sandvik Saw « 
of Sand vik Steel. Ine 


/ on postcard, op. 161 


44-In. Door Track 


Simple installation is featured in 
track for 


which nas 


the extruded aluminum 


in. Dy-passing doors 


(Continued on page 9B } 
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TO HELP YOU 





NEW DISPLAYS 
AND OTHER DEALER 


Outdoor Eating Display 
“It's kun to eat 
the theme of this 


Chutdoor ‘ 


_ 


full color, all-pur 





pose floor or window mere hand ty 


Height ia adjustable to 6 ft; it 


takes up 45 in. of floor space. Base 


is decorated on four sides, two 


piece cardboard pole may be placed 
in several positions for use aa floor, 


window. island or cornet! 


Dealer 


pies oe 


rigy ise init «as DAasisa for 
outdoor de 


Ine 


* on poateard, p 191 


bullding own omplete 
ynartment Poloron Products 


Fer more data circle Ne 


Display Rack, Counter 
OT neavy 


bination display 


paper board, this com 


rack and counter 


easily assembled by the dealer 
[nit contains a working model of 
the Durall tension screen plus a 
vorking supply of the product in 


if ontinued eoti page 116) 








HT 


pre 





DEC 
1955 


JAN 


i95¢é4 


JAN 
1955 


Harper & Mcintire Co. Plans Year-Long Promotional 
Campaign as part of Its Centennial Celebration 


As 


Lies, 
Ware 
plans 
campaign 
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Albert M. Cole Predicts 
Goll as New Homes 
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» January Retail Sales Show 3.9 Percent Gain 
» Harper & Mcintire Plans Centennial Program 


» New Housing Estimates Revised Upward 


January Store Sales 
Nearly $14 Billion 
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R-150 Merchandiser 
The Secret of 


Higher-Profit 
Mathematics 


Any dealer can sell one paw of 
plier @ mon th or 12 @ year. The 
R.150 stocks 2 plrers giving a turn 

r of six times ao year. The same 


with other popvlar items 











if you can turn some teols 6 times 
a year and others at least J times a 
year you || average at least 4 turn 


overs @ year on this stock 





Any way you figure it the R-150 Merchandiser will multiply your 


profies. You Ill get faster turnover, increased impulse sales; plus 





convenient. easy stock control. This new P&C Merchandiser fea 
The retail valive of these tools 4 


tures Better Lool Arrangement, kasy turning ball-bearing stand, $350.78. Four turnovers @ year 


means $1,403.12 per year in total 


increased plier section ind more tools at eve level. All of this on 
img CVOGe itching pont of-sate display that is oniy 28 wide lhe 
K. | 01s designed to fit compactly and profitably into any hardware 


tore. [his model ts adapt ible for counter. alcove or with a stand 


START MAKING MORE TOOL PROFITS TODAY! Send for com 
plete information on the P&C R-150 Merchandiser. It could be the 


nos prone ible item im your store 


P.C Tool Company (Pz C) 


P&C Offices: Dept. A-10 * Box 5926 * PORTLAND 22, OREGON 





also 3900 Wesley Terrace, Schiller Park, Illinois Your profit on $1,403.12 is 33°'/, 
percent. Thats $467 72 a year on 
P&C...the best tools money can buy. this PAC ®-150 Merchandiser 
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stool-up time. acain 


Free kit adds excitement 
to your lawn and garden 


. 


tool merchandising pai + 


BR CARDEN TOOLS 


Circle Ne. 14 on Quiz Check Card Page IG! 


‘Tool-Up ‘Time, the largest manufacturer 
produced, packaged promotion in the industry, 
is ready to stimulate sales of lawn, garden and 
farm tools for True Temper dealers. 





A 

NZ 
The 1956 kit contains more than 30 colorful 
display pieces, plus personalized traffic-building 
ideas that work. It features exciting, new 
displays that help jingle the cash register 

Because our supply was exhausted early in 

1954 and 1955, we urge you to order your kits 
today . Shipment will be made promptly 
It's worth several dollars, but it’s yours 
FREE if you act promptly 

i») 

A 
‘True ‘Temper’s greatly expanded national ad 
vertising campaign will send customers into 
your store... looking for ‘True ‘Temper quality 
tools. If you're one of the thousands of dealers 
that bought an M-64 Merchandising Unit last 
year, ask your ‘True ‘Temper salesman about 
the refill units available. Also, ask about the 
new G-44 Merchandiser, featuring shears, 
grass- and weed-cutting tools. Both of these 


portable garden centers produce profits that 
will amaze you. 








New G-44 Garden Tool Merchandiser, \ 
includes 44 tools, 21 different types 
Base measures 16” x 21”. Eye level 
sign provides space for prices. 





ds will say. - ‘ 
hardware store 










18,000,000 full-page © 
iT’$ TOOL-UP TIME at your 


> 
S 
° 
‘ 


iS 
SELL TH M-64 Garden Tool 


WNW Wy jy BIG Merchandiser, 

eT! includes 64 tools, 38 dif 
MARKET: ferent types. Mobile stand 
requires only six square 
feet floor space. 








ORDER 
YOUR FREE 
KIT TODAY! 


4 
. 
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FOR PROFIT-MINDED DEALERS 








Increase sales from 14% to 76% 


for Leadership Keports from rnou ina of dealers conducting Loo! | ) hime la ! 


year in all sections of the { Ss tate that thi promotion 


You Can Look to 








helped to boost sales of lawn, garden and farm tools trom 14’ 


to 16% For extra pront give your business thi pring tons 
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NEW DESIGN 
NEW MODELS 
NEW FEATURES 
INCREASED POWER 


SALES-BOOSTING 
shows hers SELLING AIDS 


ROTOR MASTER” Twenty . PLUS hard-hitting, strategically timed consumer 
Model 3108, 20” cut. - a advertising and merchandising support. « PLUS 
Also made in a eee selling terms. * PLUS instant 
self-propelled, eee of the Worcester name. famous for 
Model 320k —— depe and service with a minimum = 


, contact our jobber nearest you 
aoa. Bowes C ‘ompany, 
Corporation, 
U.S.A, 


















Worcester 21° SHEAR MASTER“ 





Worcester 18’° ROTOR MASTER® Eighteen 


Model 900R Model 300R 

Fully enclosed chain drive, Grass guards. - Porous-bronze permanently lubricated wheel 
“Sta-Temp”™ hardened blades. Sealed bearings. “Sta-lemp’’ hardened blade. Ad- 
Iimken bearings. Adjustable han- justable handle. Side ejyechon of clippings 

die. Easy cutting-height adjust- Mulcher included, no extra cost. 5 cut 


ting heights. Lightweight 4-cycle 
Briggs & Stratton engine, 1.6 hp. 
Other mowers in this series in- 
clude Model 380, low-priced 


18” rotary with 2-cycle Clin- 
ton engine, |*4 hp: and Model 
S30E, 18” electric, Ys hp, 


3450 rpm motor, UL listed. 


ments, Reel blades double- 
riveted to cutter heads for 
extra Strength. Fingertip 
clutch and speed controls 
Powered with 4-cycle Briggs & 
Stratton engine. Also available 
in 18° Model 750R, 













YOU CAN PLEASE EVERY CUSTOMER WITH A WORCESTER! 


FIVE ROTARIES: Mode! 320R (20° 2% hp self TWO REEL TYPES: Model 900R ([2!" SEVEN HAND MOWERS: Mode! 600 
propelled); Model 310R (20” 2% hp); Model 380 1.6 hp); and Model 750R 18”. 16” & 18°); Model 550 (16" & 
(18° 2-cycle 1% hp); Model 300R (18° ] 6 hp); and {Rope starters optional at slight saving 18’ Mode! 450 (16” and Model 
Mode! 830E (18" electric, 3450 rpm, UL listed) on Models 310, 300, 900, 750). 350 (14° & 16 


TWO LAWN SWEEPERS: Mode! 250 ‘Sweep Master’ (24 & 30” widths 
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WIRE SCREENING eR 





win wet Fetes oH, 
eee eet = oo 


FACTS, NOT FICTION, are what your customers 
a CORTLAND BRONZE Special alloy screer ng that's 


want. And Cortland Brand Screening ‘© e with rust-resistant Bright or Antique finish 

’ i-Wire ’ 

ts Multi ifé Edge ° ee @ gives you the facts to *e CORTLAND GRAY.WICK Durable. zinc-coated screer 

give them. ng, made trom finest electric turnace steel. Attractive 
light gray finish 


EXPLAIN TO CUSTOMERS how this Multi-Wire Edge @ CORTLAND ALUMINUM Lightweight, rust-and-stain 


| ; proo A 1d Gluminum wire screen NG 

adds rigidity and strength to the tacking edge. Show 

them how Cortland Brand Screening lies flat when un- 

rolled how much easier it handles, cuts, installs. 

| | | tock Both These Best-Seller 

These selling points can be telling points with your S o es Se ors 
customers so use them to help you clinch sales. 

CORTLAND POULTRY NETTING Mexagor 

OFFER ALL 3 Cortland Brand Insect Wire Screenings . netting in %”, 1”, 2” mesh. Standard 20 

. ‘ . . qagu iso i an gauc ‘ 

galvanized, aluminum and bronze. Available in 100 povge. A 1G, 30 one 54 gauge 

oe - y standard widths i150 linear + rolls Con 

linear tt rolls : x 14 mesh, 24 to 48 widths. Made to tinuous or lock-twist types Galvanized be 


U.S. Department of Commerce Commercial Standard fore of after weaving 


CORTLAND HARDWARE CLOTH Standard 


includes streamers. tolders. news nd heavy grades, square mesh. Mesh: 2 
nee i paper mats to help you sel! Cort 3, 4, and 8. All-welded Wire Cloths also 
land Brand products. Write for it availiable it ’ ‘a and | mes? 


100 linear tt. rolls. standard widths 


. > Js %, e 
ee % “ + ’ 
‘e . - 
OAS. . 
he - . “ 





WICKWIRE BROTHERS, INC., Cortland, N. Y. 
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IT'S SMART to stock Cortland Brand Nails and Brads. But 
it's smarter still to display them where they're sure to be 
seen. A simple display on the counter will remind customers 
to buy .. . result in extra sales, at no extra effort 


CORTLAND BRAND Noils and Brads are purposely put up 
in colortul, convenient, self selling packages Nails are 
supplied in Green packages, brads in Yellow, with both 
clearly marked for weight, length and gauge. A complete 
stock of sizes (se |b., '« Ib. and | Ib. packages) can be 
displayed in a minimum of counter space 


ACCURATELY MANUFACTURED and uniformly finished, 
Cortland Brand Nails and Brads meet strictest quality 
standards. They re tough, rust-resistant ... have sharp points 
and true-formed heads. Your jobber can supply Cortland 
Brand Nails and Brads . order them today. 


Sell it for all types of tying! 


CORTLAND STONE WIRE Popular for tarn nad 


home ute Used for stove pipes hay balit g other 


types of tying Made trom corrosion-resistant stee! 
Avaiiat le galivar ized Or black anneaied Po xed if 


i2 ib coils i) coils to carton Gauges 16 thru i8 


WICKWIRE BROTHERS, INC., CORTLAND, N.Y. 





\ with a simple 
Sens. counter display 


Free Sales Kit - 


includes streamers te jers ne 
paper mats to help you % i ¢ r? 


»© 
land Brand products Write tor it 















away with the old oaken bucket! 


... feature 
a ; 
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portable water coolers 








es . WITH THE NEW 


SPARKLEEN* 


liner 





* 


Keeps water sparkling clean 
s ... keeps coffee, lemonade 
wh OY. and other beverages 


odor-free, taste-free 


ase aah Non-Toxic coating approved 
ee ee os 


A by the Food and Drug 
err Administration. 


é mat 
feta i 


Here’s the modern way to keep drinking water spar- 

kling pure and refreshingly cool! DeLuxe WA’TER 

NOTE THESE IMPORTANT BOY portable coolers go everywhere ...do a better 
CONSTRUCTION FEATURES job of keeping men on the job. 

Riveted Handles WATER BOYS are big, rugged, built to take abuse 

hn eo : on construction and logging work, in oil fields, ware- 

wf} Fully Enclosed Cover houses, service trucks—everywhere men work. Ideal 

















for hunters and fishermen, too. 


Extra Large Aut Space Stock and feature these versatile water coolers. In 
For Better Insulation 9 2 F I le of 

: popular 2, 3, 5 and 10 gallon sizes, they're made o 
Hot-Oipped Galvanized quality materials and carry the DeLuxe name. Point 
set. Guaranteed Ne ‘| 


to Rust or Leak out the “extras’’...they’ll build extra sales and 
extra profits for you! Order from your jobber today. 





r 


Brass Nickel Plated, 
AR. “essed faucet 


Non Movable 
— if set Support 











Extra Deep Bottom 





e 
_ 





woth) A 


THE SCHLUETER MFG. CO. « ST. LOUIS 7, MO. 
A complete line of galvanized ware, tinware and other specialties 
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IT’S EASY TO SELL 
THE 





Sade POWER MOWER 


HENDERSON 
















NOT A REEL... NOT A ROTARY 
\ but a revolutionary design which 
4% corrects all the disadvantages of both 





















a * ~ »~ 
) € 
MDD: 
{ ay AU AV AL AVAL 
WORT) Zhe, ‘ 
- \ y . . 
“Cyclo-Safe” Cutter mows everything harms no one, Covet 





All Housing traps flying objects; expels them harmlessly. 


a tition is mighty keen an 


and reel-typ power mowers today. Bur that’s just the reaso 





why Henderson Contour 1 easy l} 
it on the market. Practically se! 
Thanks to th patented “< lo-Safe”’ cutter. al eds. heavy call 


' ;* 7 
matted vegetation meit like magic. Mu 


IMPORTANT | . 
NEW FEATURES \\__\\ Sc 










3 clippings for 1 rich, nat iral IT) ch 
© All engines pre-tested 4) the Hend ' y ) 
ADOVE a tri enacrson NlOur | i] utter shalt res Wd) 
® New recoil starter ' ) 
TO! ifiaad SP 
@ EXTRAS: Trimmer " ) | 
‘ if 1} ii | iy VN [ 
attachment and blades ] : Te 
Acie | nt weivrnt id) Da 
leaf mulcher ee Big? | | ay 
Wnecis make the ¢ iol) ‘) isy »>PaNnadIC that 
attachment also . : 
ing 1s ct nits « 
: 
available | 
; i ; MoiWwa 
i] y W | 
low , 
Here's tl rf you 
vertised. | 
\ tod 


HENDERSON MANUFACTURING CO., FISHER, ILLINOIS 
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rue 
; 8 Wallihider Brush . Wallhider 
, 3 . 4 } ntai : brushes pried 
ne a 4 W all : to sell NOW 
ler and 244” l dogs. 4 
Trimmer Wall brushes 





. - 
+6 ¢t Rrand-new self- 


service full color lisplay! 


Contains only brushes with 
proven onsume le 
marca Hieav y Witt ti 
struction—stands anywhere 
in store Size peoasil ie 1Ons, 
brush are, printed on all 
brush jackets. Available in 
pure-bristle of Pittsburgh 
Syntheti 


Each SELLING display 
contains 45 brushes! 


4 wall, ceiling, floor 
brushes “ / | ioor, bese 
board brushes. &—1I1' 


Drushes. & 2° ° furniture 


7 sash 


brushes ‘af 2°" moulding, 
radiator brushes. &8-—1'," 


small area brushes 


FREE DISPLAYS TO HELP YOU 


in a colortul 


display I x 












a 


LT {ugh DRUSHES 


aoe pilisburgh dm 


THAT PAINT J08 SO MUCH ARE YOUR Best ae” 
BETTER... AND MORE FUN! 






os 





SELL PITTSBURGH BRUSHES 


These colorful modern displays will stop customers and attract more 
| } 


sales! Order the assortments that sell best for you, the displays come free as a 


sales booster! With Pittsburgh you Anow you're selling the best line 


Every type and style 


Iynex”™ nylon: o 


expert brushmakers! 


r s 


Cor 
et 


pure fi 


ie 


hogs’ bristle; 100° » texturized synthetic bristle 


ntifically blended mixtures of hogs’ bristle and 


synthetic. All made in the world’s leading brushmaking plant, by experienced, 


tin if to sel] Pittsb irgh by: ishes, thie y Te thie he st 


PITTSBURGH 


12d Stipe. naseun 


seusmes ° 


PITTSBURGH PLATE 
GLASS COMPANY 

Brush Div., Dep? A-O} 
1221 Frederick Avenue 
Baltimore 29, Maryland 


Gentiemen Please ru 
rie rrnat 


plays i ave hecued 


Paints . o.ats . CHEMICALS . PiLasTics * rieee® GLats 


56-A 


56-8 


bout FREE brush dis- 44.G 


56-F 


} 
56-55-3 
Ad ‘ 
56-55-4 
7 sone yiate 


’ 
meee eee eee 








riow to keepag 






oing 








business going 


When an owner dies, it can be a difficult job to keep 
a going business going. The alternatives may be 
months of reduced and uncertain operation, liqui- 
dation or forced sale for a fraction of the value that 
existed before. 

Many businessmen, however, are solving this 
problem before it hits. They are planning in ad- 
vance for the fair disposition of a business interest 


and making sure there will be money to carry it out. 








AETNA LIFE 


INSURANCE COMPANY 


Hartford 15, Connecticut 
Since 1853 





et eee terrence allel eee eecet enero me em 
| 

Ana Life Insurance Company 

Hartford 15, Connecticut 

| Gentlemen Please send me a copy of your new 

| booklet. “Will This Man Take Your Business With 

i Him When He Dies?” 

| es : pee Be 
| Compeny _ a 

eee eam PEM ee 

6 eepaes Gm om me ee 9 Oe eo ow oe os 
24 


Whether you operate as a partnership, close cor- 
poration, or as a sole proprietor, Aitna Life has a 
tested method of business evaluation that is ac- 
cepted by lawyers and accountants. And once the 
fair worth of your business has been established, 
your Aitna Life representative can help you set up 
the plan — and provide for the funds —to pro- 
tect the interests of your family, yourself, and 


your business. 


SEND FOR THIS FREE BOOKLET 
Our new booklet “Will This Man 
Take Your Business With Him When 
He Dies?” clearly and simply tells 
the story of business insurance as 

ut might apply fo your particular 
J situation. We'd like to send you @ 
copy, without obligation, of course, 
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EVERYTHING 
% THAT CLICKS 








OR those who like effortless riding, the The Wingfoot is original equipment on most 
Wingfoot semi-lightweight tire provides American-made bicycles. It fits any standard 
unusually low rolling resistance. balloon tire rim. Feature the Wingfoot—it’s a 


’ , , anre anlea leader far ’RR 
For customers who prefer balloon tires, the  °""' sales leader for ‘56. 


Wingfoot has the strength, stamina and solid Goodyear, Cycle Tire Dept., Akron 16, Ohio 
stability you expect of the best balloons. 
A leo gi ailable iv re d, blue or gre en tre ad u ith sparkling U hite side Fe all, 


y, Aue 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 


- A Vy FYPR Tf sndaay A Pod Mlatwort ' ; hw Piry j A 
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at's cooking ? 


BIG PROFITS FOR YOU 


in SIMONIZ Copper Frying Pan Offer! 


$2 certificate right on can! 








NOW FORTIFIED WITH 
HARD LUSTRE SIMOLITE... 





COPPER 


FRYING PAN 


& & & 


$300 value yours / 
for only ${|@2 “ 


Heavy-duty — big 7 size! 


A bergein offer se you'll try 
SIMONIT eo. = moor wax 


It's gleaming copper on the outeute 
easy to clean epun sluminum on the 
unaide' Non-twiet handle! Simoni of 
fere you this $3 frying pan for only $) 
abi 82 euing yo ity new 
Sienonia Non-teuff Floor Wes 


Me scutts, ne streaks — shine tests 
5 weeks! Nottune laste longer than 
new Simona Floor Wea, because ts 
fortified with hard lustre Simolite ° Se 
eosy “Simon ae eelf polushing | 

Just buy @ pent of Samona Floor 
Was and All m the free $2 gift cert 
cate that's right on the can Mail } 
and the cap 











NEW SIMONIZ 
















This bigger-value premium offer 

is sure to top even the record results 

of last year’s promotion! 
Your customers get a $3.00 Copper Frying Pan at a 
SAVING ol Ss? (ft) and you yet lots ot extra pront ’ 


Heavy advertising certain to 
bring you more prcfits! 
Television ‘The Big Story’ on NBC-TV Network! 
Popular Local TV Shows Across the Coun 
try! Lots of Hard Selling TV Spots ! 
Radio Spot radio coverage all over the country 
including your local area! 


Sunday Magazine Sections — big, eye-catching ads 
like the one to the left. (Much larger in size. 


of ( ourse ' 


Be sure you stock and display 
Simoniz Non-Scuff Floor Wax, 
fortified with Simolite.” 





No paper work 
for you! Self- 
Selling certificate 
Istightonthe Fe -3o08 | 
pint can —> Ene 


av "6 Pan 
— ; ~ La¥ au 


==: FLOOR WAX 
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BIG Sales 







De Luxe Model includes stove and two heavy gage aluminum 
pots (one quart and 1'/, pints). Heavy spring steel handles. 


Sa -Guel tor Safely Chef 


Can be shipped 
Parcel Post! 


A patented, solid fuel, 
Does not melt, run or 
spill. Odorless, smoke- 
less, burns hotter than 
alcohol, kerosene or 
regular gasoline 


VOLUME REPEAT ITEM 


Retails for 


per 
can 





News in Camp Stoves! 


THE SAFEST CAMP STOVE EVER DESIGNED 
®* No Valves * No Jets *© No Wicks * 


New and unique, Safety Chef is the ideal, complete 
field kitchen for the outdoor sportsman — can also be 
used for emergency household cooking. 


Compact, lightweight (only 1 '4 Ibs.). Cannot ex- 
plode, presents no fire hazards due to tipping or spill- 
ing. So small (6" x 5°) Safety Chef — plus — 6 cans 
of fuel can be stored in the glove compartment of a car. 

Safety Chef has rugged stainless steel combustion 
chamber that requires no cleaning, no wicks or repairs. 
Will last for years. 


AVAILABLE IN TWO MODELS 


DE LUXE MODEL STANDARD MODEL 








Retails for Retails for 


(Packaged 6 to carton) 














@ Sports Iilvstrated © Ovidoor Life 
@ Field & Stream 
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spread. Cleaner to use. 


a 


FILL OUT 
MAIL 
TODAY 
AS ADVERTISED IN 
© Boys’ Life ® Sports Afieid 


a -— a ULilzan. FIRE STARTERS 





SAFER TO USE *© SMOKELESS *© ODORLESS 
Ideal for starting indoor, outdoor bar- 

becue and fireplace fires. Attractively 48 

pocnaged. FIRE STARTERS 

Made of solid fuel, Vulcan ‘Fire Retail for 

Starters'’ burn solid, do not melt or 


SAFETY-CHEF DIVISION 1 
The Vulcan Radiater Ce 

775 Capitol Ave, Hartford 6, Conn 

Gentleme: | am interested in becoming a Salety Chef 


| Jobber Dealer. Please have your representative coll, 
_ 


ste | 


ai 


| City lone 













Here’s the 
oscillating sprinkler 4 





that outsel/s 


a 


all others 





by far... 


Swingin’ Sprays create buyers 
for everything Melnor makes... 
and Melnor makes everything, 











A FULL OSCILLATING SPRINKLER LINE 
All Swingin’ Spray models with life |< 
time lubricated “Perma-Sealed’* | f 
motor unit Starting at 6.95 ~~ 


MELNOR METAL PRODUCTS CO., 





A COMPLETE GARDEN ACCESSORY LINE | 
Every wanted garden item 
connectors, sprinklers, convenience i'ems like 
Melnor's famous Stop ‘n Flo shut-off valve 


hose nozzies. 





BRAND NEW GARDEN ACCESSORY ITEMS 


See the amazing new Aqua-Gun hose nozzie with 
exclusive “green trigger —a powerhouse at only 
1.50 retail plus new mender kits... chrome nozzie 


INC. - 10-40 45th Avenue « Long Island City 1, N. Y. 
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YoU CAN DOUBLE or TRIPLE 


YOUR BASKETS 


Yes, you should easily sell two or three times 
more Cyclone wire baskets than a brand of 
unknown quality. About all you need to do is 
to keep them out front in a good spot where 
everybody entering your store can see them. 





BUSINESS BY FEATURING 
CYCLONE CATCH-ALL BASKETS 


Arrange them in an attractive display so the 
familiar “Red ‘Tag’ stands out. This famous 
symbol of quality and the readily apparent 
superior quality construction of the baskets 
will do the trick for you 


A BETTER BUY FOR YOUR STORE... A BETTER BUY FOR YOUR CUSTOMERS 


Cyclone Catch-All Baskets are B I G (28” high, 
20” top diameter, 16” bottom diameter). They 
are made of heavy No. 10 wire for rough service 
Their close (1! » ) mesh makes for greater safe ty 
when burning trash ‘This safe, close mesh is 


welded at every fourth intersection (there are 
198 strong welds) to make them extra rigid, extra 
durable. ‘They are available with baked green 
enamel finish, or (on special order) galvanized 
after fabrication 


CYCLONE FENCE DEPARTMENT, AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 


WAUKEGAN, ILLINOIS . 


SALES OFFICES COAST-TO-COAST 


+  UWITED STATES STEEL EXPORT COMPANY, MEW YORE 











ORDER 
NOW! 


Contact your Cyclone 





jobber w thout delay 

And remember Cyclone 
Catch All Baskets will sell 
faster, so dont 
inderestimate 


your requirements 
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‘Standard and Special Washers. 
‘of Every Description to Meet | 
the Demands of Your Trade 






A GOOD NAME TO REMEMBER 
WHEN YOU NEED WASHERS 


You need never be at a loss for a dependable source 
of supply when it comes to Washers because Mil 
waukee Wrot Washers are literally stocked at our 
plant in thousands of different sizes, including all 
standard and semi-standard sizes. In addition to 
this large and comprehensive inventory, special 
orders to meet specific requirements can be made 
up from our more than 25,000 sets of dies with 
out doubt the most extensive assortment in the en 
tire washer industry. 

Let us help you keep up your shelf and warehouse 
stocks of fast-moving U.S. Standard, S.A.E., Rivet, 
Lock Washers and various other types of “in de 
mand” washers. Prompt deliveries: 


HARDWARE DEALERS: Please order from your jobber. 


: %.. MACHINERY 


NO. 200 ASSORTMENT | 


MACHINERY BUSHINGS am * e ms 







This popular assortment 

ae ao ao = fre | 

ings, in 12 different sizes | EMERGENCY REPAIRS ‘.) ) 

og Fy PO ~4 

each a, Cneeee yee Se | OO . All standard sizes are available in 1-lb. and | 
A handy display board, as ee >a 7 5-lb. boxes, as illustrated. and in 200-lIb. con | 
cage AS Pope ‘No. i = vd tainers for bulk supply. To facilitate ease of | 
— ain caahention | shipment it is recommended that jobbers ; 
a ee a RO order paper box units in standard 200-Ib | 
a” Geom aaa oa ¥ packages | 
— DISPLAY BOARD FREE DEALERS: Order from your jobber. | 





WROUGHT WASHER MFG. CO. 


THE WORLD'S LARGEST PRODUCER OF WASHERS 
2216 SOUTH BAY STREET MILWAUKEE 7, WISCONSIN 
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It’s the top value in the field at the regular 
price of $2.98... but what a buy it is for 
your Hardware Week customers at $2.48! 


. a 
. —— 
- 


y. Order the No. 506 Deal now. Includes 6 
"i No. 507W-White enamel can openers in 
i a self-selling counter display. Total retail 
Mi value $14.88, less your regular discount. 


i) FIRST IN SALES BECAUSE IT’S FIRST IN VALUE! 


SWING-A-WAY MANUFACTURING COMPANY . SAINT touts 16, MISSOURT 
enaat : -_- rw . ea { of [4 P ba) ‘, a4 - “sy fo - ow | se) bd ot Oe w a. Fal *; a J ” 
BEA LS TE OSG MTS IA OE SF ASOT PEP BPE IV 
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The length and breadth of the Nation...in camps, cabins, 
cottages and picnic grounds... Coleman Camp Stoves are 
standard equipment for all types of outings. Folks out for 
fun want dependable outdoor cooking service and “good 


outstanding advantages: 


LIGHTS INSTANTLY—No preheating; no waiting. 


Strike a match, turn a value and the hot blue cooking 
flame is going right now! 


ECONOMICAL— Make and burn their own gas from 
special Coleman Fuel or any good grade of clean white 
gasoline readily obtainable. 4 to 4 hours of complete 
cooking service at full heating capacity on one filling 
of fuel tank and at a total fuel cost of less than 15¢. 


ALWAYS DEPENDABLE —anytime, under any weather 


condituons 


DURABLE COPPER BRAZED FUEL TANK —Lifetime 


construcuon. Easily removed for filling without dis- 
turbing cooking utensils on grate. 





SAFE lank Corrosion- resistant finish inside and out 
prevents leaks—cannot be overfilled. 


EASY TO CARRY Folds up and carries like A suitcase, 


with everything inside—compact, takes up little spac« 


SPECIAL PRESSED STEEL BURNERS —Scainless steel 


burner rmngs wont rust or burn out 

CONTROLLED HEAT Instant regulation tO any de- 
gree of cooking you want 

ALWAYS READY for instant use No hunting for 


hrewood ...no dangerous open fires 


LARGE COOKING SURFACE — Plenty of space for 


big pots and pans 


CLEAN COOKING—Like a city gas range. No smoke, 


sont or ashes 


BAKED ENAMEL FINISH—A beautiful forest green, 


durable and attractive; easily cleaned, 

















Display ALL Coleman Outing Pals 
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Model 426B~— 





towel rack. foldine windshields. als, 


| mit dé pp 


fiic Asuire 


eats” in a hurry for big healthy outdoor appetites. That's stove _ all - 

‘ ; ' casicr, matter can ‘hat 
why Coleman ¢ amp Stoves outsell all others... why YOU iridine 
can sell plenty of them. Only Coleman offers all these ee yy 


Deluxe 3 Burner 
‘The finest 





f f 
7 j 


/ fe 


7 
7 
, 
| 
ee 
tt 


— 





Model 413E—Two-Burner 
Americas most p> pular, fastest selling camp 


Coleman teatures for taster, 


bias slicte AWAYS legs; 
| 


| tank. Cooking surface 


Size folded: 22-1/16 & 





Model 425B — 


Two Burner 







Ccamy stove A popular, low pri ed 
ever made! Ihree burn- stove that provides de- 
‘ : ; ' . . ’ 
ers cook big meats tor A per pat eX . . AER Ome 
, , ing performance under 
big farrni OMRING ur 
' | an ondition, ¢ ooking 
ace , 4 l4 surtace wp. ~ | Fold i, 
ri led 7 ’ 16'/3 17% } 1 4 Fuel capac. 
Fue! ‘ pact }' pint it : pint 
+ sPORTMASTER— 
bor ‘traveling light A 
ci mpact, sturdy ! burn. 
‘ 





HEATMASTER— 


Ac mpact,portabie gas 


| : 


instant lighting 


oe 
| MEW L 


; 4 ts 
Put ‘em “Up Front” in Your Store...Then Watch Your Sales Soar! ws Petroleun 
A complete line Lanterns, Camp Stoves, Coolers, Carrying He f . ended CSI. 
Case-—Camp lable and a superior special blended new Fuel, ince in ¢ . P pertorr 
They're all nationally advertised Sell them all... profit 5 ways! anc, R, Ofeman appli 
ne mok is ole in}, 
C, ms ‘ Sit ¢ Oder 
' Fist sesh, 
ii | ‘yoy fdr fy Puard ’ . 
Prot ' 1) fuel tank 7 *84iNse tus, 
i ‘ y Cle O ins * Gum inh} itor 
in , Gistinges; 4 ae. “NerTators ind 
Lititls oy Ss i cen o I, ; ‘ ‘ 
, “ft ane ‘ lion 1, [tttactivel Packameg “at 
ery Las burnino ‘ Proot Cans Se WV Bee in 
j Oleman applian With 
ORDER FROM YOUR WHOLESALER a 
Get The Facts...Get The Goods...Get Profits! 
THE COLEMAN COMPANY, INC., WICHITA 1, KANSAS 


r stove for was ce oking 
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sy wie re. arryvtirne 


cater and ce r ker c« rie 
bined’! Built to take it, 
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Between 7:50 and 9:00 p.m (E.S.T.) 35,000,000 people will Contact any of the 27 strategically located "U.S." District 


see the widest selection of eve-catchine varden hose eve Sales Othces or write United States Rubber. Mechanical Goods 
displayed decorated colors stripes swirls patterns —in firve Division, Rocketeller Center, New York 20. N. ¥ 

quality plastic Rubber hose LOO \nd colored couplings se &eeee#se#fee#Frtfecteseseeseeeteteeteeetie#eeeeeeee#ee#ee#ee#e#e# @ 
IV has proven to be the most dynamic sales torce, short 


of an in person call. And the NBC- LV Color “Specs” are the 


| And don't forget: Ihe new U.S Garden Hose sales 


olicy of selling d cit thie cle we lene etaiies 
fine st example of | \ Ks llineg }? ‘ ‘ iy (live i) ma }? Tit ti ! i ‘ 


. :, , means that dollar tor dollar—you buy more for le 
Be prepared for the rush of U.S. Garden Hose customers 

sell ata competitive price, and make your full profit 
‘ | ; 

into your store. Stock up wv ith the fabulous new line of [ ‘5 on every Uo Sos Garden Hose 


Garden Hose before the April "2" nd telecast. Lse the powell 


‘ 


eeeexuxeoe#eee#ee#ee#ee#ee?es 


’ : ’ 
packed promotion Kit top tips dif CVC Tlic 


Mechanical Goods Division 
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FAST, EASY, SURE-FIRE WAY TO BOOST 
“OUTDOOR PRODUCTS” SALES AND PROFITS! 








dynamic, full-color, 3-dimensional 


POLORON 
FLOOR DISPLAY 


This new traffic-building point-of-sale display will stop, remind and sell your 
customers more profitable outdoor products. Ready now with a whole big 





selling season ahead! 

VERSATILE! Use it as an island! In your window! As a beautiful center 
display for a complete outdoor department! No extra work...no extra 
inventory required! 

A guaranteed traffic builder and sales stimulator from Poloron—‘“The 
World’s Largest Producer of Great Products for the Great Outdoors.” 


Yours FREE! 


AVAILABLE NOW—ONLY FROM YOUR WHOLESALER 
Supply Limited! Call Him Today! 











THE WORLDS 
oi toe LARGEST May 


PRODUCTS fr, ne 


@ Display packed 
flat in one carton, Assembles 
in a minute. Base decorated 
on all sides, extra-sturdy to support 
heavy merchandise, Only 45” of 
valuable floor space. Adjusts to two heights 

Visible from any point in store. Life size 

boy beautifully lithhographed in full color, both sides 


WHOLESALERS! If you don't have full details about 
this special hand-tailored Poloron Deal —— write, wire Poloron 
immediately. Be ready to meet dealer inquiries! 


POLORON PRODUCTS, Inc. New Rochelle, N. Y. 


Monvfacturers of the fomous TARTAN « PELICAN - THUNDERBIRD - THERMASTER & WOODLAND Picnic Jugs + Ice Chests © Braziers & Grills 
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perc a anenee en ~o eo ne a 


profit from the fast-growing market 


for the WO-S£E line! 
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Eliminates a problem common 
to millions of home owners! 


jars shrub, hedge and vine roots from robbing 


Sells spring, summer and fall! 
Repeats and repeats .. . because the average 
customer buys 8 packages 






















kKdges lawns permanently eliminates grass trim flower beds of moisture and plant food Impene 
ming. Cuts lawn work tn half. Stops all kinds of trable steel barrier 12 inches deep allows flowers to 
grasses from spreading into cultivated areas. Used flourish close to shrub backgrounds. Makes the dif 
around tree hrub flower beds along fences, fé rence between stragyuly puny flowers and well 
hedves and driveways. Gives lawns that well-cared nourished, prize-winning blooms! 
for lool NO-Skik Root Fence is made of special hot 
r o-See Cira Marrier i rt) ice of corrugated gal dipped } ilvanized tee} corrugated to po rimit ex 
\ inized teel that la t i lifetime hoa V¥-Lo handle pPanhsion and contraction a the sol freezes and 
sections two feet long by four inches deep Loe K to thaws Last a ltetime fiasy-to-handle sections 
gether to make any length. Bends easily around two feet long by 12 inches deep lock together with 
corners or iat right angle special twist clip to make length necded 


Advertised retail—40-ff. package $4.98 _ — 
eaeeeecens package $ Advertised retail... . . ex 8 twete* ¢19 98 
( ine 


fividual section BY) 


et dati) ¢ } 


NO-S£EE 
ROOT FENCE 
















NATIONALLY ADVERTISED 


Leading national home and garden con- 
sumer publications will carry lorge 2-color 
advertisements all season, gucarantecing 
consumer demand for NO-SEE products. , 











|| 
Stocked by leading hardware 


and garden SVU] piy ; »bbers SELF-SERVE DISPLAY 


liberal discounts 





3 color mailable 


pa kage contains 40 Remove top wood member from box and it 
makes self-serve display Brilliant 4-coler 


pone! tells sales story, 


feet. 5 po xoges fo ao master 


carton 


KEELOR STEEL, UNC. ois mint sr. si €., minnearous 14, Minn 
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Congress engineers have pioneered the design 
of pulleys and other FHP drive components 
toward higher standards of maximum strength 
and minimum weight. Manufacturer and con- 
sumer demand for these higher standards 
have made Congress this country's largest 
FHP pulley producer. 






Congress offers a practical variety of light 
machinery drive components at competitive 
prices generally lower than competition. Have 
you compared Congress savings? 

Excellent service and delivery are assured 
your jobber orders from ample factory stocks 
of all items. 


This nationally advertised booklet inspires ideas 

explains and sells Congress products. Get your 
copy today and ask about the “make-it-yourself” 
contest 
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it shows the n 











displays for dealers require no 
premiun counter pace The WN 16 
assortment (based on a Supply demand 
helf stock quickly and ea Ny 
sold, inventoried and replaced 


, ufyey) j 


CATALOG of Avethebte Boteria! 
CONGRESS 


ADVERTISING 
SERVICE 


mplete ser ne! 
nprerte ervice eps E me rgplhcmg for MW dotrhisng 
_-—Ss © 2 « 
arly individ jd — _ es 
— 


4 ete eee mee 


and grouped produ 


are availiable for your 


in electrotypes photo 
cuts and mats 















DRIVES DIVISION Jax (orvoralion 


3750 E. OUTER DRIVE 
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DETROIT 34. MICHIGAN 
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ven without this famous guarantee 


































If this Housing ever, 
Breaks or Distorts we 
will replace it Free. 







would still be the 
World’s Most Popular 
Pipe Wrench 


... easiest to sell — 
millions of users know 
it out-performs, 


out-lasts all others! 

















It’s the “RIGID” name that 
yuarantees your customers every- 
thing they want in a pipe wrench 

instant bite on the pipe, instant 
let-vo —it can’t lock, assured by 
patented hookjaw suspension. .. 
handy pipe scale, easy-spin ad just- 
ing nut, comfort-grip l-beam 


You get faster turnover handle ...and every one factory- 


and more profit from 
all RIGID Pipe Tools. 


tested before shipment! Order 


today from your Supply House! 


“Threaded Pipe — 
( \ it's Tight 
| ap i's Bows - 


4P Die Stock, 
2°," to 4°’ 






Costs Less” 


Vise 


Power Drive ‘ ¥ ‘ | 


Work-Saver Pipe Tools- 


Pipe Cutter 


tel 
The Ridge Too! Company: Elyria, Ohio, U.S.A. 
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HERES THE INDUSTRY'S | 








4 : ‘ FT 4 ” : 
on owe AELLy J tald 4 “ 
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... IN HICKORY 


In every Way the K ELLY PERFECT hammer 


lives up to its name... it’s premium quality 





Quality Features 





Three-Way Heat- Treatment 
Each section is tempered separately 
to assure thal extra strength, hard 
ness and toughness are provided 
where needed 


wi 


pra) \ 
Four-Way Tapered Eye Al! four 
sides of eye are tapered to hold 
handle permanently tight. This se 
tion is separately heat-treated for 
extra strength 


Precision-Shape Claws Add 
efficiency in pulling the smallest 
brods or the heaviest nails. Claws 
are tempered separately for extra 
toughness and springy action 


Die-Gauged Handles — Select 
hickory, shaped for balence and 
feel. Power driven past the sides 
of the tapered eye and wedged to 
hold the handle tight forever 














FREE MOTION 
DISPLAY SELLS 
HAMMERS FOR YOU 


Has eye-catching, sales 
making action that 
sLOpDS shoppers and 
sella hammers. Hangs 
out of the way, overt 
head. Heavy card 
board, printed in four 
colors Available only 
from your True ‘Tem 


per W holesale: 





EMPER 


perfectly shaped in every detail, from 
every angle. Heads are made from high 
carbon steel, forged, completely tempered, 
hardened and mirror polished to a beauty 
that is unsurpassed. Select grade hickory 
handles are fire hardened to seal the grain 
for longer life and rich, lustrous beauty. You 
can’t buy a finer wood-handle hammer to 


sell the market below the famous ROCKET. 


Kelly Perfect No. 016 


Order them by these numbers: 07-7 oz., O13-—!3 oz., O16 
16 oz., 020—-20 oz., OBR 18 oz. ripper, S2OR—20 oz 
heavy duty ripper Packed 6 per cartor 


HAMM: . 
m HICKRORY or STE CL 
GGT THE BA AMCED FEEL 
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_ BEST HAMMER DEAL! 


... IN STEEL 


The ‘TRUE ‘TEMPER RockEeT hammer is the 
high-profit sales leader of all America 

satisfied users testify to its outstanding 
superiority. It’s unlike any hammer ever 
built, but it has the perfect feel and critical 
balance of the finest wood-handle hammers 
‘The tubular shaft and cushion grip soak up 
shock. Made from the finest chrome plated 
boron steel, it’s the world’s most beautiful 
hammer... the first choice of fine craftsmen 


and do-it-yourself handy men. 


Rocket No. A116 


Order Roc«er tools by these numbers: A193 13 oz.,Al6—16 02 
Al6R—16 oz. ripper, AZOR-—20 oz. heavy duty ripper, AO16 

16 oz. ball pein, A224 24 oz. ball pein, A432 42 o7 
ball pein, ABA— belt axe, AOH~—half hatchet each with 


oll Roc«er features. Pa ked 4 per artor 





Firm, 






% 


You Can Look 
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25 MILLION 
CIRCULATION 


‘The 4¢ : nationally 
distributed magazine 
pia ‘ i combined ‘if 


culation exceeding 


million COples | hey 
reach) your customers 
with ‘True lemper 
hammer advertising 


to help rrisine y ‘tal 


Dusiness better 


to 











\\ 


Quality Features 


World's Strengest To demon 


strate strength, a car wheel passed 
over the tubular steel shaft of a 


FOCKET propped against a two-by 


four without damage 
=, 
| " : 


Sheck-Absorbing Grip — The rub 
ber-fiber composition grip absorbs 
thon . and redus es fatigue and 


its nonslip im wel or gloved hand 


lian > 
ff 
~ 


Head Can't Come Loose The 
Roc«eetr handle is wedged into the 
head under tons of pressure. A 
heavy steel pin is tMhen driver 
through head and shaft to hold it 
tight forever 


~ 
ad 
” 
sa” 
“? 


Powerful Precision Claws Are 
umformly spit to bite ever 

smallest nai Distinctive sape 
gives ma simum pulling and or ying 


efficiency 


for Leadership 


19 











New Slack & Decker. 6)" SAW 


...heavy-duty power...priced low! | 


With this Saw you have the most complete builders —~ ony 


saw line... minimum stock meets every job requirement! / ‘G4 BQ) 


-* 
a tae 
kg” Fame « 











NEW FEATURES. 
NEW SELLING POINTS... NEW PROFITS! 


Selling thie SAW 18 easy | 
‘ pee tt] ‘ 


Big news for profit-minded dealers! This brand 
saw, with the already 
BR" and 9" models 


’ 





new, heavy-duty 6'4' 
world-famous B&D 6", 7”, 
complete builders’ 
with minimum stock 






saw line fills 






gives You | 
YV’Uu CAN prove 


ti ‘ i 
“ft You aire Offering PPrigary 4 i; 
Hi } ’ jf resis a ‘On 
OW’ No Othe mei W this SiZé , my 
‘ Ht thy 






PION 


every professional need 
in answer to field requests power 






} low price 





Power built 
built to satisfy your most demanding customer 





. Offers as many protes Or) 7 fe ituy 
; P f 













power-built fo seli! Check its ruggedness, versa 
tility, power . check all its big selling features Extra capacity! Cute , 

aos dep } ‘ rigger BWitch : P 

compare it with ” ot 4 pth at 90°; 1% mend ax ech wit! 

a > handles all Cute - Open-end handl, 

grounding Vire’ in ¢ ible! 










against the new low price 
in 2» 10 and smaller 








anything in the field! Then stock and sell this 
sensational new B&D 64" Heavy-Duty Saw! See lumber tre i 
your B&D distributor, or write: THe Biack & 7 Extra power! Custon 4 tures! Larger wing eal 
H-503, ‘Towson 4, Md o Duilt motor for jy ies a  Septh and bev, 
’ , duty SAWING —runs coo! ~~ : - PACS simple, p 






Decker Mra. Co.. Dept 


Without at illing 


he rf , / a4, eg’ r} 4 . ; 
3 7 mas ty! Del mtd) ; Pees SORA ( le if 
yt’ ‘ Mo ’ 
° . PCTALION; sawduat 


ing guard. larger lift bl 
NOW Away Ireoy 





Look in the Yellow Pages under “Teols-Electric' 


Black& Decker: 


PORTABLE ELECTRIC TOOLS 





rr) Ope ra 





le ver: instant release 
i tor 
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STOCK UP ON THESE 
Two eye-catching, customer-catching 


| HARDWARE WEEK SPECIALS 





“a a. : 4 
£ Bay ie 5 i. 
* * 
4 ‘se | 
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a | ee ee owe” ke ex: _) ie t .. . 

oe: tye ae n 7 se < i 2 tls wee 
i ad Y 


DyNO-Mrre POWER BIT SET COMBINATION SQUARE 


HIGH-SPEED STEEL BLADES stay sharp 10 times A PROFESSIONAL QUALITY TOOL — at a 
longer than standard tool-steel bits. bargain price for Hardware Week. 
BORE WOOD, plastic, plywood, etc., clean and GRADUATIONS ARE ETCHED — not stamped 
fast — even at difficult drilling angles. on blade — assuring clear, easy reading. 
GO RIGHT THRU SCREWS, ordinary nails, 12-INCH BLADE — graduated in 8ths and 16ths 
metal clips without damaging the cutting edge. on one side — 1l6ths and 32nds on the other. 
SPECIALLY DESIGNED for efficient use with PRECISELY MILLED working faces provide high 
V4” electric drills. degree of accuracy. 
SET OF 6 — %” wo 1” — complete in handy EQUIPPED with scriber, cat's-eye level and 
plastic roll. plumb. 

SPECIAL FOR KNURLED THUMB NUT locks beam at any 

HARDWARE WEEK point on blade. 





S 79 SPECIAL FOR 

5 HARDWARE WEEK 
Dealer cost $1.07 — regular 33-1/39% profit margin 

Orde r foda y Packing — 4 Squares ina box . . 4!% lbs 


from your jobber MILLERS FALLS 


AND GET SET TO CASH IN ON 
HARDWARE WEEK — APRIL 12—21 


Dealer cost $3.87 — regular 33-1/3% profit margin 





Packing — 1 Setinabox ... . . IIb 





- 4, al ono 
MILLERS FALLS COMPANY, Dept. HA-12, Greenfield, Mass. She Mak of My Cunly 
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HERE’S wow REPUBLIG 


HELPS YOU SELL... 





all of these You can get a triple assist for increased sales 


per-hour when you stock and sell profit-building 
Republic has hardware supplies No others 
manufacturer can offer this three-way help on all 
of these fast moving product limes bolts and 
- muts. chain for home and farm use, steel pipe, 
profit makers o e e root drainage products nails and Staples, and 
plasti pipe and httings 
lo begin with, you benefit trom established 
preference for Republic products. Through both 
corporate and product advertising in the pages of 
mass circulation consumer publications, plus pro- 
motuona! and direc t mail « ampaigns Ke public 
pre-sells its reputation and products, as well as 
your line of housewares made of ENDURQO 
Stainless Steel, enabling you to close each sale 
more quickly. 











htt 


~ 
m 
a rere 
—_ 





— i ee ee ed ROOF DRAINAGE PRODUCTS 


REPUBLIC 


Wolds Wideal Range of Standard, Steels 
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WIRE NAILS AND STAPLES 


Next Republi ~ recognized quality isa result 
ot complete control of all processing trom raw 
materials to tinished products hy ypiviny vou 
customers the very best our reputation tor han 
dling quality merchandise is increased and 
future sales are increased is satished customers 


q qotrica back for more 


binalls you lose no sales through hole s; in 
your stock Kepubli backs vou with a complete 
range ot fypes ind sizes in each basic hardware 
line—immediately available through convenient 
local distributors 


SO get set tor added pronts Decide now to 
handle all lines ol Republi hardware supplies. 


C ontact Vout industrial distributors qT mail the 


coupon for complet mtormation today. 


PLASTIC PIPE 


STEEL 


ant Steck roduc 
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PRO 


ELE es ee 


DUCTS OF REPUBLIC ENDURO 


REPUBLIC STEEL CORPORATION 

Dept. C-1183-A 

3154 East 45th Street « Cleveland 27, Ohio 
Vlease ‘ I e 7 ther inftorn non oa 


Koot Drainage Vrod 
Nails mn laples 
Viasti bi pe 


Title 










REVOLUT 
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Safest- Easiest: Fastest : = 

4 ~ 
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in 
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No S°'. 
No stee! W° | 





Makes All Other Oven Cleaners Obsolete 














ASY-AID 


OVEN CLEANER 








4 ' 

AAT i ! An Ove { ‘ rier trys SiC’ L Ua \ (tiie @eVel ining trie 
' i ‘ } 

othe ‘Mitnni, cy (1¢) hos . Aid re Vorllionilrys nel fy) mula 

contains no Causti no acids—it’s really safest of 

, ’ ; ’ ‘¥ ait} +a . 1' | . 

yet rf {j sii rid) ft piil rit vy i ii ‘*e W090) | Mou ori jis) (>! 

} , ; 
big volume ind Lop pront (Order today irom Our Whol iie’l 


ONE FREE van. 


with every case of 12 5° 
- he 


DISCOUNT 





Comparison Proves Easy-Aid Gest in Every Way 

Other Paste Cleaners 
Most widely used oven 
Cleaners are the paste type 

but al! contain caustics 
and acids that may cause 
skin burns and eye injuries 
Most are siow-acting and 
some require scouring. Most 
are foul-smetling 


MEW Easy-Ald Oven Cleaner 
its creamy-white, but see it a 
turn Drown in seconds ag it 
dissolves grease. No scraping 
—no steel wool, ever— yet i! 
does a complete cleaning job 
Doesn t run down oven walls 
Economical to use. Satest 
no caustics 
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NO Caustic 
OR ACIDS ° 


WET IE 
0 
SCOURING-F VER: 


ORDER TODAY! 








ITEM Si7t PACK WEIGH! 
, ’ ’ 
t : 107 i t/a it re r4 ’ ; 
‘ ‘ ‘ 
i if if Os ] go7 Zi ins ij /6 ‘9h4 

























G.N. Coughlan Co., West Orange, N. J. 
Mir of Nationally Advertised Chimney Sweeo Lops sponge Copper Cleaner 
De Mout. and Process 13 Pant Brush Cleaner 


Spray. Type Cleaners 

Require steei wool scouring for 
burnt-on food and grease, so in 
effect they are simply de. greasers 
and not oven cleaners. Sptay 
types spread harmful furnes and 
mist: run down oven walls: are 
actually inferior to cleaning with 
steel wool soap pads alone 
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Millions read about WELDWOOD® GLUES, FIRZITE” 
and SATINLAC” in Saturday Evening Post... 





—_ 





Better Homes and Gardens...and 20 other top 
magazines! Inquiries pour in daily, asking us 
“Who is my nearest dealer for Weldwood Glues (or 


Firzite or Satiniac)?” Here’s how you can benefit: 


Among the thousands of inquiries We receive are Many 
from your own neighborhood. We uctually send all such 
prospects lo yout store if vou re reel tered with us a al 


carrying dealer. This service is FREE! To get it just file 
your name with us as a Weldwood dealer. Simply tell us on 


a post card which Weldwood ttems (deseribed below) you 


—s ty sect 





carry. and mail to Departnent HiA 3-6 ITA 


If you're not stocking these fast-selling Weldwood Wizards... order now! 





\ al New! —_m New! 


<tend — 
scree Weldwood Presto-Set* Giue' Weldwood Contact Cement’ 
} ; te ‘ ‘ ‘ & if ry 


. mnecrarere 2 





i 
qs iw act f ry 
Ri For at 
j re rs with 
’ } iy ris 
Siradce Vark ' ; \ MV , : 

Weldwood Plastic Resin Glue i / Satiniac H if i 
Amet f test Se ne b ny if 
wood 4 if | Be ly 
resistant. Mak ) ‘ 


stronpet 
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PLASTIC WOVEN PRODUCTS 


gives you on these 





Nationally Advertised Items 








Fiberglas’ Screening 
$16 BONUS: You get a S50 ft. roll Free 
with © roll ordet 


on this display rack. 


A ‘Nal dal 
/webiifig ; 
‘ Outdoor Furniture Cloth 
woven of Firestone Jeton)" 

Free display rack with 

} roll order. 
Chair Webbing 
woven of 

Firestone Jelon" 

bree display 


rack with 


erent 
‘}élom SCREENING 


4 roll order. 


Vs 


Plastic Woven Products Ine. r] 


51 CAMDEN STREET @ PATERSON I7,N. J 


> 


f a 
n of Firestone )éGn)* 
“al 4 9° with 


6 roll ordel 
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‘HERE COMES 
A HONEY 
OFA 

SPRING 


SALES 


EVENT | 


@ Another big Cosco promotion is in the air... and advertising. Write us today for this free material. And 
things are really buzzing! We're stirring up extra Cosco be sure to replenish your Cosco stock. Then—all through 
sales with colorful national ads reaching 9,000,000 April and May—cut loose with a tie-in promotion that 
solid prospects, just at the start of the ‘outdoor will have your store swarming with Cosco customers! 
living’ season... and just in time for Mother's Day 
gift shopping! And we're backing it up with all the 


free sales aids you'll need to have those pre-sold Cosco 


HAMILTON MANUFACTURING CORPORATION - COLUMBUS, IND. 


customers making a beeline for your store! Cosco’s free 
tie-in kit contains easel-mounted ad reprint, colorful 
wall and window banner, die-cut “‘spotties,’” new dis 
play ideas, ready-to-use ad mat and radio commercials, 


and helpful copy slants for use in preparing your own 


Mode! 8-H Model 8-K Mode! 8-L Model 8-F Model 8-T 

Utility Table Utility Table Electric Utility Table Utility Cart Drop Leaf 

$6.75° $8.95° $10.95" $13.95° Utility Cart 
$19.95° 


Reto 
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A junior page in the April 21st 
POST 
» 
A full page in the May 
GOOD HOUSEREEPING 
| WE ii J 


A half page in the April 


House Beautitul 


PM i 


LIVING ho 





ws (4 
"Bee ready on time! Order now!’ 
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PAIN ; 
a “AS MUCH AS 
SOAR when you 40%" 


have the exclusive 


BPS Color [= 
Jubilee 


/ 
Proved the Paint Industry's 
Top Merchandising Plan and it 
is Tailored. Right to Your Store! 


Find Out How BPS “COLOR JUBILEE’ 
and the Complete Line of BPS Favorites 


Can Boost Your Sales as Much as 40%! 


UNIQUE anYEACLUSIVE 
way to sel/Ahe industry’s top-quality 
line. It adds a real sales wallop 

1] } , 
you ll f¢el in every department of your store 
Now—mtmore reason than ever to go BPS! 
Best Paint Sold! 


mail to: The Patterson-Sargent Co., 
1325 East 38th Street, Cleveland | 4, Ohio 


Teli me more about the BPS Exclusive Franchise and Mer 
chandising Pian 


Name 
Store Name 
Address 


City 


HARDWARE 


AGE. 


MARCH I. 


1956 












“\ going to others 
should be 


Wi 





\" 
\ 
\ 
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(R) 
LET oe THEM YOURS! 


GOLD SEAL 
TILE-O-MATIC 


You are ideally set up to get flooring business. You already 
Automatic salesmen for 


have the customers the home owners, contractors and 8000 dealers 
do-it-yourself men who visit your store regularly. ee 
l¢ art ‘ ’ ave ‘? 
When they decide to tulle a floor they want to do it now Suen sce. holds wu as 
Supply them and you // make the profit a” 29 tiles. For only $25 you 
ave a stula siesma 
Sales average from $40 to $60... tile stocks turn over trom to the doit yourself trade 
6 to 10 time earl flooring sales mean sales of allied 


pro jucts' And re cmnet flooring iS a year-round busine 


It can all be your vnen you (1) set up the Gold Seal 








displays, (2) cart ithcent Gold Seal tile in the new small 
(4° Y ft.) carton for immediate on-the pot delivery 
Your Gold Seal Distributor salesman will tell you the patterns and 
| your area. the Gold Seal di ivsS take GOLD SEAL 
od itomatically. all out of NAIRONTOP’ 
(, 1 SCA | rect prospect } DISPLAY 
Ou, | JO ei the Cla ec Working now for 
| 1) (,old Seal | line. Inst | 2000 dealers 
Ay » cy () AKC Ku 1Ow Pa m6 sq. ft if stock } ay 
| ? low iW 4 (abou 
yards each) of ent 
Yes, there s profit (sold ™ for —— 9 " ertes 
; a 
counte ‘ ’ | 











FOR THE LOOK THAT: 
FOR HOME OR BUSINESS: ~~, ) 2, ) 
-~" 
INLAID BY THE YARD * Nau fandard « Na ’ f ~ \ a 
RESILIENT TILES x * Nav jst nh : ~ ") * ) ) > 
. r +2 
i? = A P \ . ~\ i. i 
ENAMEL SURFACE FLOOR AND WALL COVERINGS Congoleum® : | ) FLOORS AND WALLS 
RUGS AND SROADLOOM Ney 
19564 CONGOLEUM-NAIRN Inc. « Keorr y, M. J, *Tvademarh 


a] 
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we HERMDs OUTING JUGS 


; > iid P| na AaAanNm © 
# *” Sc emesrpe 


Two-tone green baked enamel finish heavy Low-K Fiberglas” insulation—holds 
cold and heat for hours. Two-piece deep-drawn streamlined construction,chrome- 
plated faucet, large cup, patented “Tempseal”’ stopper. White, double-coated, 
acid-resistant, porcelain enamel liner on deep-drawn heavy gauge steel. 


No. 7747 FAUCET JUG—1 gal. capacity. No. 7744 SPOUT JUG —1 gal. capacity. 
No. 77867-—Same but 2 gal. capacity. No. 7757 “SUPER-K' JUG —5 qt. capacity. 


IMPORTANT FOR YOUR CUSTOMERS! 


K factor is the accepted measurement of insulation efficiency—the lower the K 
factor, the more efficient the insulation. However, Fiberglas™ is not the same as 
vacuum insulation. For best results, gil outing jugs should be prechilled or pre- 
heated for at least 5 or 10 minutes 





No. 7747 


now is the time to order 


THERMOS. branc jugs and chests 


featuring exclusive 





Low-K insulation 


THERMOS ice cuesrs 


Hot-dipped galvanized interiors—exclusive 2-piece deep-drawn con- 
struction with lustrous two-tone green baked enamel finish—double- 
thick Low-K insulation watertight rubber lid seal—sturdy plated 
hardware-—slip-in food tray, ice pick and opener. 


No. 7719 CHEST. 10° wide, 19 long, 12 high. Capacities: 40 Ibs. crushed ice, 
24 12-01. bottles 

No, 7722 CHEST. 12a « 22° x 15); 70 ibs. crushed ice, 40 12-072. bottles. 
Neo. 7728 CHEST. 120 = 28° =x 15>; 85 ths. crushed ice, 50 12-07. bottles. 


No. 7716 CHEST. 10° x 16° «12>; 32 tbs. crushed ice, 20 12-02. bottles. No. 7719 





rem 





Get your FULL share of the jug and ice chest 
cos business...also feature ICY-HOT BRAND 


ey i 
: ICY-HOT OUTING JUGS Efficiently insulated. 2 ICY-HOT ICE CHESTS Galvanized interior a = 





piece construction with tustreus red and gray two tone red and gray pDaked enamel 
baked er amel finish Liners are acid resistant por finish Ett ently ims slated water? git Tye! 
celain on stee! sturdy hardware 

Neo. 7587 FAUCET JUG Iwo gation capacity. Also No. 7519 CHEST. 9 x 19 x it overt 
plain, faucet and spout jugs | 1 gal. capacity 40 ib. ice capacity. Also 32 ib. capacity 
Styted tor sates appeal!...priced tor promotional setting 











THE AMERICAN THERMOS BOTTLE COMPANY - NORWICH, CONN, 
Thermos Bottie Co., Ltd., Toronto + Thermos (1925) Limited, London 
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Merchandising in a new store 





‘ 
ervice sells hardware 


How a neighborhood store in Chicago applied new ideas 


of serving customers that build up volume quickly 


When the Gar-Val ‘Guaranteed Value i bie eur of planning that preceded the 
hurdware W Paint 0 opened its Lore T} Deniny nciuded exnaustive irtvey of hal 
soutnNeast Cnicayo in April, 1955. it broke ire deaiet! and other hard goods fores 
cil tue vith hardware store concept of mel ini A y-rrhiie radiu of Gar-Val, an in 
nandisinyg estivatllol r the Vani ot the local trade, 

(Jvel 1D percent of the dealey gueried ana me ip trom Hi ARDWARI AGI 
Within a yt) mile aren in tne vent precediny poe nu tette) ent | trie editol | 
tne opening told CO-OWhel SeymMoul Sirota nvVved n HARDWARI VG muvuzine i he 
ind SCOT Mrown that rnev Wo hid rs prone ii trie ! mivntit nana \ rien ve fil | tre ight 
iTering too mucn service Of putting ip the DulldIng We cut out many 

rhe @- iit of offering too mucn (*] lee irticlies a rire nnd adinayvran cr] VYnat we 
and the thought that buildings ipa custome! ! ig ntl vere rood iden mn conatruction, 
rollowiny ometime takes extreme mea ire tore imvout elf ey (4 ind hxtures We 
in todays competitive market, is a yvain of made up a scrapboo! The book was very 
over S40 000 ahove antic Ipated volume rn the heiptu makiny (if baer oOncernminy the 
Hirst nine months of operation new store.” Continued on next page) 
( y A g Fo Oe ‘ dar A, ry i}? Ay 6 @xDO @ of g 144 


at 
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inal of 6-penny nails NO 
fied I pee 
' , oe ‘ ‘ ’ 
Service sells hardware A lady down the street is locked 
out of ner nous it tHK@s Nea4ri 
f ontinued ri { pring tre Vindoyv 
cate! yet nel jACK 
narye 
ine partne nave jtound thal 
The owners used every availabie attempt | ever made to haygyle ine best Wa to impress a 
BOUTCEe U] intormatlion iti nei; with the customer The system of tomer oj inceritys reliability. ana 
long period ul pianniny 4 Unatl ail relund Na not Deen) avUDuUsed fall dealing n business 18 tO sa} 
important, recent merchandising Wholesale: are asked to share cnarye nen tne amount 1s 
theories could be applied With best ine re sponsibilil y if the items are LOO mati t uy anything except 
resuile tri defective yYooadwitl i in old country 
Mr Sirola Nad Manayed a | would recommend a system tore method of merchandising 
simalier BLOTe Pa! about eliyvnt (yf refunds to any dealer.’ Mr that rare todas 
years. Mr. Brown had a lot | @xX iota Sas 48 a4 source of Dbulld Air conditioning played an im 
perience in the food chain bu ny a bigger and more faithfu portant part in the instant sur 
ness Their varied backyrounds clentele cess at Gar-Vai ihe summe! 
pilus complete flexibility toward Pake musi« (ustome} hum a 1955 wa an abnormally hot on 
new ideas and change has led to the hop at Gar-Val Music is tomers flocked to Gar-Val just 
a rather unique hardware tore piped in during all open hou ty, cool off. They invariably bought 
operation if relnxe custome! and employ omertnir ft ir) thie orace { ry 
‘| ake refunds An’ custome}! ees. and makes the fore a much qren of custome! took to the idea 
who buys something tnat turn more desirable place ty, shop of free candy and bubble gum at 
out to be unsatisfactor: in «anys Take little things, “4 the own once, The extras hbeyan to add up 
way, may have her money back o1 ers call them Take yvift wrapping. Any item 
‘4 selection of othe yoods When \ babyv-b ivy need a bolt Nn pure hased as a vift . wrapped 
returns are made cheerful re charge professionally, at no charge A 
funds or exchanges are ively NO \ young Carpentet needs i yvoman manavel salesperson is em 
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Service sells hardware 





( ontinued 


pioyed to run the giftwares se 


tion. She does all gift wrapping 
and, because of this service, en 
JOYS a yilt and housewares bus! 
ness that is far out of proportion 
to the total volume of a hardware 


afore 


Other factors contribute heavily 
to the volume done daily in the 
4000 sq ft store. Since Gar-Val!l 
has proved that modern merchan 
dising pays off, the neighboring 
business community has expanded 
This has doub- 
led or tripled traffic in the area 


Land Value 


from | Lo 1x shops 


immediately adjacent 
to Gar-Val have more than doub 
led in less than a year 
The community bank had so 
faith in Gar-Val’s now 
proven methods that it offered to 


finance the 


much 


neiyhboring lot for 
future expansion. The lot wil] be 
used for outdoor displays with 
special emphasis on rentals 

Six foot aisles are maintained 
throughout the Gar-Val 


feels that uncluttered aisles lead 


store 


to longer and more frequent shop- 
ping trips. All fixtures on these 
aisies are kept flexible and moved 
often. There are no “babied” de- 
partments - = 


doesn't move, 


clear it out, say the owners 


Close back-up stock 


Stock rooms are set up 80 all 
stock for front displays is immedi- 
(Clerk time 
is saved, and outs are noted more 
quickly this way 


ately behind samples 


The walls which 
separate floor displays from stock 
are almost 100 percent perforated 
panel boards. Not an inch is 
wasted, These walls, too, are flex- 
ible. They can be moved out or 
back within hours, with no major 


reconstruction necessary 

About 60 percent of total vol- 
ume is done on a self service Dasis 
Salesclerks (from four to eight at 
all times} have been trained to 
specialize in certain selling areas 


This means more and better prod- 


56 


uct KnoWledye that leads to highel! 
sales And ali clerks nave 


taugnt to nevel approacn a self 


heen 


service shopper until he indicate 
that he needs help 

Wide aisles, step fixtures, yvla 
Dini and bold MmarnKiINnyY encouraye 
self-service 

Shopping carts are placed stra 
teyically about tne store so tnat 
any customer who suddenly de 
cide to buy 


handle in ni 


handy Thi encourages tie-il 
ale 

Hea’ traff ni been the rule 
ratner than the exception, since 


(suit Val’ 


ire maximum earls 


opening. In order to in 
attendance 
the store’s April opening was an 


nounced by sound truck in the 


streets, free pony rides for chil 
dren, clowns appearing on tele’ 
lop display, perforated pane 


fure: make te 4 maxi ry 
in any self-service store 


the store 


more than he can 


arms will find a cart 


° 
ion snows, ana yrand opening 
agoor prize ot a mink stoie it is 
nterestiny lelignt that tne 
man who won the stole 18 now a 
re snopper, and na mani Imes 
put na SMmocK | neip oul a “a 
cler} vnen tne re extra 
Nuss" AtL no cCnarye 
(,ar-Val has a mailing t of 
2500. It expected to exceed .000 
hefore the end of the year. A once 
a-month bulletin is sent to all on 


‘| nres times a Vedi a 
broadside is used. All 


nave been highly effective. (narye 


tne }] t 


wholesale 


billings are sent out every 560 days 


An important percentage Oot to 


tal volume aone DY enarve cif 
ount (Church and civic yroup 
professional carpenters, plumbers 


and painters, and other group pul 
chasers are especially sougnt 
These bulk purchasers are a big 
source of volume which more than 
additional d 
offered to them 


With heav' 


in the near 


makes up for smal! 
counts 

expansion planned 
P 


future. certain lines 


vhich have shown surprising po 


tential will be given the bigyest 


push. Paint and paint accessories, 

(Continued on page (0) 
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have 
your 

Nu mbe 


x 
if 


+ WUMERAL 
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Presta: fies 
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“If we are to survive... 


if he does not approve of an entire merchandising plan 


tell 


what to expect for the com 


| cannot honestly Vou 


ingg Veal NO}! can | tell you 


how to manage your owl 


hardware operations 


But | can tell you that 
we, in our own store, plat 
On an increase if} sales this 
yeal According to avatl 
able business predictions 


We should have anothe} 


good Yeur if We apply ul 


selves to selling 
to the best of our 
We live in a 


community 


hardware 
ability 
farming 


he per capita 


earnings on tarm were 
higher thi past ear than 
last and 1] percent n yhel 
than in 1950 It will still 
take a selling job, but in 


dication 
farmer 
to buy, if he wants to 
Phe hardware busine 
stable. It is not a 
but 


business, there are fe 


ures nationally than in 
types of retall endeavol 
trys 


heaithy by 


ae keep Oul ndepende! 
doing tre 


( handising IoD 
he 


Husiness world na ePVel ‘ 
taking place nov Pel 

* An abstract of an address by M ' 
aa president of the Wisconsin Ketail Ha 
Asean at the aASgecc iat ’ ~ recent ant 


vention 
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are Tnatl rne 


is finan alls aoe 


yreatest cnanyges th 


we 
most 


We 


i? 


I ight 


get-rich-quick 


fail 


«jt ne} 
must 


stores 


mer 


1956 


opened an 


—a dealer's viewpoint 


wy R. ie Lendved enave 





, 
entirety 


advertising. Through it can be de 


ered a selling message second 
only to having the customer act 
ally in your store 

‘| nis pa t year we aW mergers 

manufacturers, wholesalers and 
labor unions. ‘They did this to give 
a more unified effort to presenting 
tne products and ervice to tre 
consumer p iblic. These indicate the 
ipheaval taking piace in the bu 
ness world today 

If we are to take our place, a 


one great trouble with the independent hardware dealer ts that 


.. he will neglect uw” 


the final link 
in transferring these prod 


we sno iid, iis 


ucts and services to the con 
‘sumer, we must likewise 
wear out eives for ae hanye 


of pace in our individual 
operation You, as inde 
pendent merchants, will 
have to take the initial 
steps. After you make the 
first move you will find all 
the assistance you need to 


further your plans 


Today many manufa: 
turers and wholesalers rea 
ize they must help the re 
tailer put their products 
into the consumer's hands 
Because of this many whole 
Ale have designed met 
chandising plans to carry 
out this thinking if Ve 
are { irvive aa indepen 
dent hardware retailers, we 


are YPoiny te need this t ne 


of help. In turn we must give our 

ipport to those supplying it. The 
National Retail Hardware Asan 
nas created the IRHA promotions 
to try to consolidate all retail hard 
ware efforts into one unified pro 
Vramm 

It takes a lot of courage and an 


investment of time and money to 


follow any merchandising program 
}} i? if i” Lep 
sf i] wtore operat tT} 


decide on @ 


f ompleté Ly one firm 
foward @ suces 
When vy mercenand| 


(ontinued on page 66) 








6 ways to increase sales 


of lawn and garden lines: 


if you would sell more la hand 
yarden supplies, fart displaying 
them early in the season. Give 
them ftront-ot-tne-store dy] 


OF 


Karly and prominent § displa 


will set the stave for numerou 
sale pelore tre preroopie i yout? 
tradiny area are read lo beg 
fhe priny ii ! and vyarden 
preparation An eal tart mean 
that ou will get the advantaye oft 
pre iis} nile ana rye able ta 
prolony tne active elliny period 
} ‘ eral veek 

‘ W est-coast naraware fore 
tar fo displa | iawn and vat 
(ley re eu th i front-ot- 
Tre lore department This early 
tart 3 an important factor in 


building 2O percent of the firm 
volume in that department (nti 
the aie taken off the fool in) 
August, lawn and yvarden lines are 
jiimt inside visual front window 
of thi 

Installation last ear of a stafl 


built display 


ecornel bore 


howing 


island fot 


‘ ; - 








Displays set up in early spring 
{mple stocks to back up displays 


Feature nationally promoted lines 


© Offer range in price and quality 


i) tee) yoods itery Vis (pris i) 


the main reasons for a 40 percent 


increase in garden tool sales hie 
island, illustrated here COMpPrine 
iwo level of plywood ¥ ith hole 
drilled iT) them LO} upporting 
leel yood Additional items rest 
n the floor and iinst the twe 


of &7 000 to S8.000 


if} Li i ina yaraen Ipplies is 





Distribution of garden catalogue 


kree delivery in three mule area 


ised to back up the early display 
Ol tri mercnandise’ at nKeete 
Hardware I eattie’s Rainiel 
Valley district i his 


departme ni 


Vas established in the store about 


rLigvie vraitl avo nd na “noWNn Aa 
teady profit d volume increase 
nm e@act ueceed}il PH) 

A sizeable stock of peat m 


fertilizer and other lawn and vat 


den needs in the firm’s storage fa 
cilities in the rear of the tore 
upplements the display n tne 
tore 

The firm serve owners iT Aa 
larve number of moderately 
priced homes 4a well as families 


residene es 
Lake 


f ontinue d on page 86) 


OWnINY hignel priced 


along the edge of nearby 
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Hlow a Seattle dealer built) hos 


lawn and earden department 


to 20 percent of his volume with 


season-long promotions 
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Want to sell more dinnerware 7? 


Dramatize higher quality patterns and wide variety 


a special effort to interest brides, advises this deale: 


(,iftware speciaity stores use at 
tractive displays to dramatize thei 
quality lines 

These ame outlet try to make 
parts of thei tore include dis 


pias , nay itiv the appearance ot part 


of a private home 


liardware dealers adapting thes 


merchandising ideas find them to be 


profit maker This is particularly 
true of stores using these ideas to 
merchandise high-quality dinner 


ware and crystalware 


Uramatize dinnerware to 


help 


A table with 
display 


cloth is used ft Idd 





60 


bulld a reputation as the place iT) 
which the best selection is avail 
able iti Vou! community > uch a 


reputat On) Huild 
Many cu 


sit 


profitable trafic 


tomel who | requent ly 
to look 


items 


wile hy depat tments 
will 


just 


around note high-profit 


which they will buy on impulse 
Ample stocks of American and 
impo ted dinnerware, pottery and 


ecrvsatalware shown in attractive 


surroundings bring women 


shop- 
pers from miles around to the sec- 


ond-floor dinnerware display room 


make 


at Virginia Hardware & Mfv. Co 
in Danville, Va. 
(,00d facilities in the 


area with over 100 metered spac 


parking 


plus indoor parking in nearby 
tobacco when not 
for storage, add to the convenience 


large 

warehouses used 

of shopping at the firm’s store 
The staircase leadi ng to 1% he de 


partment is just inside the front 
door. The change was made from 
a rear-of-the-store location so 
women would not have to walk 


through the hardware departments 
to get to their own sections. 

H. B. Dodson, president and trea- 
surer of the company, says, “This 
idea works well. Many women visit 
ing the with their husbands 
will go right up to the second floor 
The women browse in the gift sec 
tion 


store 


while their husbands examine 
hardware displays.”’ 


Display and classified advertising 


is used to promote interest in the 


second-floor gift section brand 


names and 
these ads 


ment 


prices are included in 
Although the depart 
is a full-fledged 52-week op- 
eration, sales most 


are active in 


ember and December 


ime, YOY 


Uses window displays 


Some and related 


feat ured in at lea at 


dinnerware 
merchandise 1s 
one display window throughout the 
year, patterns and types of piece 


being changed each week. This 
help to promote all patterns and 
remind window shoppers of the 


wide val ety offered 
When the 


residents of the city, or obtains the 


firm learns of new 


name and address of a prospective 
bride, contact is made by phone or 
HARDWARE AGE, 
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personal letter of invitation to visit 
the department. Circular matter on 
dinnerware is included with letters 
A bridal register is maintained to 
assist in advising people of the pat- 
terns selected by a woman about to 
be married. This register record 
the types of items in that pattern 
already received by the bride-to-be 

Newcomers’ names are obtained 
from the Merchants Association of 
Danville 

Open-stock patterns of dinner- 
ware are featured, although some 
closed-stock numbers are carried 
When a pattern is to be discon- 
tinued, the stock is removed to the 
main floor for clearance. These 
clearance items are often the means 
of attracting first-time visitors to 
the second-floor display 

Crystalware is priced from $2.75 
to $3.50 per item. Dinnerware place 
settings are stocked in prices from 
$4 to $18, the best ellers being 


those in the $12 to $15 price range 


Ships to distant points 

Because of the varied sto Ks, the 
firm has shipped dinnerware and 
crystalware purchases with special 
yift wrapping to points as distant 
as New England, Texas and Cali 
fornia. 

( ustomers wanting patterns not 
carried in stock may place special 
orders for them 

The importance of the right at 
mosphere for dinnerware merchan 
dising has been given particular at 
tention At least one table with 
table cloth and chairs is used to 
display dinnerware and related 
items. This table adjoins an arti 
ficial fireplace complete with mante! 
and full set of fireplace equipment 
(he mantel is used to display deco 
rative items from the department 
regular sto ks 

Other tables and display island 
are used for showing crystalware 
pottery and other ornamental piece 

A special wall display shown 
against the lignt gray walls of the 
department features individual 
place settings or a sample of in- 
dividual items plus parts of set 
tings. These displays include wall 
shelving and waist-high display 
tables 

Ltility-type housewares are 
snown in an ad Olniny room on the 
second floor. The two sections build 
traffic for each other 
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A small dealer oTOWs. 





\ trafhe-light stop between two cities becomes 


Often the growth of a small community can be traced 
through the development of its hardware store. Thi 

truly the case with Linwood, N. J., a mail, middle 
income residential town about 10 miles from Atlant 
( it 

Linwood Hardware wa founded in 1926 by Kk 
iack. There were only about 800 residents when he 
buat his store ‘| he SUCCES of ni business led to the 
development of a shopping area, and was paralleled bh 
the growth of population in tne town 

The 1926 store began humb! Annual volume in 
those early years was only about $7000. But Mr. Black 
liked the town and the people. He felt that the estab 
lishment of a good nardware busine Was a 1OnW 


Time investmen?! He Wi certain it would take oC 


ibls many Veul to nave tre Town bullid ip) confide it 
if) him. and the motto ne wu ed. hie nardware SLore 


that different 





‘ j 
< ; ; A 
f / r ey A Ad 
} Md j ’ ai ; 
‘ ‘ } Me ; 
’¢ 
/ 1 ‘ ‘ A 
f 
* 
A, ‘ 
f A 
’ east, 
; 1 Af 
’ : ’ r 
; 
“ 
‘ ere 
; 
’ ‘ris 
; ; ' 
; 
‘ 
F ; 
fs ‘ 73 
. 
; ré 7? ; ; 
7 





62 HARDWARE AGE, MARCH 1, 1956 





and a whole town prospers 





a thriving community through the confidence of a dealet 


rit JOOU ia 


Mi Black ha made a constan i nmed vith merchandis Lh population Nyure 
effort to car maximum assor't Mr. Black knew he could increas lack olume crested 0.000 
ments in all of re Hy i his business at once ith a nearby) lo provide parking in the rus! 
("¢ I inded large! Dor being warenouss With yood Cr ang noul Mi black made aAnothe 
able to fulfl aimost ini requ ! good timing, he wa able to buy the fortunate and timely buy lie wa 
for hardware tem need 18 tor bullding next ool Phi added (bie to obtain a large lot bust acre 
large or tor ma be it call fo 1400 sq ft of warehouse space, ano ihe highway) lie named the area 
ad wa init? ted light bulb o1 a food-siz itdoor displa are Liheo Park Half of it wa lett 
a 6 foot oil stove, if he doesn’t have The purchase also gave him full use vooded to keep the area beautif 
it me yet if rhe of the drive between buliding the ihe other halt OpPpos a Lane 
an phiosopl Perrin set Car area nd rear outbuilding Wil Fenced iri vith pit rail 
ce made Lit od Hardware grov Now he felt better able to cop odded and planted with green 
At it yrev tne | rrew around th increasing trathe and volume and converted into a parking 
f but it wasnt long efore he ft 1c that wa Nn Kee] r with the 
fter World War II, Linwood tC that to serve many custome! urroundl ndscape ye tn 
hh tL of selling spac ene it once In toda market n ' ot can handle 1S or more custome 
Dursting at the sean Population i de off-street par! . cul at ne time, that might have 
pl SU me toppe ihis fact became mor pooren riven elsewhere 1 find a parkinys 
S1o,000 nd eve nh of olume continued i teae 
: piace oO ‘] 


Parking Problem Solved 


Vii black, “All othe 


re quot 
thing Hein equal, parking 
rideeie’rti 


Hblem ifl 


OOO take a lot of doing 


Town | tat 


a 
- Ayes,an r depre ion, it 
f . oT ‘ cperienced help riake ’ 
even more dithe I Vr. Black fee 
You mist! hit ‘ it Weritiigie ‘ | i 
I ifit a ' nts 


- 
- 
—_ 
~ 
—_— 


| LINWOOD HARDWARE CO. HARDWARE CO = - 
prey lion ony prauouw 
lover manv roug) pot ina tine 
cooperath ind uit of | 
Well-choset ppiiel 
I've been b ny moat ; 
bens, ippliers 1 


. 1) Veal Vii ' i | | ‘ 
never my eel mn discoun 
those en 
lie fe , ( 
ith y} (| rimen! i] uf (] 
eryvyice ry qt ettey +) ‘ 
t ny re th evel » percent 


t offer that comes a 
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lhe atmosphere of - ountry store j ret od 


neatness of stock arrangements and display, buf n ise of every 


of sales and stock area. Linwood has if s the opinios r othe e/ 


who like the broad selections of item: always 


pposite sfore ong worenhouw ? 
lt has lovely plantings henche: 


* 


Black has often passed up what 
seemed like extra profits in lieu of 
staying with old reliable suppliers 
uho he knew would do what they 
aid. He says that the goodwill and 
resulting service from old-line suy 


pliers more than compensates fo) 


‘bargains, gimmicks, and question 


able practice 


Little Transient Trade 


Although Linwood Hardware is 
located about halfway between two 
large summel resort cities, ita 
business is little affected by trans 
ients. Staple stocks are carried in 
fairly equal balance throughout the 
year. Of course, there is emphasis 
on fishing gear, lawn needs, and 
special sait-water resisting paints, 
but on the whole Mr. Black favors 
no one line of hardware or home- 
furnishing 

He has developed a respect in the 
area for having just about every, 
thing The idea of maintaining 
broad selections brings people to 
the store from many miles away 
‘Black’s Linwood Hardware has it,”’ 


(Continued on page 84) 


ylled Lihco Park. it can handle 
; if) Neak shopping days 
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Specialty selling 





How to sell marine hardware 


HW eek-end mariner turns his interest and knowledge 


into a profit-making part of his hardware store 


Many hardware deale} Lurn 
Knowledge gained from a hobby in 
to a profitabie part olf their bus! 
ne Just such a profit-maker is a 
marine hardware section. 

A department Ol this type in a 
store located near a boating area 
can be a tratihc-builder as well as a 
profit-make) 

The hardware deale! naving a 
marine goods section can sell spe- 
Claities every week-end boatman 
needs, and cash in on orders for 
major items not reg llarly stocked 
Hie can also make sales to comme! 
Clal boat operators. A further rea 
son for handling marine goods } 
that there is a good markup in this 
merchandise 

When sertram I burnet be amie 
store manager of Acme Hardware 
(o. in Cranston, R. I|., the firm wa 
doing a limited business in marine 
good As owner of an auxiliar 
Soop anchored in Narraganset' 
bay. he Knew the need 7) week 
end marine} 

Mr. Turner, in his first year in 
tne store, began t promote marine 
merchandise in his third year of 
operating an expanded marine se 
tion, he more than doubled volume 


previou Y@u! fo lk ? itt) 


exe ept if 
’ 


. : ‘ : on : 7? 4 
riced and itary ed equipme!l 


handied chief Or pecial orde 
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pra ip) 1 val ) it LAYO ivi as ‘ aricCoW trie problem : the likes Maric 
pecial order, and wa delivered t disiikes of boatsmen lL belong 
the customer tor cash (Considering all local Var nting ( lub and ASSOC Lil 
that no inventory is involved, M1 tions, and am on the board or am 
furner finds such orders profitable a committee member of all of them 
4 i*¢) | " Avie 
i he Important thing in tn inrougn thes niacta, | KI} 
‘ : 7 . | 
merchandise line, uVv> Mi rne| most ot ne DboalL ownel personal 
to be located tairiy near a boat i know thet bout and what acces 
| ina 7 | the i 
ing area and to know the merchan Orie an ipoprine re ime il 
dise thoroughly need 
Since boating | my hobby ly addition te heme per ri 
ho y? j ; 4 } , fF yr P ’ 
; / ivy fir je ‘? } } ; y yrrie y j pr rn, 
















































































contacts, our best advertising is out ason nas ended. A pre | a $328 ship-to-shore radio Mr 
Vindow Gisplay Marine goods ar iowed in many ftamilies is fo ne urn O} last summer, the 
Kept in the window continuousls Ni an to make out a ii tf Nis irst season he had featured this 
throughout the spring and summer, Hoating He generally come ause the technical prob- 
vith a Tew reminder or gift item oO ine ore yet the catalog nut! lem volve 1 the installation, the 
hown during the remainder of th | * correct identification tore Mak i sale, then turns it 


Cal We have used two mailing on family will know 


just what over to an expert in the fleld for 

(Ti thi department nut nave not j “VA day late) ‘.omeone compieti | tne Ale and insta 

found them too effective Irom tne familys comes in and buy tion 
There is a substantial potential items on the list.’ The line include marine hard 

ait field because boat OWnel ware. cord and rope, 

ays need many things. Many Stresses open display paints, life-savers, cushions, 

boat owners start this hobby in a 


ai 
Acme’s marine department is at gasoline lamps, anchors, lanterns, 


} the left rear of the store, near etc. Compasses are stocked In prices 
and boats but their funds are lim ‘rom $7 to $50, with the $18 unit 
| paints, paint accessories and sup from 91 aa itn eg 


limited way They love the wate 


ited These people are always in man a good selle 
pile he principal ection 18 an a good He 
ine market for some accessory. o1 | Calvanized boits are a Dig selling 
pce open, self-service display 10 ft long 
equipment or supplies Then the best line, with 90 percent of all bolts 
extending from floor to ceiling. The 
are those who are financially able 


fixture and wall are painted in a 
to buy all kinds of new equipment 


being in this category. This prod- 
uct attracts customers trom a num- 
populal boat yray to Vive a Dit of 


and accessories as 4O0T] AS tne’ ber of mile around because stores 


know about them marine atmosphere and to make wane than theres miles from the salt 
“Whether boatsamen work on a the merchandise stand out An water generally do not stock gal 

limited or an ample budget. the overhead Wray Canopy provides if} 

are yood prospects for Christmas direct fluorescent lighting An ad 

and Father's Day gifts. For this joining five-foot floor-to-ceiling di 


reason December is an active sell. piay features marine paints 


vanized bolts 
Describing his re-ordering \ 
tem, Mr. Turner says, “My policy 
is to buy in small quantities in 
iMive pet iod even though the boating The most expensive item featured 


(Continued on page Oz) 





Training retail salesmen 
ya* 
how to gel 


Better salesmanship in your store 





Here is a SiMipie method for improving the selling skills of your store personne! 
Just put the poster shown on the facing page on a bulletin board in the back of the 


store, in @ stock area, O} wherevel! Lore people Will see if frequently 


fhis constant reminder of the qualities of good salesmanship will help any ser! 
ous member of your store staff improve hy) elling. The poster on the facing page | 
the eleventh in a series of sales training posters that will appear in HARDWARE AGI 
hese posters were prepared by a hardWareman with extensive experience 1 the 
training of retail hardware salespeople. Each poster in the series will cover a diffe: 
ent elling subject The tee hnique of presentation will be the same a that used 
effectively by the armed services during the war to train military personne! 1! 


wide variety of subject kKach poster in thi s full page in size 


Previously published posters in this series a) ‘How to go places 
retailing,” issue of Sept. 1, p. 70; “How do you < this morning?’ Sept 
“When you wait on a custome: , pept _p. 157; “Did that last che 
Oct. 13, p. 112 The eves of the shoplifter ; the tip off,” Nov 
over backwards to please your boss, the « rome! No 24, Y) 
yrown ups for the small tr Dec. 8, p. O1; “Don't sell paint 
1) ‘>: “How to avoid mistake when maki 
tne te lephone " Feb 


Reprint 


ii \ attable 
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Hardwere Age 
Capsule Counsel 


WHAT TO DO IN CASE 
OF AN ACCIDENT TO 
A CUSTOMER 





When an accident occurs to a customer in your store, immediately try to make him 
comfortable and, where appropriate and possible, apply first aid. Then promptly 
notify the store manager or owner. Do not leave the injured person until he has 
recovered or is removed for further treatment. Even when injuries appear minor, 
it is advisable to call a doctor or take the customer to a doctor. Such action will help 
to prevent him from making, later on, either a false or excessive claim. 

The names, phone numbers and addresses of several nearby doctors should be 
posted in a convenient store location, such as near a telephone. Do not insist that the 
customer must yo to a doctor of your choosing; let him see his own physician, if he 
wishes. 

If you carry insurance against customer accidents, reassure the customer that you 
have such coverage. If you do not carry such insurance, you will find that it is low in 
cost in return for protection all public places should maintain. 

se sure to get all facts of the accident—whether or not you have insurance. Such 
information should include customer’s name, address, phone number, date and exact 
time of accident, how accident happened, and the names and addresses of any wit- 
nesses. In addition, a description—in the customer's own words—of exactly what 
happened must be obtained as soon as possible 

It is important, for your store’s public relations, to extend every courtesy and 
sincere sympathy at the time of the accident. It’s also sound public relations to call 
the customer at least once several days later to see how he is feeling 

De not forget © study the Cause of the accident: bh lire Vou have removed the 
cause of the injury. 


IN CASE OF EMERGENCY, Call Dr 








lelephone No. 








[Fill in full name of doctor and ‘phone number} 
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Showmanship in Business 






py Zenn Kaufman @. 


Not only a joy forever . . 
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plays a major part in getting and holding 


‘ rowds 


the 


ine 


kor hardware merchant, especially, it 


holds an Important ipppeal ince much of the 
merchandise he sell is bougnt to aAtisIy a 
customers’ love of things that please the eye 


Most paints, much housewares irden supplies, 
many nhxit tool and a host of other item in 
act most ¢ el t! ny put te Aare bought to 
aAtisi a hunger for a better looking home : 
Viake } ry fake ab I t. the trend toward 
juilt-in kitchens reflects the public love of 
ood de ! pp! (iil 1 more ett ent 
orking nace ut a é itty 1 ‘ lace ’ 
lo wort Ky I ty 1 Ne (Orieal lealer 
ecent! i edad I tcnel | i ndry”’ 
effects 1 how |} fe vorking place 
in nave cnarn Vi enience 
fine Hatter compat Y pat kaving auto- 
mobile batteries in “ducky-looking” cardboard 








voxes with a snakeskin finish. Women buy a 
large proportion of storage batteries nowadays 
and are repelled by the sight of a greasy-look 
ing, black battery. It’s negative, whereas the 
snakeskin finish on the new boxes associates 
itself immediately with fashion and style. The 
pretty boxes cause sales to improve 

Gotham Hosiery added a beauty appeal to the 
rdinary silk stocking by rolling it up and put 
ting it on the back of a cute little Scottie aoy 
Men bought this hosiery as a gift, feeling that 
they were pvivinyg something yood looking and 
sentimental, rather than something that was 
ust practical. 

Western Union doubled its greeting message 
business when they put expensive Norman 
Rockwell paintings on their otherwise plain 
vellow blanks. Abbott Kimball, an advertising 
ayent, once asked his art director if he really 
thought that beauty paid. The art director re 
plied, “I once ran an ad to get a job and ob 
tained 15 replies | called on you first because 
vour stationery was better looking than any of 
the others You hired me and I’ve been work 
ing here since.” 


Appearance can sell 

Whether it’s the uniforms of the West Point 
(‘adets, the stream-lining of the new railroad 
trains, or the jacket of a new book, we are 
always caught by a “thing of beauty 


Alert manufacturers would not continue te 


pay thousands of dollars to talented designers 
Ke Kgmont Arens unless beauty paid off 
Arens once redesivyned a scale and sales doub 
led. This is a fact—not theory 

beauty is not only a “joy forevet! but an 
active and immediate cash asset The nouse 
bullder who invested $10 in a set of red cur 
tains found that his $10 curtain would sell a 
$10,000 house quicker than any similar invest 
ment 

There are many ways in which the element 
if store design, the framework of your own 
show, can provide the inspiration to your cus 
tomers to want their own homes to be made 
more attractive lt has been proved many time 
that harmoniou irroundings make for more 
efficient work. Hence, an investment in a new 
ip-to-date well-designed store or office can 
actually be a factor in saving money 

An attractive store or office is an Important 
form of public relations, giving customers a 
omfortable and pleasant sense of confidence in 
tne company they are visiting Smart dealers 


Will capitalize on this 


A short time ago | was asked to talk to the 


American Library Association The libraries 


ed to KNOW how to use a little ‘rigwinatl 


ship. Among other things, I told them that the 
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uries were quite unattractive in appearance 

| pointed out that only the other day Ll visited 
my branch library and noticed that the funeral! 
home next door to it Was better iooking than 
the library. Little green awnings and landscap 
ny made the funeral home look attractive 

When | mentioned this before the Rocheste! 
(hamber of Commerce, a man came up alte! 
Wards, ) it his card in my hands, and said, “My 
boy, vou will hear from us.” When | asked who 
‘us were tne answel Vas. we are funeral 
director: A month later the National Selected 
Morticians booked our talk for their national 


convention. The topic: “Showmanship In busi 
ness. 
Amony other things, | recommended to the 


libraries that they add a touch of beauty and, 
putting my head right in the noose, | said 
“while you're beautifying the libraries, you 
might do something with some of the librari 
ans. | sugyested that while putting paint on 
the buildings, they might as well put a little 
Cotv on some of the girls. Now whenever | 
come to the office of the Publishers’ Weekly 
the busine mayvazine that covered the con 
vention, Fred Melcher, the publisher, points to 
me and say “Look. here comes Lady Hathe! 

The cash value of beauty has been demon 
strated in so many ways that we are almost be 
yinning to believe that there is a devastating 
amount of truth in that old expression, “the 
first impression is the most important 

Personnel men realize this today, and they 
call so often for yvood-looking girls to add eye 
appeal that Ruth MelInern has aptly called 
them “casting directors.’ 

Kven printed forms that reach the consume! 
are being viven more attention, because the 
first impression they make is important Your 
letterheads, your envelopes, your statements 
all represent either a plus or a minus for eye 
appeal. Either they are good-looking, or they 
are not if they aren't, you may be ire that 


yood opportunity tO Viti yood 


- 


you are losing 
will 

|_ Ook around vou There are all jor? (y] ot) 
portunities for you to capitalize on this idea 


Beauty is profitable use it in your busine 





REI THE SHOWMANSHIP YARDSTICK 


Nend a elf.ncddresased envelope for a Tree 
COPY OT i he Show manship Y ard: hick 4! 7 
point check liat of the elementa that make a 
good show Address your request to hd 
torial Dept., HARDWARE AGE, Chestnut & 
Gth St Philadelphia 39, Pa 
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fishing tackle during the three da’ 


Better Display = Better Volume =»: eo 


Chnandaise 


Mefore the recent changes there 
Wa ittie room PO! tratt may 
ment, and not very much inclina 
‘ ‘ Tr ; the ‘ ‘ a j tc) eo +, 
Remodeling program provides tion he par me} 
pro (’ lhere Vere T1O CrOSS al f 
and the Main ai pias init Val 
» ie : 1 1] ony tapi ie Casfti eyist 
15 percent more dis play space and ng table. 11 mn reg 
Wi in the center ot the tore whi 
had a tendency to LOp tratly Miia 
yields a 20 percent increase tii volume way, and to discourage’ visitor 
from going to the rear of tne st 


ping table are at the rear of th 
tore with all people going to and 
from it exposed to island displa 
arranged to show related merchan 
chime 


some hardware dealers are re trafic movement, and with limited 


: The new layout has seven 4x7-ft 
luctant to remodel thei: tore space for browsing? 


re : | lj na Hnullt oft » «TT lywood 
Phey believe that the cost will be When the W. B. Dickey Hard - i" pt. 
Loo yreat, or that the temporary it 


— 


, “UIT Ae, reent re ‘| ni Ti 
ware & Supply Co. in Independence, ) a 
, ; L¢? {) . AY W » .- ni 
convenience to customers and stafl Mo.. remodeled its 2Ox0-ft. dise | n displa ith the presel 


store. 
will be too much of a handicap the changes were 


nay t nent and layout than was the 
publicized in a equipment an i i ’ : 


; _ ‘yay vitt ? (ji ; "§ ° , | 
Others believe that since thei full-page newspaper ad. The three- case with the old arrangemen 


present layout pleases them, mak day Grand Opening attracted heavy More important, sales volume ha 
inp changes would be too ritic ry traffic brought in hy offerings of a risen ny At) per ent 
trouble. They also believe that it dozen specially-priced items and Overstock is easily accessible in 
may take Loo long to offset the cost free balloons for the youngsters the lo Vt] ection of all island 
by greater volume and profits Adults registering participated in Fach island na two extra gh 
A well planned modernization drawings for electrical housewares shelve on top to increas its dl 
project usually results if} immediate items, with neo requirement for play aHrea 
increased traflic and impulse sales. purchases of any kind In the new lavout,. men’s and 
What would You do if you had it Demon tration of housewares. women. lines are more clearly, Cpa 
narrow store with little room for power tools, cleaning supplies and Continued on page 82) 
Be A WV le j Key iqge j f ‘ ”~ gow 
i ri hy fe (‘7 W iT wi ; ] r f{ ani ijeegee : 
' ; ¢ 
: ¥ 
Ad rignt lhe ‘Tore Owner ex ‘ ; , nm hie tre } Gel reed, ty oo ISAM / 
y' Ods 5 ¢ hic i} Ni le lishing re is yT od | j ‘ l Oi play P 
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White Hardware’s new warehouse 


Young management team applies modern handling A company’s attitude towards its 


own future is indicated by the way 
it handies the enlargement and ex 

methods in 200,000 sq ft Canadian warehouse pansion of its facilities 

In the case of White Hardware 
Ltd.. hardware wholesaler at ‘lor 
onto, Canada, the attitude toward 
its future is evident in the hugs 
new warehouse completed last yea 

Modern facilities installed to han 
die and store merchandise and t 
take care of order filling and office 
procedure how how the young 
management team operating the 
company approaches the probleme 
of providing fast service to cu 
tomers, lowering operating coats 
and providing for future expansion 

White Hardware’s new war 
house, on Rexdale Bivd. in Weston 
is a 200,000 aq Tt one-stor str 
ture on an 18 acre tract of land 
The warehouse is 400 ft wide by 
160 ft long 

The warehouse is in two major 
ection Shelf hardware is stored 
in an area comprising about 20 pe 
cent of the plant. Case goods are in 
a section taking up about 50 pet 
cent of the area. Celling height | 
14 ft, except for a 25,000 sq ft area 
where it is 18 ft for higher pal 
letizing of large items 

The shelf hardware storage area 
has a U-shaped continuous flov 
roller and belt conveyor system 
Order picking is handled by placiny 


merchandise into a box at the start 





ing point of the orde! The cu 
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White Hardware’s 


new warehouse 





tomer'’s box continues on the con 
veyor system to packing benches. 

The case goods section has a drag 
line conveyor in the floor. Flat 
trucks are used in filling ordere« 
from this section. These trucks are 
put on the drag line to be hauled to 
the shipping area 

The new warehouse location waa 
selected to provide access for trucks 
The warehouse is within two blocks 
of the by-pass highway around 
Toronto, near three major high- 
Way 
The office part of the building i: 
elevated above the warehouse floo: 
level. This elevation permits using 
windows on all four sides 

The office area has two private 
offices. One is for the president, the 
other is a combined board of direc 
tors and conference office. Super 
visory personne! is in offices along 
the walls, separated by low parti- 
tions. The general office area also 
has rooms for the office machinery, 
catalog and printing departments 

The offices are air-conditioned 
and have sound-proofing materials 

A panelled lobby and showroom 
are inside the front entrance 
Offices are at one end of the build 
ing, and another showroom at the 
other end. The showrooms can be 
combined into one large room 

The companys has taken a two 
Way approach to the expansion 
problem 

First, the new warehouse has an 
area of 26,000 sq ft, at the rear, 
now rented to a tenant. This is 
surplus space that can be converted 
into warehouse area when so needed 

second, the present building 
plus the landscaped area and park 
ing lot, takes up about half of the 
1% acre tract. All shipping and re 
ceiving facilities are along one wal! 
The other wall can be moved out 
in A Major expansion move 

(;. A. Chater is president, man 
ayving director and a member of the 
board 

L, M Ross is executive vice 
president and director. KE. Cotton 
is treasurer and directo m @ 
Whitten is secretary and directo: 
G. R. Chater is assistant genera! 
manage! 
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more and more dealers 


are saying: 
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Wrought Steel Butts 
Cat. 2R240 







handle f- aL | 
ie Ss i ’. aft 
“Es 2 


FFIN’ 


‘“‘A good line of hinges to handle”... that’s 
the trade’s way of saying, “We like to sell 
Griffin products” ... “Gnitfin gives good 
service... they back up their product 
they never have and never will cut their 
quality ... our wholesaler-supplier lkes 
everything about the firm’s policy... and, 
our customers like the product.” 






















Display them and you'll sell them—Gniffin 
Hinges... order by the carton... in any 
selections your customers want. 





NEW VISIPAKS Order by 
thre carton of indi idual VisiPal 
carded items 


—_ — ® 
Cat 28B197 Template Butts, Button Tips 
with permanently attached Learing» 


“ence 1899" 


MANUFACTURING CO. ERIE, PA. 
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STEVE ALLEN, ov tenight fe  FULL-COLOR 


NBC-TV 


Starting April i6. Steve Allen dem- 
onstrates LAWN-BOY powe!l mowers 
twice weekly on his famous NBC-TV 


network show “Tonight.” 





em ee cee 
; Z| a ( apypedrye to 
i Mw tine GenteP’ Oey 
Ihe demand for LAWN-BOY has 


- = ee “Le ; j 
always been the greatest in the hy . | on 


power-mower industry Imagine 








what's going to happen when Steve 
Allen's magnetic personality goes 
all-out for LAWN-BOY to the millions 
of “Tonight” viewers all spring and 


well into the summer 


LAWN-BOY. engineered from the inside 
out with far-sighted Anow-why de 
sign, gives Steve Allen a_ perfect 
vehicle for his easy-going sales tech 
nique. He'll explain in non-technical 
language why LAWN-BOY 1s built to 
cut better, handle easier, look 
smarter than any other mower in 
the field 


BE PREPARED stock up now with the 


four new AWN-BOY models for 


1956! 
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The Saturday Evening 








eller tomes 


and Gardens 





A peED — hse On May 5, this compelling full-color 
spread will sell LAWN-BOY to readers of 
Ihe Saturday Evening Post. All through 
the long selling season Ihe Post. Better 


(mies, 





Hiomes & Crardens. Household. ( apper s 
Farmer. Field & Stream Sports Afield 
Qutdoor Life. and Sunset Magazine will 






Ke) (uaves 








Cee a lls = — ite 

: : he carrvineg ads directed at the people msi 
| likely to pus powell mMmOwec’:rs this Veal 

7 » ha he © [his bombardment of advertising 


plus Steve Allen on NBC television 


* plu on i} (*¢) Operalive adverti itiy’ 
and the vreatest assortment ol display 
and direct mal materials CVC ollered 


you DV a power-mowel mantulacturet! 


ali this will be aimed at yvour custome! 


and potential ustomel making them 
eaver to try the new LAW BOY C onsult 
the LAW Boy Merchandiser tor radw 
ma | ripl ncw papel mat ina hall 
hoard Wallan ti 7 ul : locall ith 
‘ tri i ronal iil pvt 
NO | | thin nu ti ; ed 
IS PLENTY O Ney | Ta Ash i 
14) i aa poaukl lf oul 
* ° ‘ 
Laie 
LAWN-BOY © Lamar, Missouri ¢ Division of Outboard, Marine & Mfg. Co. ¢ Makers of Jahaean 
(ieee oard Motors ¢ In Canada: LAWN-BOY, Peterborough, Ontario 
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Twin Twelve 


Super Sixteen Ultra Twenty Super Twenty 





24° Belt Drive 





Special Twenty 


























* National Radi 








and COMPLETE 


Mailing preces * 


a 7 





NOW...THE 
GREATEST 





FAN PROMOTIONS 





IN HISTORY 


e Allen 






including stev 
Show 





s1-to-Coos! 


nec Coe 


Action Disploys * Counter and Window Cards 


o * National Television 


Soles promotion assistance °* Newspaper Ad Mats * Catalogs 


bd Photo Prints 


All Designed to Help You Sell More Fans in '56 


2007 Heme Avenue, Deyten 7, Obie * Kitchener, Ont 


LAU FANS The Lau Blower Co. 


Cenede * Arvueo 


Caebleme 








Service Sells Hardware 





Continued from page 56) 
closet yoods, yiltwares, nouse 
Wares, and yvyarden yvoods are Une 
leaders in this category. Pet suy 
plies, Vindow snades, olicioth, and . . 
china are featured lines Gar-V al 
feels that these lines, carried b 
few dealers, help round out as 
sortments which are lures for ad 
ditional trath And while broad 


assortment 
the 
Mr 
above 
The 
tant in 


Oometimes 


OY 


turnover rate in some stores 


Sirota says he has staved we! 
stock 
out 


Val’ 


ven departments daily. It 


thre turns a veal 


cneck register impo! 


(,al auditing. It re 


coras se 


tapes are a day-by-day record 
classified sales for hardware, 
housewares, paints and giass, ele: 
trical goods, plumbing, gifts, and 
toys 


Buy from few suppliers 
of 


area 


because being located in a 


residential that is not near 
any major shopping center, Gar 
Val is 


many 


hours than 
Mondays 
from 9 
Sunday shopping has been 


with 


longer 
On 
hours 


open 
dealers and 
Thursdays, 


til Y 


are Ull 


unusually well received, 

hours from 9 until 2 p.m 
While Gar-Val buys from many 

the bulk of its purchas 


peen 


supplie 4, 


ing Nas done through two 


wholesalers. The owners feel that 


discounts 


and service are better 
this way. Handling, paper work 
ordering, and stocking are min! 


mized by buying from just a fev 
resources More and better dis 
plays ales training, and othe 
selling aids are additional bens 
fits There are fewer outs when 
orders are oncentrated, Mr. & 


rota said 
While 


yarden equipment are available on 


power tools and heavy 


a rental basis, another little Gar 






Val extra is the free loan of hand 
tools The theory is that a ma! 
who wishes to make a $5 do-it 
vourself repair is often discou 
ayed because he must buy a 4 y 
too! When word got around that 
small tools were loaned free at 





Gar-Val an instant demand for 






them was apparent Of course, 
with the tools went all the pur- 
chases for raw materials for the 





Obs to he done 
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YOU CAN HAVE YOUR BIGGEST YEAR IN POLYETHYLENE 
HOUSEWARES BY TYING IN WITH... 


REPUBLIC’S Polty Flex |, 


CASH PRIZE CONTEST 


Here's a real powerhouse promotion—designed and timed to bring more buying-customers into every 










houseware department during the entire spring season. Life, McCalls, and Farm Journal with a combined 
readership of over 60,000,000 will pre-sell your customers on POLLY-FLEX and FREEZETTES— urging them 
to buy and enter the contest 


ADVERTISED 


Od: 


Be sure to get your shore of this extra business by ordering adequate stocks in 
ample time to cash in from the start when this first Life ad breaks March Is? 


REPUBLIC’S 


Potty Fiex 


AND 


», fREEZETTE 


HOUSEWARES 


(wilt 


61 CASH PRIZES 
FIRST PRIZE $2500.00 


SECOND PRIZE $500.00 THIRD PRIZE $250.00 
3 PRIZES (ea.) $100.00 10 PRIZES (ea.) $30.00 
45 PRIZES (ea.) $10.00 














ir it ‘ ‘ Me ' ‘ j ‘ ’ ‘ » Ff mse are 








SS hams enntiens ond Onn sad wear, ond wear. Ret 
PREECE ETE POOL COIN TALNER le of the same pre 
, flexsble 4 thylene, are Ann , ase « tor treever sme 
; . i ' " | ei abvie f gile eak per 
, sale ( sad ao Re ” POLLY WL 4 
PMREET/ELEIP tf ‘ sured ‘ 
YOU'LL ENJOY USING THESE 
MODERN HOUSEHOLD CONVENIENCES 
Start now —enter the Contest today / 


WERE S ALL YOU HAVE TO OO 


; 











MAIL THIS ENTRY BLANK TODAY T0 c 


POULT Fle fete atte Comres! 


’ ; 











Agpea: ng rt March 4% 1956 weve) 


HARDWARE AGE, MARCH 1, 1956 











EVERY CLOUD 
HAS A 
S $ILVER LINING 
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George Anderson shows how a customer can serve himself by comparing 
the markings on the board with those on boxes 


uvero Bolt Display Board Is Time-Saver 
PORTAPLE PUMP > o 


( 






2 ~ J Kecause customers who want one This unit is particularly useful 
— or two bolts and nuts do not always when a customer deliberati as to 

Self Priming . oie Only One i ) erating a 
: T Shaf know what size they want, Ander the size needed ties up a salesclerk 
Moving Part... Hollow an son Bros. Hardware at 620 W. St on a busy Saturday when the store 
Pump slips directly Or motor (,eorge A Ve in Linden, N  & made 7. ‘ rowded “ ith eu stomers A“ he rn 
shaft... PUMPS up to 5 gal. per up a special board to help them the customer has made a decisior 
_ , make a selection Fifteen 41Zes are ne points to the size he wants. of! 

min. ... PUMPS OU'T basements, | 

mounted on a thick piece of lumber, even asks for the size by consulting 
boats. septic tanks. silos. laun- with 41Z7e8 indicated on tags pasted the tags The sales clerk - th 
dry tubs . ee Weighs only 20 Ibs. on one side able ae ‘plait kI\ pric K the needed Ae 


complete with motor... Garden 
hose couplings screw directly 


onto pump ports. 


DEALERS ... you'll be amazed 
how many of your customers 
need a handy pump of this kind 
around the place. Write today 
for big free catalogue illustrating 


the complete HYPRO pump line. 


HYPRO 


ENGINEERING INC., DEPT. 202 
700—-39th Ave. N.E.. Minneapolis 21, Minn 
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IN TEXAS TEST OF KAISER 
ALUMINUM SHADE SCREENING 


A rEST conducted last summer in Dallas and Fort Worth 
Texas, proved that Kaiser Aluminum Shade Screening can be 


the fastest selling type of window screening you evet handled! 


In just one season, dealer sales of amazing Kaiser Alum 
num Shade Screening shot up 171°, 


This remarkable increase was the result of a powerful 
promotional program that is now available to you. 


National Advertising! Life, Saturday 
Evening Post, Time, Newsweek, Busi 
ness Week and Fortune will carry the 
Shade Screening story to millions of 


readers 





Television Coverage! New television 
hims will demonstrate the advantages 


of this wonderful new type of window 





screening to hundreds of thousands of 


Viewe,)’s 

how to do it” information 
to help convince customers they can “do it themselves 

Photo Kits Sample Mailers, Con 
Window Banners, Newspaper Mats, Price Cal 
culators, Door Knob Hangers, and a co-op advertising allow 


Selling Aids! You'll get plenty of 


Counter Demonstrators 


imer Folder: 


‘ +} } ‘. 
' hi . v. Mo) q i<’ | y ile 


ill provided lree-ot-ch ive 


And remember— Kaiser Aluminum Shade Screening 


gives you over 50% mark-up! 





SHADE SCREENING 


kalser Aluminum 












Kaiser Aluminum Shade-Screening 

Te ee ee 
thousands of tiny louvers that stop hot sun rays 
before they enter the house — just as they stop 
TE Uda, A i) A 
above. This prevents build-up of room temper 


ature. Rooms stay cool and comfortable — as 


much as 15° cooler — even under the hottest sun 


For Free Sample Demonstrator and complete infor 

tod I rear earest Vp ect 
thie ‘ I té pp! ec f te } ‘ 
Alu ty es, | 


Kaiser Aluminum & Chemical Sales. Inc. Roam 5334 


Consumer Service Divis 1°24 Broadway, Oakland 12, Calit 


lease send tu eofthKa 































a 
door, 


Sales 
will 
soar 


when 
they 


iil 


HANG IT 
ON HINDLEY! 





MANUFACTURING COMPANY 
Valley Falls, Rhode Island 


WIRE HARDWARE © COTTER PINS 
PLUMBING SPECIALTIES 





A western dealer's showing of Geiger counters sets 
the stage for selling a variety of outdoor equipment 


Interest in uranium prospecting 
has been whetted by the federal! 
government reward for jocating 


deposit containing this substance 


Some nardware deale} in tne west 


ert) part ot thie (*¢) inti : nave Heen 
making profits through the sale o1 


rental ot (,eiyve yr countel and Cini 


tillation counte) 

Hardware deale) catering ti 
this interest in prospecting fr 
uranium also create a market fo 
revolvers, 


tackle and 


camping equipment 
axes, shovel fishing 
sleeping bags 

Some hardware dealers are rent 
ing the counters at $7 per day, $12 
for two days and $25 per week. In 


some instances dealers renting th: 


equipment will sell a rental unit to 


a user, deducting paid rental fe 


Display Attracts Uranium Prospectors 





from the final total purcnase price 





A tev mont ayo Colorad 
Hardware at 196 Kk. Colorado St . - 
Pasadena Calif added (Geiger 
ceountel ne CIiNtMIAatior inters 
f r iD ye rT) CrOSs 

O! | tne tore invited peo 

pie to iranium in actio! ree 
= (ye ounte demonstration._ 

Dur ne first montn ot pro 
mot é I the countel 
( olorad Vare line es I 
S3000 mn of tness nit an 1 
Vice Ot utaoor amp “4 
and pl pecting equipment 


Prospective customers will 
pect you to KNOW ometning abe 
Free leaf 


lets on uranium are available from 


tne use of the countel 


the Atomic Energy Commission, 


(,rand Junction. (Colo 


i diemieee 
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@ 
FOUND: treasure map 


to outboard-motor profits 


(ZF; ALE Bl ( iA LANEER offers you the key toa real-life treas 


























7 ire cnest tne ta Yrowihy market ror outboard motol Hop nHooard 
Buccaneer | voiny places ! Look how wou can yo With Buccaneer. 
a quality product of the world’s largest outboard motor manufacturer : 
ional advertising all year ion 
istrated, Field & trearyr 
(Qutdoor Life Motor Hoating 
~~ 
= 
5 gee 
— 
ee Ze 
ia 
© ee MC gs 
ZY 
puscwnes were A 
GALE 
2 té ; 
FOLLOW THE PATH (6 outboard profits wit 
- | 5 see : (’] rif : ' / ] trie ' ee) | | | fii] ta tii 
ert] Men (nut i} i a Buccaneer dealer' 
i) I j 


the BUCCANEER line 


Phe} ta ( ry? rs ’ rsijaee a a lé T¢)) 


yt y ri Pees | | ‘ ’ Ve ? P’wiaget Via | ‘y 
tae? ’ ’ ; ’ ‘? 
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Sells Itself, 
This Popular he 


“Do-It-Yourself” » 


Line! Vo 













KESTER } 
SOLDER 


Pigetis Rowen c 


KESTER 


deriere 


SALTS 
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KESTER 


EVERYTHING YOU NEED FOR PROFITABLE SOLDER SALES 
is available in the profit-maker Kester Solder line. But your 


» it. Make 


“do-it-yourself” customers won't buy it if they don't se 
il display for Kester produ ts, be sure it's ina good location, then 
see how it attracts the trade. Don’t forget to feature Kester 's tree 
16-page “how-to-do-it” booklet, “Soldering Simplihed ' A liberal 
supply is yours for the asking! 


KESTER SOLDER COMPANY * 4207 WRIGHTWOOD AVENUE, CHICAGO 39, ILLINOIS 
NEWARK 5. NEW JERSEY * BRANTFORD, CANADA 


Better Display 
Better Volume 





f ontinued from page 10 


rated tnan previo i Seasonal 
lines are now featured in the front 
of the ore te make them visible 
! cle } tratti 

A! t wilt Dal nstalilied in 
tne Tront of the tore tor Teatul ny 
via re dinneryv ré and e¢ 
ratriit (,iitware ale have nown 
yood InecrenHse yvitn thn init 

Three and and 24 ft of wall 
space auTe nav devoted LO nouse 
Vare these lines having formert 


nad but half the dy) play attention 
Kitchen gadgets are featured on 
One island, cleaning : ipplies On) 
another and gia ovenware on a 
third unit 

With expansion of housewares 
display facilities there was a gen 
eral increase throughout all por 
tions of the housewares department 

The plumbing goods island is op 
posite a 12-ft wall display of gal 
vanized fittings Many related 
items sales result from thei 
proximity to each other 

W . Dickey says of related 
sales, “Tf we sell a piece of pipe we 
also show a man a tube of joint 
compound, When we sell a faucet 
washer we try to get the custome) 
to buy some solder 

“Qur concentration of cleaning 
items in one area provides muny 
opportunities for suggested selling 
If we sell a window squeegee at 
79¢, we do not pa up the chance 
fo show the customer a > | Io WIN 
dow brush ‘a 

The 16-ft paint display is in the 
center of the store with an &-ft 
cleaning yood section for showing 
brooms, mops and WaACTS That 
unit has open glass bins displaying 
sponges, tool brushes, window 
brushes and ironing board pads 

Improvements “at the W Fr; 
Dickey store cost $2000. The own 
ers think this amount Is an invest 


ment rather than an expense 


Selling Marine Hardware 





‘(Continued from page 66 
order ti provide as large a stock 
as ible with the inventot 
money. This of course means Ire 
re-ordering which is often a 
time-consuming task 

have de’ eloped i“ yatem woricn 


AVE most of this time. All me! 
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new design... new colors... new “auto-finish”’ 


_ oe rw stewie een 
} see BUCH rirst: //o 


e | 
. no other garden equipment NO MORE DANGEROUS 
as OVER-FEEDING! 

1. New “sweep-feed” agitator, with 
serrated blades aligned to sweep 
accurately across square holes, 
gives uniform, continuous spread. 
flow! 










maker has done so much to 
make his products work 
better, look better 


and sell better! 





2. Wheels size-engineered to give 
optimum agitator rotation speed. 





3. Famous Buch Direct Linkage 
from flow-control knob to slide 
plate. No cams, no angle linkages! 
4. New rate-of-spread guide shows 
accurate settings for major types 
of seed and fertilizer! 


NEW COLOR! CONSUMER. 
TESTED BY DUPONT! 


5. Bermuda Green and Buff for 
whole Buch line! Developed for 
Buch by DuPont, after consumer- 
preference survey! 


NEW SCRATCH-RESISTANT 
“AUTO-FINISH"'! 


6. Colors stay bright, finish stays 
smooth and attractive! First baked 
on “auto-finish” in the garden 
field! | 
And more brand-new 
features ... thirteen easy- 
to-sell features in all! 


NATIONAL ADVERTISING, TOO! 
BUCH will use the powerful 
Saturday Evening Post! One two- 
color half page and two quarter- 
pages ... three advertisements at 
peak selling times! And POST 
merchandising, too! 


NATIONALLY ADVERTISED 


4 ae C 14 Lawn Care Equipment ? 


IN THE SATURDAY EVENING POST 





AMERICA’S COMPLETE LINE OF ROLLING LAWN CARE EQUIPMENT 


—0 CA $.P. Borrow <a -_- _—- ange 
\ 10 « 1.75 te 
, x ; - ~ ” | 7 " f ate 
y O ee, ws . YY 
New Spreaders New Berrows Lawn Rollers Aerators Power Edger New Lewn Carts 


Buch Manufacturing Co., Elizabethtown, Pa. 








iazanGa : ‘) f “ ny . iti *( ‘Ty . m. e 
chandise on display is identified ‘Town Grows with Dealer 
ith a tag or sticker giving the 
name of the article, catalog number, Continued from page 64 
type, size, finish and price. When — 
: | } f nase Tere Ome a DY word from At 
re-orderin ust copy this into! 
K , i lantic City to Ocean City, and while 
mation It saves all the time of 
there are numerous large stores in 
looking up catalog numbers and 
the trading area, many customers 
(7 ner data 
, Vind up in Linwoose Or an UnUSUa 
VW ith shorter hour of work and 
| piece of builde1 hardware, plumb- 
the trend toward out-of-doors a 3 
, ) ny, or just plain advice 
tivities, Mr. Turner looks Upon ttle = 
rine goods as one of the profitable Credit ha been an important 
and growing lines of hobby met factor in bullding and keeping tne 
chandise rye chentele Linwood Hardware 
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VISE-GRIP... 
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Made Only By PETERSEN MFG. CO., Dept. HA-3, DeWitt, Nebraska 
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enjoys. Be 





tween 40 and 45 percent! 
of its total volume is, and has been 


aone through end tne 
cnarge billing 
Mi 


Years 


Mlack tates “In Ail my 


of doing business on credit 


$1200 in 


: ~— 2 . ‘ 
mv total ioss runs 


depts. — 


oO just 
This figure represent y © 
of total credit 


had 


but a tinv fraction 


Luirrie 


Store, town triple size 
toy Black has built up the price 


less reputation for service, good 
will, and broad stocks that means 
success or failure in business. He 
has kept abreast of the times b: 


buying additional warehousing and 
He 


on the future and 


parking facilities has, above 
all, kept his eve 
its needs 

And, largely based on confidence 
in himself and Linwood, he and th: 
tripled in 
trafhi 


between 


town have more than 


of 


on the hignway 


size instead remaining a 


? Wt) 


light 


cities 
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St ce tt) a and still only*239! 


New 1956 

AMF De Walt 
is easier to sell 
than ever! 











Medel MB-F 
‘4 he motor, 9 saw 


cuts 2'/9 deep, rips 24° wide 







Big new custom-built 

%4 hp motor— 

50’. more power at no increase 

in cost - gives customers the power for 
any home woodworking job. 


New all-purpose saw blade cuts faster, easier... emamsnsnsen Gini erodes _ 


cross cuts, rips, bevels, etc. 
New tamper-proof key switch gives extra safety in the home. 


All scales calibrated in single degrees — POWER TOOLS 


are easy to read and set. 





Plus many other features...the 1956 De Walt is the finest 
value on the market, for your customers, for you. ; 
And selected dealer franchises are stili available! 


Write, wire, phone, 
or send the handy coupon, today! 


Get all these added profit advantages! 


I Direct factory-to-you franchise—no middle men. 2 Selected 
distribution, limited competition. 3 Convenient packaging 

freight allowed to destination. 4 Established consumer ac- 
ceptance. 3 Year-long market—with high turnover. © Lib- 
eral cooperative advertising plan. 7 Factory demonstrators 
for local store promotions. & Powerful year-long advertising 


— —e see —— = 


AMF De Welt inc., Dept. HA-56-1, Lencaster, Pe 
in Coneda: De Walt Canada Ltd, Guelph, Ontarte 


Please send me full literature and price lists 


Please hove District Manager call 


3alP a 622 eee eee “Tt 


NAME -_ 
in all markets. 9 Free point-of-purchase sales aids. 10 Free 
training for your salesmen at De Walt’s own factory school. AOORSSS 
If Full line of profitable accessories for extra sales. city LONE STATE 
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Will pay YOu well 
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lighted 
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clean, 
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‘t important 


majo 


planning 


and pr ofitable Op- 


well- 

A 

is not at- 
of all to 


do about 


“ percent of today s puying. \ 
brignt, ian store, on the othe) 
hand, seems to invite closer inspec 
tion 

A well-rounded, balanced stock 


ott 


attractively displayed on the rig 


fixtures completes the physical re 


quirements 


Sales personne! must be wel! 


trained and familiar with the stock 


and its applications. Many cus- 
tomers come to us for help in Sol’ 
ili a problem If is up to the ale 





DAViS means BIGGER business 


G. W. DAVIS Corporation 





Nowhere will you find a big-ticket rider mower with 


more built-in sell. 


Like all 20 Davis hand, reel and 


rotary models, it’s the finest we've ever made in 53 
years. 


Display Davis . 


, . 


side by side with any other make 


. and watch the new Davis lawn mowers sell them- 


selves—outsell comparable brands. Then you'll know 
why Davis means Bigger, more profitable business. 


To enjoy the benefits of the New Davis nationwide 


parts and service program 


. » plus the big business 


only Davis self-selling features can create, contact 
your Davis Distributor now! Or write Davis direct 


RICHMOND, 
INDIANA 








pel rine furnisn the articles 
nd advice needed 

Periodic evening meeting een) 
to be the answer for the 
Cnange ol ideas between a! 
sonnel. It is only natural for 


people to be more interested in 


department than in anothe) ic 
there is no excuse for us, in the 
maile) stores Cs per lally | if 
ignorant of the items of all see 


tion A planned educational | 
yram is a must 

ut all the plans, all the SC LLY 
Le hniques given you are not worth 
the paper they are written on un 
less you use them. The one great 


ura 


that i] 


trouble with the independent hy; 
are dealer, as | ee it, 1s 


he 


pian jl 


does not approve (iT 
thinks it 


iT 


1O0 COs 
negiect 
rhe hardest 
vourself. Many 
the things we should. ‘There 
back to do the dri 
We have to make our own decisio! 


r will do i? for 


\ ¢) 


man to work tol 


Lime we wont dado 


of is 


One 


one 


Increase Garden Lines 





(Continued from page 59) 


Wa ninygton some of the firm 
customers are price conscious be 
cause of their limited incomes. 
()thers are interested in qual 
and service with price of second 
ary importance 

lack Keefe say “Qur custon 
(| “ure all value-con CIOUSB. BO ‘ 
feature the nationally advertised 
brands Nevertheless. we believe 
that it is most advantage te 
yive customers a wide assort! t 
o that they will not think we are 
trying to force particular brat 
on them. In fertilizers we car! 
10 different brands 

‘| think that it is also a yood 
olicy to offer a wide range both 
as to quality and price, especial 
n garden tools. A competitively 
oriced garden tool may be aii that 
some customers should Duy tol 
casional use For this reason we 
offer lawn edyers priced rreo! OT 


more than $5 ive Varieties oO] 
arden rake are offered | 

Hand lawn mowers are sold in 

er priced numbers a8 Well as 
n the highest quality types. Two 
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breaking all records... 
° DAISY EAGLE 


with ZX SCOPE MOUNTED 


‘This new No. 98 Daisy Eagle is already breaking sales 
records and why not? It’s loaded with sales features 




















young shooters want: (1) expensive high-powered hunting 
rifle appearance; (2) new Daisy Bulls Eye 2-Power Scope 
factory-mounted; (3) ramp-style front sight, combination 
peep-and-open rear; (4) full ovalled, decorated stock and 

extra-long forepiece—both resembling the polished 


Breaking All 
Records... 


THE FIRST AND ONLY 


REAL SCOPE 
FOR DAISY AIR RIFLES! 


“natural mesquite” color of Custom-made rifles 

5) golden-decorated jacket, barrel: 
6) sling of heavy top grain leatl er. An 850- 
shot repeater 37 inches long. 





‘That's a lot for only $12.95 
retail and that's why it's your 
big new profit-maker! 





5 


Sells to new and pore “rit LJaisy OW ners Identical in 
ippearance with expensive hunting scopes heatures 


new-type 4-lens system; 2X (2-power) magnification \ 

cross-hairs adjustable for windage, elevation; de .\, 
AAS 4 

tachable. Universal mount also adjustablk Length \ ‘ 


ll inches. Fits old and new Daisy Air Rifles.§ 98 


VO 5 in carton with ocope Hook, retails 


. . 
NEW DAISY RETAIL PRICES | \A \ 


\ 


















Le 


et! 





No. 25 DAISY 
PUMP GUN 








A 
GIANT | 
ADVERTISING YO 
PROGRAM... 





No. 94 DAISY 
RED RYDER CARBINE 98°? 


No. 80 DAISY = 
LONG RIFLE....... 










RETAIL 


Daisy stullecolor & COMPLETE WITH 


page 





national \\" 


, ‘ 
————— a | ertisements featur- 
“ REY aN . ing No 9s and 40 > ( } j 
No. 75 en, ; a, city-fe ituriny NO ~ j fi f 
Y4 and sensational “960 | | 
DAISY SCOUT..... : Supe! Play btith narn w 
if ‘ppeal \pri Via \ 





Jue iti } rriauis / Cc eotiil > 
, ‘ vA 
peat ’ } | foe 







No. 102 
DAISY CUB........ 





PARTICIPANT 








cA 
No. 960 DAISY 
AUTOMATIC ; 
Se " 
aes 10 Pay 
ee nd 4 - 
56 SPRING in Conada 
SPORTS FESTIVAL 
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8S 


that comes in one package 


WITH THESE ADVANTAGES TO YOU 


® easy to stock and handle 
© reduces “boxing” problems 
® eliminates the possibility of missing parts 








The Coburn #5916 Door Set comes complete in 

one package (without track) containing two hangers 
with bolts, three brackets, two end inserts and 

three lag screws. It can handle doors up to three 


hundred Ibs. with thicknesses to 1% inches. 


If you have standard track lengths in stock, you'll 
be able to meet all demands for lighter, sliding door 
hardware with this conveniently packaged, 


easy-to-se]l Coburn Hardware Door Set. 


For additional information, write to Coburn Sales 
and Engineering, 56 Sterling Street, Clinton, Mass. 














ines OL power mowers are offered. 

‘The store free delivery serT- 
vice has also been instrumental 
in building sales of garden sup- 
plies, Mr. Keefe says, and is vir- 
tually a necessity with large and 
bulky items. About 30 percent of 
all sales of peat moss and fertil- 
izer are delivered. The pick-up 
truck is a sales-builder for other 
hardware items # vell, notably 
such hard-to-carry merchandise as 
screen doors. At least 8&5 percent 
of all screen doors sold are deliv- 
ered, the owner estimates 

The store makes two deliveries 
per day, at 10 a m. and at 4 p. m. 
within a three-mile radius 


One of the firm’s mors snles- 
productive ,eTVICe promotions has 
been distribution of yardening 


catalog that is published by a 


seed manufacture) nhaose mer 
chandise they carr, Ih des 
seeds, the catalog advertise “A 
number of arc n tool and other 
garden supplies, all of which Keefe 
Hardware carri The booklet 
also publi he a num Ot ar 


ticles on gardening 


} 


“Instead of mailing these out, 


as many dealers do, we hand them 
to every customer who comes into 
our store and indicate an interest 
in gardening,’ says Mr. Keele 
“The booklet accoun?}l ro} “4 
good many impulse sales that we 
would not otherwise make When 
custome! yet home na tart 
looking tnrougn it ine ee ad 
vertised a number « ten that 
interest them. and that the had 


just failed to notice even though 


we have them in our store They 
then come in and buy them their 
next visit to the tore.” 
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all 


7 1-50 GUN TACKER 


aw pre $17.00 


HELP YOURSELF 


TO SUBSTANTIAL PROFITS 


with tHis FAST SELLING 


INDUSTRIAL \Land I DO- IT-YOURSELF / 
STAPLING TOOL! 





















— 





° 
AS ADVERTISED IN 


Ritu Le. Frening 


imehd) 


APRIL 14TH ISSUE 





CONSUMER DEMANI 


The need for this modern nailing method is urgent today! 


SPECIAL! FOR HARDWARE WEEK ONLY! = ARROW GUN TACKERS cut nailing costs by as much as 


70% for insulating, roofing, ceiling tile and many other 


c ie 7 E ¢ T ‘2 i< | uses in industry, building and do-it-yourself. 


REPEAT STAPLE BUSINESS' 


Your profits only begin with the sale of an Arrow Tacker! 


Pocked with each T-50 Gun Tacker 
-” —- Ses They grow and grow as customers come back time and 


PLUS & & (PREE on request) 


* | Display Rack 
* 200 Envelope Stuffers 


again for staple refills. Remember! Gun tackers constantly 


use staples, like hammers use nails. 


ACT NOW! 


ORDER FROM 
YOUR JOBBER NOW! 


Have Jobber tend 
us your request 
for Display Rack— 
Envelope Stuffers 
We will ship 
direct. 


ARROW FASTENER COMPANY. (NC. 


ONE JUNIUS STREET, BROOKLYN 12, N.Y 
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ashington 
News and Views 








| (Continued from page 10 
; 
' 


Mortgages For Appliances 
| Would Boom Home Building 






















Gravity Pivot Hinge 
Single or Double Acting 


ifolmtals 


Refusal of the Federal Housing 
Administration to recognize basic 


best in Type HTB 1330 changes in design and manufac- 
with Horizontal! ture of such vital home equipment 


Top Bracket 


as stoves and =wyrefrigerators 1s 


Sl matihic 
mlihiciae 


Pita tit ait ia. 


The adjustable pivots slowing up progress unde? the 
permit aligning and joint industry-government “Opera- 
to Seer to ete tion Home Improvement,” Sen 
ines: sided wh John Sparkman, ) , Ala » € nal yes 


’ : , *+ . » . ’ ig? 
the deer is hune he law, he says, prohibit he 
government from insuring these 


since 1876 Write todey for complete catalog 10-called freestanding items 
But, he charges, FHA has re 
’ fused to recognize that manufas 


turers have redesigned these ap 


BO M M ER SPR | N G : H | N GE CO. | N fl pliances so that they are now an in 


‘ tegral part of a kitchen and should 
-_ _ 15! Landrum Highway Landrum. South Carolina - subject to morteage insurance 


vith other home improvement 
Advantage of government insu 

ance on a home improvement loan 
yenerally that interest rates are 


much lower 





it's Time To Check Your 


Pay Roll Handling System 
INVENTORY HEADACHES? _s:::: 90 cave on 


ers on a monthiv or semimonthlys 


We can help relieve some of the pain with our own 


' ' ‘ 
prand o! aspirin 


basis will have to follow new regu 
lations issued by the U. S. Labor 


Dept. after the new national mini 
Not this inventory period—it's too late for that—but 


mum wage law goes into effect 
we can help prevent recurrence of the pain next year March 1 
4 (nder the new ruling, an em 
Inventory time is a good time to give some though | , veg | B, a | 
. , f pioyee Who is ved it i reyuiar 
to the Sharon system for reducing the broken pack 


| monthly salary and does not work 
age headache in your fastener department, by: inane Shne, 0D tee te coe ok 


l. Eliminating broken packages. must get at least $173.33. If he 

2. Avoiding waste from spillage and mixture. is paid semimonthlys the minimum 

3. Saving valuable display space. ware for 40-hour weeks will be 

4. Reducing investment. $86.67 Overtime for more than 

5. Automatically keeping stock up to—but 1) hours in one week must be 
not above—normal. figured at $1.50 hourly 


6. Insuring comprehensive range of sizes in 


Tariff Unit Will Probe 
compact area for day to day sales. 


Screw Imports June 12 


Ask your Sharon Service Man or ask us Tie 1, &. Tariff Commmianion will 
Sharon Bolt & Screw Co., Inc. begin public hearings June 12 on 
Pp O Box 239 its investigation into VA hether 
Norwood Mass highe import duties or quotas are 


needed to protect dome ri¢ wood 


PS. The same medicine also saves sales otherwise screw manufacturers from eco 
often lost and valuable time in making these nomic injury The hearings will 
sales not cover lag bolts or lag screws 











(Resume reading on page 11} 
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If you want fo sell 


HEX-KEYS. Convention Calendar 


put this new card 





conventions shows conferences 





on your counter 








Convention Check List 


1956 May 


Februar y 


June 


More h 


A pril 


( }e Tobe! 














bis new Allen “merchandiser con 


nects with customers in a flash!’ In National Events 





bright yellow, black and white, it Industrial Supply Convention, May ecreta of the manufactur 
telis the story of Allen se K-Keys 21-23. at Atlantic City. Attendance eslotle vith offices at 242 Mz 
uses and sizes in less than restricted to member Sponsored on Ave New York 1% ‘ ) 
minute of reading hy American upply & Machiners Thoma \ erniey, J} I tit. 
Fach Allen merchandiser mounts Manufacturers Assn..W. B. Thoma ns lirector of the wholesal. 
12 Allen No. 604 Junior Key Kits Hiunter-Thoma Associates. P1380 aeasociation with offices at 1900 A 
each containing / Allen Hex Keith bidy (‘leveland 15. busine ' 1?) ideiphia 3. Pa 
Key sized trom Th lo Ya, In manape! trie National Industria 
red plastic envelope with transparent Distributos Ausn.. 1900 Arch St National Wholesale Hardware \ssn 
face. Keys are bright finished Philadelphia Rohert ¢ Fernie, oint annual convention w | 
size markings are easier to read and executive ecretar. Southern American Hardware Mfrs \ssan 
keys are easier to find on a work industrial Distributo: "pasa 719 Oct. 7-10. at Atlantic City. N. J 
bench Voluntee) Bldy Atlanta by Headquarters, Marlborough -B 
Available now from leading In Pug ecretary-treasure! heim Hot Thomas A. Fernl: 
dustrial Distributors and Hardware is Managing director of the 
Jobbers. Write for new descriptive National Builders Hardware Exposi- ales association with offic 
bulletin C38, and name of your tion, Sept. Y-l2, at Chicago, Il L900 Arect t., Philadelphia | 
nearest supplies ponsored by the National Builde: Arthu) | raubel |} ecre! 
Hardware \ n.. manaying ci} tne mal facture! i ociat 
rector, John R. Schoemer, and the offies i! iy Madison A 
American ociety of Architectura York |] . ' 
Hardware { onsultants, executive 
ecretary. W 1 Mathewson. Ad Nationa! Hardware Show, O: 
a | ministrative office of both associa Line ( ollseun New York ' \ 
tions are at 515 Madison Ave... New Sponsored DY National Hard ‘ 
York 22. N. ¥ how, |i | Madison Av ' 
York 17, N. Y. Frank Yeag 
American Hardware Mfrs. Asan. joint recto} 
annual convention with the Na- 
MANUFACTURING COMPANY tional Wholesale Hardware Assn... National Housewares & Home Appl 
Hartford 2, Connecticut, U.S.A Oct. 7-10, at Atlantie City. N. J ance Show. July 9-] 1% Conv 
Headquarte: Marlborough-Blen tion Hall, Atlantic City. Spor 
heim Hot Arthur | Faubel the National Housewares Mar 
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Put your brush department on 


SKYHOOKS! 


Lift sales with those famous EXPLODED-TIP BRUSHES 





in the space-saving, self-serve Brush Bar 


e Features nationally-advertised Exploded- Tip Brushes ranging from one to tour 


inches balanced line of 14 different brushes, as low as 19%e« retail 

@ Only j feet wide pee leaves counter Space free for related ite ris ideal back 
to-back for island display can be wall-mounted without leg 

@ bsrush selector chart aids customers choose correct brushes pre-pricitp On 


envelopes CHCOUTALCS self-service 
®$/70-$75 dealer price bracket 


" io erry ™ 
: a he 


®()rder Wooster lox ploded lip Brush bar. Cat. No. 0907 


So# 
from your jobber today * Guaranteed by ~ 
Good Housekeeping 










Exploded Tip 


Brushes 
..made only by Woosree 


Quality Brushes As Low As 19, 


J~ 


txploded-Tip 
Brushes — 


.made only by WoosrTER 














\ 


4 





THE WOOSTER BRUSH COMPANY 
WOOSTER, OHIO 
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it vile your jobber oT direct for 


Manufactured by 


MARTIN STAMPING & STOVE CO. 


Huntsville, Ala. 


[956 wreath howeast 
A HEAT WAVE 


will sweep the country 


STOCK 


and Vented Floor Furnaces 
SELL | models—35,000 BTU to 70,000 B 
the Vented Wall Heaters* 
COMPLETE 5 models—25,000 BTU to 60,000 8 
LINE ow nese spas ' Heaters 


Vented Space Heaters 


‘ 
: lod , . + 
s6 Iv 0 


Every Martin Gas Heater is AGA approved for 
natural, liquefied and manufactured gases 


“Wall heaters approved under 1956 AGA requirements 
complete catalog 


Over 50 years heater experience 














PROFITABLE VOLUME 


< 
. 


z =f 


Ask your distributor 
or write for samples 
and prices 
























Bien hor your paper department 


FREEZER PAPERS 
SHELF PAPERS 
BAKING CUPS 
DUSTING PAPERS 
PIE TAPES 
WAXED PAPERS 
GIFT WRAPPING 




















tHe KVP 
COMPANY 






















Convention Calendar 














Kalamazoo, Michigan 


‘ ontinued 





facture! Assn 1140 Merchandise 
Mart, Chicago 54; A. W sudden 


ecretary 





perry. ower itive 


National Retail Hardware Assn. Con- 

vention, July 22-26, at the Roya 
York Hotel, Toronto 
tail Hardware Asen.., 


Indian 


National le 
G64 N. Penn 
apoll } 


Vania sSt., 


lair, The 

York 
Hotels New 
McAtpin 
Fifth Ave and 

Horatio D. Clark, 
Mf LU S.A., Ine 
York 10 


Mar n D | a 
exhibit 


Toy American, 


in New Temporary 
Yorker & Sherator 
anent exhibits, ZOU 
1107 
ecretary, Toy 
200 Fifth Ave 


perm 
sroadway 


New 


- * + 
ais. 


Regional Events 


Gift Shows: New York, 
Yorker and N Y. Trade 
‘th St. & Bth Ave., Feb 
2. Boston, Hotel Statler, 
Vhiladelphia, Hotel 
Franklin, March 18-21. George f 
Little Management, 220 Fifth Ave 
New York 1 


Hote! New 
Show Bld 

26-March 
March 5-0 


senjamin 


Southern Hardware Convention § of 
the Southern Wholesale 
Assn. & the American Hardware 
Mf Assn., April 15-18, at Hotel 
Roosevelt, New Orleans SWHA 
managing director, T. W. McA 
lister, 814 Metcalf Bidg Orlando, 
hlia.; AHMA secretary, Arthur L 
Faubel, »42 Madison Ave., New 
York 17 


Hardware 


State Events 


Retail Hardware 
Joint convention 


Florida & Georgia 
Assn., March 4-6 
how and 
Hiotel 
Ingrton 


WwW. W 


cro , ea 


exhibit 
Wa ry 
onville. la 


_wW “ay 


met chand! se 
headquarter (,eorge 


Hotel, Jack 
liowell. P. O. Box 183 


Louisiana Retail Hardware Assn., 
March 11-12, Hotel Roosevelt, New 
Qrleans. David O. Mansfield. P. O 


50x LOG. Jack on ». Mi 


South Dakota Retail Hardware Assn., 
April 4-5, 
uth, Ce SS1iOoni 
ataract Hotel, Sioux Falls 
©. R. Baily, 13 Jefferson Ave 


Sioux Fall 


1956. Exhibits at Col 
and hotel headquar 
ers. ( 


(i) ~«) 


lexas Wholesale Hardware Assn... 

and Texas Hardware Koosters (Club, 

June 14-16, 

Hilton Hotel, Dal . 
Weddington, 1327 Na 

Bidg.. Dallas 1 


annual convention, 
1456. at Statler 


la He 


Lional { it’s 


ward 


Virginia Retail Hardware Assn., 
Var« r j ", lv yf nt Fort Monroe 
(Old Point Comfort). Exhibit es 


ions and notel headquarte! —6' The 
(chamberlain, kort Monroe {; T 
fomohundro. J Scottsville. Va 
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GOOD PROFITS 


@ YEAR-ROUND 
DEMAND 


@ PRICED TO SELL— 
GOOD TURNOVER 


@ DISPLAY BOTH MODELS 
— MEET EVERY NEED 


Put ‘em on your counter. 
They sell themselves! 


made by 
JUDSEN RUBBER WORKS, Inc. 


4107 W. KINZ STREET © CHICAGO 24, ILLINOIS 











Suggested retail price >] 50 per pair 


LIGHTWEIGHT for Men and Women 


Gardening, scrubbing, painting, do-it-yourself tiling 
and carpentry, and many other household chores. 


4 | 
Di 


Suggested retail price $2.25 per pa 


HEAVY DUTY for Men especially 


Tile setters, cement finishers, carpenters, roofers, 
landscapers, cotton pickers, truck farmers, miners 
— anyone who works on his knees. 





—— 








NEW DEV ELOPMENTS 


LIKE THESE MAKE | / / V4 I y Dot 
Laker WeAateRrs aaa med 


Big Business: | 





~ @ NEW LINES WILE JUMP 


W! “Save Saver” \NEW ere A 
"0 vi Oil HEATERS a y 


4s ay 





* 
Va 








_nenagie OF THE c00L [CABINET 


ee “Air Dtres wm Construs hor 
The greates! oil heater development = most adv: ary nsetruction In — -— —. 


a 
in the last 40 years and ont) Quaker [ - = unvented ga% reaters and onl 
has u! These Quaker apace Saver aay “e Quaker has © This new design 
stand flush to the wall, save 50°% on i\| ae | | ™ keeps cabinet safety cool” —elim- 
floor space tM ake all ba heaters , iced oe ©) inates danger of scor' hed furniture 
old. fashioned \ | | Saaareas | € 1 6 or draperies — 1 ures longer heater 
| nee 7 life, greater depe ndab lity, greater 
aoe o6 | a saiety produ ice ve radiant 
| heat delivers more circulation 
iinderwriters Labora werwath' | uxuriously aeiahed in 


tories The only oil heaters with a Old Fashioned New Quaker t heautiful “Cahara’’ lifetime porce- 
2.Way Money Rack Guarantee Heater Heater ee lain and Silicone *O' ‘id 


3 NEW MODELS: 4 NEW MODELS: Air-Steam Construction 


40,000—55,000—65,000 BTU output capacities. Pe 12,000 —20, 000—30, 000 —40,000 BTU input 
gi po ag 


Finished in be: autiful Hammertone 
and Silicone “Gold,” Satety 


Quaker Exclusive 


MANUFACTURING CO. 











DEALER SALES UP 
180% IN 1955! 


YOUR PROFITS EVEN HIGHER IN ‘56! 


| NEW! 20-YEAR VENTED | NEW! "ccm 
® AYTOMATIC GAS HEATERS tected or ered 
| , 





















Deceralpr “Coot CABINET” 





HANGS 
ON WALL 


LIKE A 
PICTURE! 


Requ floor sP 
» in tall as tree 

yreall t develop 

in the last 





























iA CASY 


tal di iv va 


heatlel i rv 
A hneatet 


cal ma ony Quake! has tu 


Viakes all 
fashioned. im hed | tT) 


ert ‘ Le} ive ili 
ef 19 extra 


ment in & 


otner heaters old 
heautiful 





liamn d Sih 
eone ° (st d (Cabin 
cook extra gale 
painted to blend with any 
eolor motl Available in 


qg ot unvented models 





caqgi i» 
















—— 20 YEARS 


Way 1)-Year Guarantee 


Multi-Heat hurner and 


gual: unter a. 
atic Ka 


Only Quak* er Gas Heater carry 


‘both trv adv anced (ju ak 
DO ecelained | nbhustio n ch mae are 


wu a fully autom 


do ul ne |} 
“ars and ¢ nly Quaker gives 
heater Auto ati Bg am Ait Warm Floor Blowe 
A ytomati Minneapo Honeywell femperaturt Control —— 
and Automat LU salety hut -W ij] factory — 
— 
— 


iT) tal ‘ ad 





ertone Beg and Silicone ‘Gold. 


4 NEW RADIANT VENTED 4 NEw “BLUE FLAME” 
MODELS: 45,000— 50,000 VENTED MODELS: 35,000 
_ 65,000—80,000 Btu in- —59O, 900—65,000-—8, 
put capacities. BTU input cepacia’. 


Finished in heautiful lHiamm 


ORDINARY 
HEATERS 


(a o _— = * 
i - 
—~ — 


gpa MANUFACTURING COMPANY 
erchandiuwe Mart: Chicage 54. Ihnen 





















The “‘Hottest"’ Line in the industry, Backed 


$ by the ‘Hottest’ Promotion for 1956 Bg, Contiemen 
] Please divect my nearest 
TRADE-IN PROMOTIONS THAT.  Sgaymmtaumeliediaeieetesl ato 


DON'T COST YOU A CENT | Nome 


Help you sell more heat 
e heaters than you ever dreamed possible. WRITE FOR DETAILS! 
















Mame of Firm 





it Address 











City 








WHAT'S NEW 








®@ For more information on these products and services 
use free post card on page 101. 





Continued from page 13) bal VAIK, @ vell as to pr 
Loraye pace tor toy Por the one 
Lo-five-yeal aye yroup Keta 
price lor the line range from 7s 
ty, SE O0 Holgate Brot e) ( 4“ 
For more data circle No. 10 on posteard, p 
Electric Meat Grinder 
Housewives can now grind thei) 

meat at home with thi prot 
ional-style electric grindet tonit 
yrinad nardest QO} cyt ta food 
eitner coarse r fine (srindey re 
quire no Ciamping aown, On 

been added to the line of IL-Z Glide 08 ij eee — — payed 

track and upper guide O para, ? eo bin - one wee 

le] machined fibre inserts in a ain ane Senne Caen ard wood 

vie aluminum extrusion are pro 

vided to help speed ’ tion 

Track, marketed as Fk Grliide Ne 

421, is center punched at K-inen 

intervals for fastening with N« 


flat head screws: it is 
4,5 and 6 foot lengths 
with No. ISO] 
T glide The 
Products Co 


For more data cirele No. 9 on 


Upper 


1956 Toy Line 


Twenty new to. 


the 1956 line, are being unveiled in 


bright colors applied 


leas, non-toxic and leadle 


Rough and 


nated in construction to make them 


Toddler's 


trated is 


ante 


designed 





aAVallabie in 
(To be used 
ylide and No. 200 


Knaine ie d 


postcard, p. il 


with 
sharp edge 


(‘arrvall illu 





among @V r 


pu ne and re ipo rpc nen) C'CuTTN ‘ ith 


ni , 
all it. Self-lubricating motor ealed 
“wint ‘ 
pat if} wh) (? enamel! Da itu crushe) 
ite elim) 


attachment is interchanyeable with 


meat yrinder, and ad) j trtyle t¢) 


nine different sizes of te Meat 

help the yrinder with recipe book retails for 
$49.95; ice crusher for $310 Sie 
Cilal introductory price, Sod. tor 
hot John Oater Mta. Co 


for more data circle Neo. ll on postcard, p 1] 


1956 Glassware Line 


Proven popularity in large-scale 
market 


, , 
suited if] 


research tests re 
the selection of these six de iWti 
for a 1956 line of beverage war 
Designs are: Leaf, a red leaf ename|! 


design; Rings, shading from red 


ty white: Lombardi, rat landscape OT 





popiars, lake and cabin 





from blue to white; Orieans, pink 
above a Dia re Wro ignt iroth 


fence: Angel Fish, ange! fish in 





white: and Willow. a black oriental 
willow design. ‘The ware 1s aval 
ible in bulK packing and in set 
wnt ry et CONnSIStSs Oo! an SU0-ounc 
ice-lip jug and six matching le 
nies nei 1 imbles (_orning (ria 


Ver more data circle No iZ on postcard, | i) 


Plug Fuses 


Designed te absorb temporada 


overloads caused by the starting ot 


motvol Slo Lay plug ruse nave a 
thermal element which dos t} 
ob and protect against snort Cli 
cult ruses do not blov when 
moto In applanc and oth 
eu ipment “Alt econditionel ' ch) 
¢] powell tools and WASTINY tla 
chine are started Avaliable 
l5, 20, 25 and 30 amp VAL Viln 


Plug f 
1t'aid 


ure mercenandl ed if} color! | ei] 


a shock-proof giass top 





: ’ 

ervice dispensers which ma 

ised tor noth cd} play and rie 

packing. FKagle Electric Mfg. | 

Ine 

For more data circle No. 13 on postcard, p } 
(Continued on page LOG) 
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Sv, TOP PROFIT PERFORMANCE 














PUFF-TEST WRENCH KITS 


Plastic Pouch & Metal Wall Rack with 
5S or 6 pc. Set of ENGINEER'S or COM 
BINATION Wrenches 























» 


Stage these dramatic NONE BETTER Dis- 
plays on your floor. wall or countel spot 


lighting fast-selling NONE BETTER Tools FLOOR RACK 


TOOL DISPLAY 


and SCS and sec the fast moving sales per- " 


le 
















—y 
formance that spells big Tool profits for you! 


NONE BETTER offers you top quality, me 


chan s Lools hacked by 


powe rful Sales 
and Merchandising Aids — at popular, sales- 
active prices, Take advantage of 
this money making Opportunity, 
» Write for complete details and 


prices today! 





TUFF-TEST 


Nini i 


a 
SOCKET WRENCH SETS - Pe eM 
Metal Wall Rack with |! or 19 pe | “4 aca 
Secke?t Set including Ratchet, Eli _* 


Hendle and Screw Oriver Adapter 





FOR CONIBINATION 
SALES 


The 2 Metal Racks, aheove 

hook securely together ond 

hang on wall os shown-—build- 

ing @ Tool Department for 
our customer combina 
jon sales for you 


=” a He 
NOs ni set 
TUFF-TEST WRENCH SETS {fit ae a | 


Forged Steel Wrenches in Screw Tight 
Metal Clips 34 & 6 pe. Sets ~ ENGI 
NEER SS. LONG BOF aad COMBINA 
TION Wrenches Heavy and Light 
Duty, Polished or Vapeolished Heads 





tea soe! 


fin; 


NONE BETTER 
SOCKET SETS 


Berged Alley Stee! Seckets ond 
Drive Parts i= _ “” ond 


“%” Squere Drive Sets THE NEW BRITAIN MACHINE co. NEW BRITAIN, CONN, 
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WHAT’S NEW 








® For more information 
on these products and 
services use free post 
card on page 101. 


Garden Tool Promotion 


A complete, new program Oy 


deale) to enable them to put on a 
epring jawn and garden tool pro 
motion is avallable free. Called the 
“Tool i it f elebration ” rie Prome 
fion fenture 4 store Kit containing 
colorful 


hanyving mobile design 


‘ | 
ledye bannel yarden tool booklet 


ad mat TN 


tion | aL 


sf rip? : et 4 


ivyned ta rye pul ‘jth ul 





denier conveniens 


theme when tulips bloom, if 


Tool Up Time lxperience ne 
ale yiti be itis reased | j td) 16 po j 
eent bt ise Of this 


TV ¢ pei die 


bor more data circle Neo. 14 on postcard, p. it 


proyram Pre 


f O) }) 


Combination Door 


enabling homeowners to make in 


fallation themselves if} ii short 


time. this combination storm and 
adjusts for length 


without the 


acreen adootl 
width 
/, it 
ble requires ne 
ana all 


of heavy-gvage aluminum extrusion 


necessity of a 


lboor is completely revel 
furthe) 


parts are mace 


drilling 
structural 
with wall thicknesses ranging from 
which hola 


together are individually ma 


O70 to 125 in. Corners 
doo 
each door from Neavy 
stock 


yiuss panels are hinged on one side 


chined for 


nluminum bar Screen and 


and held in place by 


spring-loaded 


ra 


iigei Pathe : Chip ' 
crev f ombitiatios (leptl Willi ore 
tail at BH), COllipiete th ail hard 
Vare and all hot dried tor im 


mediat« mista 
wets f ‘i; 


ver more data circle Ne 


_ 
— 
— 


card, wp. 101 


Multi-Purpose Lantern 
Ideal for 


men is this lantern eine erve i 


motorists and sports 





either a powerful potiignht red 


Warhihy blinker or both at one 


Spotlight illuminates working area 
vnile red blinker warn approach 


ig trath Lantern is designed t 


use four standard flashlight bat 


’ 


erie and | COTTA pDaae enourh to Tht 
mnie cout prin ket {ji ai itd) ate ‘ COT Ti 


fold awit 


tandinyg of 


partment. It ha han 
lor carrying, 
etait 


ie dae }/ pyr 


nanyiny 
ror B5.9% le butterie 
Ve fai f,o0od Wia f 4 


bor more data cirele No it of postcard ) ii 


Water System 
This 


packaged Hallow 


tem design has the be 





ojet principle. Two pumps, a cen 
trifuygal and an ejector, have been 
combined into a single body The 
suction and dise harge tappings are 


in line, are horizontal and located 


- 
it e | f ip Uv a » im 
pl ‘ j j »/ i 1 Tul iu cK 
priming !? oning of the brass 
et tube i} Zit an ed er 
ally between thie ali-Dronze it 
peller and mi improves pel 
formance nee iter travel 4 
minimum distance in pump with @ 
minimum hydraulic los | sual im 
pelle) DO hier ne bere revel Led, 
ifn eve ¢ On end wolf mpeller 
lacing tne moto [fis al om 
pactnes and more efhcient 
(Comes complete! wkayed. Pump 
vith motor is i than 12 long 
kconotet AVeLaADI Wilh l/s 
y np erioud protected moro! 
and with thout, a 2, 10. 15, 


or 42 yal tate hearse Wig fo 


bor more data circle No. 1 on postcard, p. 10) 


New Chests, Jugs 


Picnk Boel and outdoor iv ity 
entnusiasts are prospect for tnt 
new“ line ot chest and uiy ' fest 
are heavily in ated to hold cold 
ror several da hye fenuture lug 
vyage-type iatceh for tight closing, 








deep- 


release, Construction | 


with not 


ens) 
drawn LWo piece tee! 
dipped galvanized interior and two 
tone baked enamel exterior finish 
Also featured | 


line of juga in 


a complete Marine 


steel. Vaga 


tuinless 
bond line of jugs and chests is pre 
sented itl completely new two-tone 


hie mip and (0 ln 


Fer more data circle No. 18 on posteard p10) 


eolol design 


Fogging Attachment 
This 


which attaches ti 


simple fogging device, 


almost agriy make 


of yarden Tractoyl ()] powe! iawn 
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CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 
































A 2UCC $1 4i¢i iware dealer Ks POMS Ul 1 | ry 
Whats New in merchandise Ine Quick 
Card on tt bottom of this paq will | jou qe 
| more if torn ition on new ; rod icts di 9Ciripe ’ 
| iSsué 1U A1yY Qi d ( asily. HARDWAR!| Ay ri - 
| J 
YOu | ¥ { a fuct d : rit ? +} hit GG / 
i Oc | «i S ( ' | ( } j al 
get YO j r} if rormation yOu nee qd Iu Kly 
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BUSINESS REPLY CARD sunennes 
N postaa ‘ ary § moiled the ted 4 ow — 
i 
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) Sa alae SSS a a ae a 
p ¢ TAGE Witt BE PAI BY —— 


HARDWARE AGE secease 
Please use this P. O. Post Office Box 60 a 


Box Address tor Quick Village Station _— 


Check Cards Only NEW YORK 14, N. Y. a 
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Here is Your Quick Check Card | 


What it is... How it works 











oso & © 4&4 ©) & © 
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+1 
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iy 
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A big help for busy deol- 
ers, Use this card for free 


information on new prod- 
ucts described in this issue. 

















N 


BU 








Cpr revere + me 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 









Please use this P.O. 


Box Address for Quick 
Check Cards Only 
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Here's a wide assortment of 
screen hardware designed to 
provide the ultimate in full 
protection against the intru- 


sion of flies and insects. 


The basic materials, the styles, 
designs and precision con- 
struction all tend to promote 
the efficiency and long-service 
life of National Screen Hard- 





ware. Spring and catch actions 
No. 9! Screen oa id Storm Door Set 
are simple—sure and positive 
and seldom require further at- 


tention following installation. 





Hh ; } 
aaa PY 


No BA Nois Less Storm Sash Ad pater Set 





No. 1946 Screen Door Turnbuckle 


— 
NATIONAL MANUFACTURING COMPANY 
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iT PAYS TO 
KEEP "EM HANDY! 


j Ne. 2531 Rivet Link 


on the job... 





— “and on 





fanene \] 
(HY 





No. 2530 Pivet Link a . 
ANCHOR BRAND 


CHAIN 
REPAIR LINKS 


Riggers, truckers, 








loggers, builders, 


ranchers, farmers they re all cus- 
tomers for rugged Anchor Brand 
( hain Repait Links. There ‘ nothing 


like 


repair jobs 


them for quick, chain 


positive 
Colorful counter display 
the 


assortment is only “salesman” 


you need! Contains the most popular 


sizes in pivot and rivet links, 


type 


Order from your jobber 


DISPLAY CARTON CONTAINS 
8 He 753) Rivet Lies, |, 

§ Me 753) Rivet Links, *,” 
8 Me. 7598 Pivet Links, >,” 
& Me. 7590 Pivet Links, |,” 
§ Me. 753) Rivet Links, \,” 
6 Me. 7590 Rivet Lists, ),” 









DISPLAY BOX 
NO. 30 & 


ow 





NORTH|)JUDD 
Manufacturing Company 


New Britain Cennecticut 


New York * Boeston * Philadelphia * Atlante 
Buflalo * Detro:it * Chicage * St. Lewis * Deollas 
Los Angeles * Sen francisco * Seattle 


104 





your counter! 


WHAT’S NEW 











| 


] 





mower, is enough to 


powerful 
an average-sized yard in 10 


Spray 
kill 


insects 


flies 


ust 


minutes and mosquitoes, 


and other Kasier to 


than hand Sprays, insecticide 


DDT 


safe 


(combining with other in 


yredients) is for plants and 


animals; it is sprayed through a 


specially-designed muffler and at 
the same time helps reduce mower 
exhaust noise A can of insecti 
cide holds enough for three or four 
Unit 


with 


sjprayings screws onto any 


l-cycile engine up to 2'% 


hp 


and ‘%-in. exhaust; no special “at 


is needed Device retails 
with 


V9é. 


tachment 


at $5.95. insecticide replace 
The Donaldaon Co. 


Vor more data circle No 


ments at 


19 on postcard, p. 161 


Re-styled Bicycles 


Fight car-style features 


the 


are if} 


corporated in restyled series 
of V-® 


velvet road ride, road-holder frame, 


hicvecles Features include 
wide-guard 
tank, 


speed : 


electrostatic frame, 
stratosphere styled 
deck luggage rack, 
liner chain guard and natural-pos 
Restyled 
range of stv! 


Producta Co 


fenders, 
broad 
ture comfort veloc! 
pedes feature a new 
vans 


ings in color. 


For more data circle No. 26 on postcard, p. 16! 


Outdoor Water Cooler 


For outdoor sports and familys 
use, the Sport (‘ooler has double 
wall, thermo-type construction of 


enameled, galvanized steel to keep 
water cool for a long time. Light 


in weight, this portable cooler has 


a rugged, recessed faue wt and ati 
extra large top opening to admit 
large chunks of ice. Unit 1s made 
in two 81Zes8: two gallons for family 
outings, picnik and fishing and 
hunting trips; three gallons fol 
cabin or boat use, and for long 


fishing and hunting trips io a 
(,otf Vita (0 


For more data circle No. 21 on postcard, p. 19! 


Electric Heaters 


Offered in two different models, 


a deluxe automatic heater and a 
supe! automatic heate both 
available with 1320 or 1650 watt 
capacities feature cases which 
itay cool to the touch. ‘Therm-O 


Dial automatic comfort control en 


ables users to select desired room 
temperature and automatically 
maintain it Special switch auto 
matically turns heater off if it tips 
over or is not on flat surface 
Super automatic model has two 


separate heating units, giving Aa 


f hoes of radiant or convection 
heat: or, both heating units may 
he used at the same time Deluxe 


automatic model, horizontal, is fin 
ished in light gray and bone white; 
offers 


color styles—in turquoise and bone 


super automatic model two 





vhite, or pink and bone white. 
Moth cart one-vear written gual 
antes and Underwriters’ Labora 


approval Perfection In- 


dustrie: Da of Hupp Corp 
For 


more data circle No. 22 on postcard, p. 19! 


1956 Power Mower 


Featuring recessed wheels fo 
close trimming within “. In., this 
Model 461B rotary power mower 
HARDWARE AGE, MARCH 1, 1956 


Quality plus Merchandising keeps BEHR-MANNING products on the move! 


Se Ce ctces 


» -~©r<ste 
, FECtece | * 


wa Behr-cay 


| SANDPAPER 


ni: rlevncby P20 ew 
. 
Vewwe. as 4 





Behr-cat Tapes — a top line including 
masking, strap and electrical tapes, 





Sandpapers — discs, sheets and belts for 
every home and shop finishing job. 


| 





1 
) ee | 


Sharpening Stones — both natural and 
manufactured stones for every need. 
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. © Beher-oat 


oa oft Gees 
tvery Mome i yee 


sats 
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© 
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Announcing the new Behr-cat 
SANDPAPER HANDY PACKS 


These attractively packaged Behr-cat Handy Packs will 
prove a fast-selling “impulse” item when displayed on your 
counters. Your Do-It-Yourself and professional customers 
can find dozens of uses for them in the home and shop 
Both of these bright, colorful displays hold 50 Handy Packs. 
The larger display has 15 sheets of assorted grits to the 

pac k, the smaller display has 7 sheets of assorted grits to 
the pack. Place them up front on your counter and watch 
them move. Ask your jobber for full details or write to 


Behr-Manning, Troy, N. Y., Dept. HA-3. 


A Coarie aseauvn 
A wearin 5'On' 
A Petal Meiivi farts 


/ 
(HR 


Avis. 


-MANNING 


f Ni ATi A 


‘77 sy 
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WHAT'S NEW 








® For more information 
on these products and 
services use free post 
card on page 101. 





DROP FORGED HEAVY 





& SHELF HARDWARE has an all-steel 14-gaze base hou 
Tipe oi} hammeriloid | j and 
powered by a 2.2 hp 4-cycle engine 
Whatever Youth Winy need Drop lorged with “ itomati« rewind farte}] 
Hook Shackle - Wire Rope sockets ' 
; : ‘ f tT; ¥ ’ . f ? i i 
(lain Connecting Links, Turnbuckles Raised sid nu expel uUttINS 
[hiimbsles Live & King bolts swivel evenly, OVC] lawn , cuttings nave 
‘ . } we — , : , 
Blocks or Palle Wileox-urittenden } been pulverized before being e» 
prepared to take care of your needs’ All 
- ; : | , " “)% . © 4 
jiems are mode in a variety of styles and p' led. Leaf mulcher pla c! and 
AM Drop lorged goods ute woldle ss ard eq lipmen! Or} ide-trim. side 
(,alvanized iets are thorough ls coated 





discharge models Wheels are 
event the threads by the iiet Dip 


Calvanizing Process 

Qur H56 Cat. will give you all th 
information you need. If it isnt at your 
iingertips write tor a tree copy today 


WILCOX-CRITTENDEN 


Division. North & Judd Manufacturing Co 


77 SOUTH MAIN ST., MIDDLETON, CONN. 


You, can always sell more of the BEST 


ymaced to revent calp iv’, and 
...the ever-increasing demand for these , Ps . 


ire are semi-pne iImati SATE 


two UNION Sales-leaders proves it! handle floats to absorb sh 


ria De napped (jt) and off ror @€H 




















RK All 





a * 


SUPER STEEL Lorage, Ne weig « is 
MECHANICS’ TOOL BOX 0 lb. Bolens Products Div., Foo 


Vac feié vif and ( fie yniicai ¢ orp 


nt of mowel 





For more data circle Neo. 23 on postcard, p. 10! 


a big (19”"), rugged tool box built of heavy, 
first grade steel. Double-lock seamed con 
struction with reinforced bottom corner irons 
Heavy-duty, precision-action hardware fittings . 
are machine-riveted. Durable Silver Dentone Metal Ironing Tables 
outside finish; blue baked ename! inside. 


| 
i 


Featuring all-metal construction 





and a Vv ble }} iC?’ TAnNYe ive iron 
THE STACKMASTER tables are offered in the 1956 lin 
Stvle 2900, Lady Arvin Delux: 
The practical utility cabinet for small parts heads the line with the Lady Ar 
Storage in offices, factories, home workshops, Style 2800, a companion table; bot 
garages, etc. Exclusive Lok-Tab permits units of thea mode have _— infinit 
to be stacked and permanently locked to ' ' | ; n 29 and 
le@ignt adjustment between 22 and 
gether in any desired number of tiers. Two 
@ Heavy gauge 56 in., finger-tip adjustability (n 
‘ ¢ age ‘ . ; ' ry > ; i . tii ; ‘ 
ye 10 meet every customer requirement welded steel frame ) 
» i¢)? si dptot) 4 i | 
lj and 24 drawer units @ Silver Dentone baked-on finish re i . iOOLS, 1 } | iTiy iu 
W/ @ Safety Stops in all drawers catches and a safety lock to pr 
JOBBERS ule @ Clear-Vu transparent plastic drawers; built-in | vent iecidental ng Pabl 
in J | verti ai if tial CIOS} 4 it 
OEBALERS and prices covering these end ecnaceereeteesne seal RS egy at 
other iterns in the Union tine al Ol nol KiG PUNE! x saaed 
rT? iy folded flat. ror @Cas' | 
ar poth are trimmed in turd 
“Snead ITT E SMH EA | obiue enamel Models 2610 an 
> tte " - > i } ‘ ‘ | i ' 
- ess) LE ROY, NEW YORK | 2010 (illustra economy adju 
ables, may b« et at 11 differen 
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during Hardware Week 
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Retail Value 
f$o7Z 
AtHardware 98>» | 
Week Prices 4% , 
t23e 


‘ rire cect ’ ryige? ) 
} ' ‘ 
ent Libbey consumer stud McKRINNEY Pp 
’ ' , | 
ort e*y €°t ' « / . {j 


jr everviay use or for entertain: i i. £9 Ses Goat ae 
- Brackets 


Here's a popular impulse item— lanterns, etc. . . . both interior and 
. an extra special value for quick exterior. Sturdily made with dur- 
Abbey Hordware Week sales. able rust-resisting dull black finish. 

every day crystal McKinney ornamental brackets Regular McKinney high quality. 
have a hundred uses in every Get them now and display them 
home ... shelves, signs, bird cages, —a sure fire Hardware Week 
hanging planters, flower boxes, special for extra profits. 





or mare data ecircte R ) ton t satcard ' 








Glassware Set 













Order today from your wholesale: 
Special 3 Color Hardware Week Display Corton “624 contains: 





Beauigt Hardware Week 
Quantity tin ei ‘ Special Prices 
4 pois Bal $788 pp $1.98 pair 
4 pair bn hh SIPS pow $1.79 pair 
(; } polr 423 $775 Bei $1.59 pair 


Pe \ MeKINNEY 


» Simcte tees 
ac so . 
1715 Liverpool Street + Pittsburgh 33, Pa. 


Riding Lawn Tractor 
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EXTRA 
EXTRA 


Yes! You'll discover extra quality features 
in White Mountain's sensational 1956 line 
of extra-heavy steel kitchen cabinets! Extra 
quality because White Mountain's construc 
tion, design and hardware is found normally 
only in cabinets selling at twice the price 
You easily make “extra” sales 
profits! 


“extra 


WV 3018! 

253085 

WHITE MOUNTAIN WALL AND BASE CABINETS 

No wonder dealers like to sell the complete 
White Mountain line! For White Mountain 
hitchen cabinets outstanding features in 
clude: rigid, all-stee!l construction . . . fin 
ithed in Hi-Bake enamel rounded 
radius silent-closing doors lined with “Punch 
board” rubber bumpers silent 
viny! roller catches modern, recessed 
handles with chrome pulls . . . phosphatized 
for rust resistance . . . and complete range 
of sizes, 


, 


WHITE MOUNTAIN “ROLLO” CABINET 
7 out of 10 housewives want this cabinet 
that rolls easily from place to place 
handy in the kitchen ideal in living 
rooms and dens perfect as a bar... 
available in Arctic-white and choice selec- 
tion of decorators colors. 


WHITE MOUNTAIN DISPLAY STAND 
The most effective way to introduce White 
Mountain kitchen cabinets to your customers 
Proved successful in over 300 retail stores 
occupies only 72 inches of floor space! 


Write for folder conteining 
complete information, in 
cluding special offer of sales 
producin White Movuntein 
Dispiey Stend 


MANUFACTURING COMPANY 


THE MAINE 


; Af cne bh | NASH I 











® For more information 
on these products and 
services use free post 
card on page 101. 


1l-cvcle 


forward 


lawn tractor has a 3 hp, 


gasoline engine, variable 


speeds, and a reverse. Tractor has 


handiebar type of steering year, 


pneumatic tires in rear and sem! 
brake, 


and it is balanced to cut on 30 per- 


pneumatic in front, a foot 
Leaf mulcher at 
24-in 


mower attachment are available at 


cent side grade. 


fachment and rotary lawn 
other attachments are 
Quick Mita (0 Ine 


For more data circle No. 26 on postcard, p. 161 


extra cost: 


planned 


Clothes Prop 


Two types of telescopl clothes 
drawn aluminum 


both 


prop nre offered 


tubing or yalvanized steel; 


are manufactured in two section 


Over-all length is is 6in., 


allowing customers to carry iten 


and eliminate delivery charge 


packed display carton, with displa\ 
enclosed, holds = on 


sales card 


dozen 2 piece props 


Mode! NO Dé 


a  « \ 3 ~ i Wt, with «A 
full ie nyt shipping 


weight dozen. Mode! 
' dri 
“hy 
. ’ 
weignt 
dozen Prop ha top, 
4tee} Wire clip; and slip proof rub 
pe! crue rn LIp na ‘ hiotai ij f lothe 


Druer Co.. Ine 


For more data circle No. 27 on postcard, p 


Lawn Sweepers 
All lawn vee and 


lawn cart 


CAnVaAS 
ree Ti redesigned 
1956 line wit! 


Parkerette 


and tvie 
Colo! iT} ‘ ired 


lawn sweepers are offered in 20-in 


; 


and 2-1! sweeping widths; fea 
one-side 
brush adju tment hood ad 
justment and basket support 


pring. Also, in most cases, me- 


ture added incl ide a 


( entel 


chanical improvement 
including de] iweé 
priced mode! higher-priced 


init there are eV ign tea 


OT DPaACKAaAY IT» 
has been introduced, with different 
colors and pant Kage nape Parke) 
Sweepe (0 


For more data circle No. 25 on postcard, p. 16! 


Safe for the Home 


Locking security is combined 


protection rrom fire iT) thi 


designed 


nome nile specia i 


are guaranteed 
a temperature of 1,700 
Fahrenheit 
at SEs i tig () | COti 


nrer if)7 


degrees 


extreme 
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CaPaoaPter 








GIVE MAXIMUM PERFORMANCE: 


wv 
6 ~ 


\\9 





aan 


NN 





BRASS OR HOT DIPPED GALVANIZED 


Mal amma ier 
Calanal’ rer 


metal fittings for plastic pipe 





MALE AND FEMALE 
ADAPTERS 


WELL SEAL ELBOW 
A one-piece ftree- 
flow pattern that 
goes through the well 
seal. Threaded one 





end or serrations on 
both ends 


cmmliiiamer Will net crack 


INSERT COUPLING Re-uvsable 


individually 


thread protected 
Cartoned 


MALE AND FEMALE 
VENTURIS 


— Gini 


MFG. & SUPPLY CO. 
COLUMBUS, OHIO 

















ae ee) 
























NEW 


Mar-Proof 
“TUF-COAT” Finish 


NEW £4, 


Self-Aligning 
Optics 


NEW 


Brighter 
Wider Field 


NEW 


Micro-Accurate 
Adjustments 


a} 


. 


Bear Cub Quality 
Throughout 





Also the New 
Bear Cub 24% 


$4,500 


The New Bear 
Cub Ox 


$7950 


4) 
(«| OME MORGEN 
Cc Uptital 


<) et &* oP Oe AR 8 OP 
347 King Street, Northampton, Mass 


- 

. 

. 

: 

. 

7 

. 

> 
——— <a me ee 


See Your Sporting Goods Jobber 


L110 


WHAT’S NEW 








jOCK that nome owner can set to 
10,000 different locking 


combinations Safe is constructed 


any of 


of Z22-gage steel with an 1-gage 


tee] door. and nas a lan Hanna 





oid finish Wall safe has 741 cu 
in. interior volume and measure 
1SxX94eox6 in.; it is constructed 
vVitn a single shelf Yale Loch and 
Hardware Dii The Yale & Towne 
Ufa. Co 


For more data circle No 24% on postcard p io} 


Plastic Cutlery Tray 


Measuring 10'.x1l2™% in. thi 
ive-compartment cutlery tray is 
unbreakabl and available In red 
yellow, white, pink and turquoise 
polyethylene Tray is Item P’% 


741K and has a iggested retail 





Packed 


individual 


one-haltl 


price at "Ke 


dozen to An carton : 
hipping weight is 3 ib Plas Te 
f (ei yf 


Fer more data circle No. 30 on postcard, ¢. 16! 


Matched Kitchen Sets 
Offered in copper and white, vel 


VA and charcoal, pit ind DHilack 





t IPquoise and wnite. and red and 
white, these canister sets compris 
rr Space SAVE] matcned kKitcne!l 
eT Vit! 1 double nelf bre ad po» 
istebasket and Lep-ol i! Ap 
proximats retail price irs *? 44 
To} tne 1-pie f il Le] rema nie 
helf bread bDOX, 32.04 Lep-on Cal 
$3.49 ind wasteDdasket Sl.ov 
slignti higher in Western area 
Harve Ufa f OTP 
For more data circle No. 31 on postcard, p. 101 


18-In. Power Mower 


Del ixX¢ die CAST it | tl) 7) i th U TT 


chassi front gra pray, off-set 





whee! and ie@al TT! cnet} ure iT) 

cluded «i tandara ec) iipment I 
thi Princo | powel 

mower, one of 14 mod 
the 1956 ne Mod ered 
' np } e engine th re 


Fer more data ci oe Na on poatcard, p if} 


ryi\s } ) | rhe | (Ju K i¢ 
’ ffered 
ria Ti poie ‘ | | ‘ 
’ ’ rw) " ‘ ’ ’ 
; } 
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ey és ae 
to sell PARKER Lawn Sweepers 


— 






























The amazing new one-unit carton, specially de- 


signed for compact Stat king, also serves as a sturdy 


Parkerette 20 and 


shipping carton. and colorful display piece. Inside 
PPIs , - y | 28 have new fea- 


Cat h par kage is a new Parker Lawn Sweeper in its fures, new colors 
S ‘se Star ly : 4 ‘rg 1a7 . 
handsome, new, blue and yellow colors . . . fully Springfield has Gas-powered Electric-powered Parker Pelican 
assembled | temove the ‘ weeper from the box, new colors, wind Homemaster is all Electro Sweep | . 
; apron standard neu design reatyled, poputar 
unfold the collapsible handle. and You re Ti the equipment colors features oa « er f, 


lawn sweepel business 


Yes, in 1956 Parker has quite an advertising 
“package’’, too' The new “Sweep It Clean—Sweep 
It Green” theme will be spread via newspaper and 
magazine advertising, radio and television spot 
junting System ads, and tie-in ad mats to get 
prospects looking for Parker Sweepers. Then win- 
dow stickers, counter cards. and folders will com- 
bine with a point-of-purchase display on every 


sweeper to help you sell them in your store 


Speaking of pat kages — look AS though 
Parker has got the sweeper market “all wrapped 





up’ for 1956. The number one sweepel! for every 


need: the latest packaging new, exclusive featur: at , 
the best fair traded (delivered) prices; Parke: ‘ LAWN SWEEPERS <4 


lamous pair of demon trator deals and a Lop- flight 







advertising campaign That adds up to as < omplete 
a sales package as you'll ever find. Why not order PARKER § , PANY 


some Parker Swe epers in time for “Spring Clean- BRECHTLE AVENI WPIELD GO OHIO 
up’... you'll “clean-up”, too! 
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Bassick 
CASTERS: 


sell ‘em to men... 


hme 


tis 


| oe 
ae 
es, 
oe 
—-_ 


— 


le 


There's more than one place in your 
store Bassick glides and casters can 
make money for you. 

They'll sell in hardware, of course 
—mostly to men. But they'll sell just as 
well in housewares—because women 
today have an eye peeled for casters, 
too. The trick is to show Bassicks in 
both places and remind your custom- 
ers you carry the best-advertised, best- 
selling caster on the market 

[hat's where Bassick’s HD-10 dem- 
onstrator-display comes in handy. It 
practically does the selling for you 
But if you've only got one Bassick 
demonstrator right now, better call 
your jobber and order a second for 
the distaff side of your store. And a 
third for your window, too. 

It never hurts—especially in this era 
of quick-service—to let people know 
you're selling what they're looking for 
THE BASSICK COMPANY, Bridgeport 

2, Conn. In Canada 


7 ‘> Belleville, Ont. 


SKB 


sraye4 


A DIVISION OF 






BARE WORT LINDL OF CASTLES §«=©6« MAKING CASTIRS 00 Bont 


112 


WHAT'S NEW 








Sell’em to women 


For more information 
on these products and 
services use free post 
card on page 101. 


head without stooping or bending 
Mop has pink handle, a pink du 
Pont cellulose sponge head for mop 
ping and cleaning, and an extra 
pink soft foam plastic head for 
Mop COTMeCS 


waxing 


packaged in 


dividually for customer carry 


home, and mops are packaged in 


cartons that are self-contained 
floor displays List price of pink 
mop is $4.95. Hancock Corp 


For more data circle No. 33 on postcard, P. 161 


Lockset Escutcheon 

A COmMmpanion to the I -Z-Set 
front door lockset with 5-in. back 
set, this laryve escutcheon has a 
lightiy concaved face and a 


rimmed edyve 


Lockset, in plain o1 
style, fea 


deadlocking latchbolt 





tures a one-piece construction Wit! 


ate linkage or extensions National 
Hardware Corp 


For more data circle No. 34 on postcard, p. 16! 


Bayonet Saw 


(arpenters, wood 


contractors, 
workers and cabinet makers are 
market for this 


bayonet saw which features orbital 


the primary 


action of the blade. New blade a 
tion eliminates blade breaking and 
Han- 


die stays cool, blower system keeps 


lets blades stay sharp longer 


cut line free of saw dust, and trig 












vel cw ite r) na nanday hOC K tj itt iT 
Heavy duty 3.5 amp motor foi 
tougn cutting jobs Saw 18 Of 





veigns Six ip Also 
Porte; 


in. high and 
available in kit form 
(able Machine f 


For more data circie No. 35 on posteard, p. 161 


' ( 
Salt & Pepper Shakers 
Having solid stainlk steel] metal : 
Darts tnese foot ionyg Androck 





Ail and peppel NanKeCT NO 192 


iyned oO} CASOTLINY foods dd) 


rectiv over hot fire Snaker bal 


re] Vnicn afe hardwood and mea 
ime ix]? 1] nmave crew to 1d] 
ta filling Wi dey] hand I i\¢ 

hang-up ring ind aré branded 
/ i wNWAVAIO ade vl Set reta 


for $2.95 The Washburn Co 


For more data circle No. 16 on postcard, p. 101 


7-in-1 Kitchen Appliance 
all-electric. the 


Foodsmith kitchen appliance com 


Automatic and 
bine the functions of seven 
Kitchen appliance mixer, blender, 
can opener, Knife sharpener, salad 


maker. meat wrinder and heer 


ie 


Dr 








same space as 
a toaster, this unit is designed to 


avoid storage and traffic of appli 
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* 
‘ ‘ T 
ie pruy rs A 
Tri¢ i? ’ thy 1 
. iver and ste} er, this ay 
‘ tre I ned die~- 
’ ’ 
na | n white enam«e 
/ f I 1) b rit all metal 
! ‘ ri} ryié ’ ? | : ; 
ered i 114) \ i | : 
ry 4 ‘ 
’ } ; { iy | 7 f 
enc} |. dan } he 1 LOO 
‘ ay ' ; ' 
KR DOO! \ppliance 
ar ) irc? e*¢ ‘ eral (*aotT 
nut (>T) Tart 1 )ei ‘ ? 
vhich consists of blender, knit 
narpener and « opener Hhu 
ration snow I Liol otne! 
nree in ec rie ‘ ! xe} 
/ / Nhetla ; f j 
For more data circle No ; mn postcard { aia 


1956 Electric Fan 
lwenty-one elect 
ed 
| rated 
All mode 


VI 
Ht 


i. 
ie 


Wh 


st) sy) Shy | 
: 
‘ i+) 
b,y 7) . tgagt 
f $69.95. the | 
i the 20 342.95 
Hire Tal 
ViA-4020 
ry ] ’ ‘ } 
, , + 
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Electric 









STANLEY 


The builder saves money 
with a shop he can carry 





And the Stanley H63 Builders Kit is a shop any carpente: 
can carry to the job to job after job, where these 
Stanley builders tools make his door hanging faster, easier 
and better. Put this compact case of builders equipment 
let them see what 


before your carpenter customers 
in it for them. 





Fit doors perfectly with new 
16” Jointer Plane. Wide spiral 
cutter and long shoe permit 
planing of doors up to 2%«" 
thick. Uses same motor that 
powers router at 22,000 rpm. 


Hang doors perfectly on 
hinges mortised for door and 
jamb with template and 
router Template fits doors up 
to 2” thick for 2 or 3 hinges 





11% 






































SPRAYERS 
“Since 1800" 

CHOICE for Quality the 

World Over for 70 Years 


SMITH JIM DANDY Cart Sprayer 
—— me, ’ 








SMITH 
RITESIZE Sprayer 





i tie biaeiie CTidsieve } 
7 ' ; A. ‘7 

rial ’ 
' ef j 

ts. ; ‘fT ; ' 

; ele ’ 

; 7 ‘ | j 
' i} 


SMITH 
STREAMLINED 


: i 4 
tifiti 
j ’ eT 
Op 
j rummy 
' 
° +7 


7 





PRICES ALLOW ATTRACTIVE MARK-UP 


D. B. SMITH & CO. 


426 Mein H., Utica 27, N.Y for 
Cateleg 





Send 


“Origineters of Sprayers” 


Cenedion Rep. G. tL. Cohoon 
1265 Stenley $¢.. Mentree! 7. Canede 














lati fal . ted list Laine! In reve ny eel blade 
; 1} 
. Cw Vi 4 (yUE rye, ae ‘ errs stale ron and ry 1 Wa 
price MA-40Z0, $19.95; DMA ADI 
KOZ0, SK4.95 iftee) iner Tal Product Corp ' ' 
tne line ranyve from $16.9) te For more data circle No. 40 on posteard o1 


S149.95 


Dis 


Vs ryHOHO r 


New Screwdriver Line . 








For more data circle No. 3% on postcard, ; i 
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| tie peciai handle gives mot 
}) | and i re Omi rtabi Vii} 
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FOR A BIT WITH A BITE 


1 SUPER CARBIDE TIPPED MASONRY 
UTES 


A COMPLETE RANGE OF SIZES & TYPES 


EXTRA LONG SPEED SPIRAL 
(List “LD") 


Provided with fast, long, spiral fluted 
area to bite into deepest holes. Hole 


sizes from 4" to 1'4" | NEW CORE-VENT (List “CFD") 


Has removable shanks for extension where re 
quired. Incorporates milled siots instead of 
conventional spiral flutes. Easily removes a § 
solid core due to undercutting action of drill 
which eliminates binding and stalling. hole 
sizes from 4" to 6” 


ky 


MI 


DURABLE SPEED SPIRAL 
(List “FDOM") 


Fast, double lead spiral flutes and full hole size 
drill body assure fast, positive dust ejection 
Big carbide tip assures long, trouble-free service 
life, many regrinds. Hole sizes from 4" to 14 


\' 





ea 


g- 
Se 
- 
sg 
eg 


STARTER DRILLS (List “CS”) 


This one tool will start all CORE-VENT 
drilis up to 2”. Body is alloy steel cast 
ing with heavy carbide insert 


‘ 


on 


sh 


i 


a 


AVAILABLE IN KITS 


a tp Hl] "I 
wn kl 


Each kit contains a selection of most popular sizes im one 
attractive package - 


Ye 


TOOL COMPANY 


WRITE NOW FOR LITERATURE, PRICES 


DEPT. 370, 21650 HOOVER RD. « DETROIT 13, MICHIGAN 


WAREHOUSES: cHICAGO . oeTtrrRoi?t . NEW ror x« . Lo 


HARDWARE AGE, MARCH 1, 19596 















Announcing the latest development in 


DECALCOMANIA 
THE GOODSTIX DECAL 


IT'S DIFFERENT! instead of the time consuming 
technique of moistening for application, the GOOD 
STIX decal is ready to apply in seconds with no 





















fuss or muss. Just peel of protective paper and 
stick up decal Pressure sensitive adhesion does the 
job! And don't worry about handling a GOOD 
STIX dec a! ‘hi cannot crack or chip and you don + 
have to be a transfer exper? to apply 


vs iT’s EYE CATCHING! Because i¢ i$ reproduc ed 

! » on transparent plastic, colors are extremely vivid 
NYO , and vibrant (aon be die-cut printed all-over up 
to 5 colors 


iT’s PERMANENT! inks have been tested for iong lasting quality All-over 
adhesion atsures permanent bond to qaiass in spite of constant washings You 
may order GOODSTIX dec als with adhesive on face for interior posting or on 
reverse for easy application to appliances, car windows, hardware, etc. GOOD 


‘ 
Tix dec als cost less 100 Absolutely we i | not curl or Ceteriorate ny storage 





SEND FOR SAMPLES, PRICES, DATA 





GOODREN PRODUCTS CORP. 


DEPT. HA3, 263-273 WILLIAM STREET, ENGLEWOOD, N. J. 


Representatives iri all prim ipal CLLeS 











For MORE sales... BIGGER profits! 


; 3 


HAWTHORNE 47235 


Braided Cotton : Ayr 
Clothes Line 


Sells Better! 


¢ Pre-Stretched ! 

* Wears Longer! 

eC ae teed! & 
nally A nad ¥ by 





Natio 


Sell Shuford’s 
Fige flity 
Plastic Clothes Line 


in pastel colors: blue, pink, yel 

low and white and the NEW 

green! The best in the market! ; Mills iw 
a] 


a y 6Y 





TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





Continued trom page 13 ( 


populal \ZA Designed to mak 
maAtifl iffi ' . ‘ | floes I and eountel 


nace Djura Product 7_o 


' 
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Hammer and Axe Display 


Thi LWwo-in-one action display, 


: | : 
mn Tull colo na i Hbullding cCeqit 


| ESTWING 
| UNBREAKABLE 
- | HAMMERS 4 








—_ ' 
— » - 
— 
X 
DAC re na istrated ro) leu 
ri hamme . flap, printed 
itt i campl! ri ma Lye 
f] pped Ve! na e / | 
promot Sportsn 
flashlight ba perated mote 
provid act die-cut Nan 
er and a die- ur ded 
! t lipped rl 
necded. Dis} | )-12 
rrie ‘ ) ‘ f f | 
di 
rroaue Nail C,ulae Al 
cluded / aT J fi¢ 
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YOUR STORE PLAN 























































HERE'S HOW 
THE LAMSON 
SERVE YOURSELF 
BOLT TRAY FITS 


The Lamson & Sessions Serve Yourself Bolt Tray is 
available stocked with five standard assortments of 
the fastest selling items: Cap Screws, Machine Bolts 
{2 assortments), Stove Bolts and Carriage Bolts. All 
products are Brite-Plated with nuts attached 

The Serve Yourself Tray may be purchased empty 


and stocked with your own selection of products 


1971 West 85th Street 
PLANTS AT CLEVELAND AND KENT, OHIO 
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THE FIRST FLEXIBLE 
HARDWARE BOLT DISPLAY ! 


Choose the pro 
you want-the sizes and 
types that best suit 

your individual needs 








ucts 


This new SERVE YOURSELF Bolt Iray has been 
developed especially for the convenience of hard 
ware dealers with the cooperation of the National 
Retail Hardware Association 

The tray was designed to fit the standard islands, 
gondolas and wall counters recommended by 
NRHA. They can be used either singly or in 
groups. 

Here's the ideal Serve Yourself time-saver for 
busy hardware dealers and an effective way 
to increase profitable “turnover” of your entire 


bolt and nut stock 


Order from your Lamson distributor or 


write us for complete information. 








Cleveland 2, Ohio 
BIRMINGHAM 


CHICAGO 
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) Answers To A Customer's Prayer. . . 


lanet Jr. 


NEW SUPERIDER sets new standards 
in riding tractors at a cost so low it will 
surprise your customers. Its 114 h.p 
engine handles single mower, heavy loads 

even gang mowers wit h ease. And your 
customers ride as they work. Saves steps 
time, money. Present owners of Super 
Tuffy ‘Tractors can convert to Superiders 
for a low price extra business for You 


i 


wT 








-, 


™’ SUPER TUFFY—with new, modern design 
(;ives rugged, dependable service. Works 
with many year ‘round attachments which 





& interchange quickly, eamly. Its 14% h.p 
& engine is super-tough’’ and makes lawn 
= ‘ and yarden jobs Hey 


~ 


NEW PLANETILLER it tills, it mows 

with dynamic 2'4 h.p. engine. Prepares 
seed beds, cultivates gardens, renovates 
lawns, mulches, cleans up borders. Self 
cleaning, self-sharpening 10” tines. Deep or 
shallow cultivation, Clutch and throttle con 
trols. Quick change from tiller to mower by 


o _ using Planet Jr. A52’T Rotary Attachment 






~~ 


BP-1—2 H.P. TRACTOR —new in 
design and lightweight, too! Han 
dies easily, yet is rugged and power 
f ful. Steel handles are reinforced and 
| adjustable Large tires, 5 x 12, give 
ground-gripping action. Wheel set 


; 


tings are 15” and 25 





f | B-8 —2'/o H.P. TRACTOR — efficient, ver 
satile, reliable. Alao Model B-8R with 
reverse. Power to spare for many uses 
around country place, small farm, nurs 
ery or in home garden. Larger 6 x 12 

. | tires. Wheel settings are 16°’ x 26 








Finest Don't Delay — Mail Coupon Today | 





in the Field SL. ALLEN & CO., Inc 
1417 WM. Sth Street. Philedeliphea 4 Pa 
Rush me the story « the items checked below 
Si pe der Ss per | A ¥ Plioanetitler 
aP.! 8.8 8.88 with reverse 
Nome 
Addretu 
Lily lone viote 
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TO HELP YOU SELL 








® For more information 
on these products and 
services use free post 
card on page 101. 


ecto displa 30 roll ron 
impli nd holds » adiffere 
tile I constructed of Vin 
frame na ne ‘ Masonite fa 
divide} nd end panel lt 
vired for bullt-in lgnting na 
cCorme compiete t} gnted roon 
displa in full-color transparen 
Cle (‘onaqoleum-Nairn Ini 


For more data circle No. 45 on postcard, p. 10 


Kitchenware Promotion 
A special package of six Revere 
Ware item retailing for $10.95 








Bl4.2Z5 vDeiIny offered for th 


mont tarting Feb. 15. Called the 
LOO specia tni promotion 
backed by a strong national adve) 
tising campaign and promotion: 
effort Promotion utensils, pack 
aged in a special carton, iInciude a 
(it juce pan, 7¢-1n killet, a st 

feel cover that fits both iten 
and three wreath-type solid coppe! 
hangel Kievere ¢ opper and Hra 


For more data circle No is on postcard p 


Mats Starter Kit 


(onsisting of! 


lf |. aA Dalanced me! 
chandise assortment and [tree pl 


morion MAte! “al i fred Well Viat 


pre ij STArTe! by ? cis ivned ? 

pre cle ney (eae! . rh 1 ou r 
} ‘ 

elling if ent I 7 agri I ipbhel 
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brown, and 





nay ewspapel id mat 
| ime! na ule ina 
disp leas booklet. Total ret 
i ( BD 16 CAC] f t 
| ' 21.60 Viat rey na adualil il 
$2.9% Assortment Pred-We 
NO aa (Jualitu Prod f Via f 
[ie 
° lor more data circle No. 47 on posteard, p. 161 
Free Seed Offer 
lied tn tne } ecleaning 
nd Spring planting eason, the 
ith annual \ oni; eed offer fi 
tures an envelope of four packet 
f Sure-Bloon eed ittacned f 
‘ nel r) f-y ’ | Non 


(‘] if] ! ‘ See nave i 
f yy Hi ‘ , SE na there 
ner nm price ot the tactory 
}s mercnandise to 6elthnel tne 

eor tne ce mel Promotion 

rs rhe pon re nptions 1 

, oy vk f cl ey t ontainel 

1) thograpning so that 

eal ey ‘ nme «ce | carried (>! 
ry)? ries) ; ' ’ ry ’ ’ +) 

elf-displa trong TV. and 
rad ' (>! ia 
national newspape! ppl 












Oa WA 






ment iil neip promote the effort 
’romotional material, including ad 
mat are available The Simoni 
ff 
Fer more data circle * i* mn posteard, p “at 
Lock Washers Package 

i nitized pach y I pring loc 
vashet hed with the 
ini Pal / / ! iutomat’ 
cally-counted filled and sealed pa 
ive | she} iv jse of t) 
pacKkayt ! ’ nec Al Ti 
f nt ¢ | mai GUuUANTILI« for Cu 
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lhe 


FLETCHER ENAMEL COMPANY 
Dept. HA-256 











non we D> 
Y Guccentecd by 
Good oucohooping 


<< we 
#5 sovconmee 


e+ sevesrase & 


“JOURNAL 


Smart New ( ookware 


lhat Speaks For Itself! 


Stunning new beauty that captures the imagination and 


tells its Own romanti story of casual, modern kitchens 


Just the sight of it on your counters will awaken a desire 
and stimulate the buying impulse in miuliions of style-con 
scious women in the vast middie-income market 

Never before nas f‘oortwoare offered sur hy mass appeal 
and potential, at an price and this 8-cup percolator 
retails for only $] BY! lt is select quality porcelain enamel 

a GLASS finish on steel one of 725 items in your 
choice of turquoise, pink Of white 

See the trades most-talked-about new cookware line 


that stopped the show in Chicago. Call your preferred dis 


full details! 


tributor today sure, or write us for 





Dunbar, West Virginie 


Merchandise Mart, Chicago 54, Iinels @ 200 Filth Avenue, Mew York 10, M. ¥. 











: ae “4 
‘a ae 
og bP 


Made Better 
to SELL Best! 
the Improved 10-N 


GARDEN GROWER 








sii the features home gardeners want a com 
you KATRA SALES 


bination thet hrings 


PATHA PROFITS! 


lj-inch revolving reel with sew-tooth carton 
steel blades liouble-edge weeding knit ad 
pustalile lor depth S-prong detachable cults 

ater Shovel attachment 


adjustable for heidht 


lawn mower handle 
Attractively finished 


SELL THE COMPLETE NORCROSS LINE 
e Cultivators (1, 3. 4. 5 prong) * Weeders 
° Ass araqus ite * Stainless Stee Forks 
C. S. Norcross & Sons Co. 
Bushnell, Ulinois 


pp 


if your jobber cannot 





supply, write direct 





Quality Garden Tools 
Since 1891 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 








0° 


tomers; storage is neat and clean; 
inventory is mixed 
short- 
ages are reduced. Uni Pak is made 
of Mylar polyester film developed 
by duPont; the Mylar is 100-gage 
and has a strength of 
Avail- 
able in sizes from #10 through ‘yo 
Paks are packed 10 per 
Philadelphia Steel 


easy to take: 


sizes are eliminated: and 


tensile 


23,500 lb per square inch. 


in [ni 
metal-edge box 
and Wire ¢ OrTp 


For more data circle No. 49 on postcard, p. 161 


Pocket Nail Catalog 


This new pocket-size mail cata 


log lists over 10,000 types and size 





of nails, shows 9 kinds of finishes, 
& kinds of shanks and points, and 
23 different kinds of heads 
available upon request 


Cople 
(‘ontinental 
Nteel (orp 


Por more data circle No. 50 on postcard, p. 161 


Stain Remover Display 


Requiring small space, this dis 


play card (and cards other than 


cHICAGO™s (0) 
FLYIN Gent. 


4 
Pee 
PAREN 1s) 








TRIPLE TREAD 
WHEELS FOR TRIPLE WEAR 


When the outer tread wear off, there 
hardened steel 
treads to skate on. Greater weight at 
the rim flywheel action for 
faster, easier skating. Oscillating 
trucks have built-in rubber cushions 


——_ 


are trill two case 


prod it’ ¢*s 










Cross Outer Second Core 
Section Tread Tread Tread 


eller hates. 


4456 West Lake St., Chicago 24, Illinois 


W2.ume & Adtwooo 


Kerosene 


for Lamps 

Incubators 

Brooders 
Water Heaters 








the famous “EAGLE” BURNER 


me |LOvyme & A\tTwooD 


MANUFACTURING COMPANY 
THOMASTON, CONNECTICUT 
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inside of card outside of card 





















































































ad 
© Or 
) ( 
INSTALLING YOUR ’ 
Tarte ‘ a ' 
WASH BASIN SUPPLY woo SN 
AN —{ — = ‘ 
P- . pet ae > ee oe eee 
| a ae f ones Step 4 ~- “~ 4 Fig 4) , : 
- FASY TO INSTALL easin tues “Te nna se ab tant ao Gam a te al 
bends in any direction or shape Ry ; nt | - 
_ " fs * ' —_ . 298 ‘ouss) 212 18 see eee | bad 
PROFESSIONAL |OB ieee te dd || KR iket ~ ° 
tor Do-!t-Yourself Plumbing a — en enpension tobe wp (See cut | 1 | ony : 
we nan | ' { ; 
x } = — | “Sh 
a = } \ Fig. 8 
: y A s Aue’ teow we oe « . : — an 
SIMPLE INSTRUCTIONS afl fA 4 See See sa me wnoe 6 ” 
i “tt rr” tow cheese ‘» " ™ . 
illustrated step-by-step AAR & — 1 h \ wie 5|] | = 
Step ! f a1 | 
| aye commer | [\courime | "oil aon 
= no ; oe Se sttm \ ~~. | . 
INDIVIDUALLY CARDED— A aRaRERRESTRETERNEESSTaES iT set TE eee ee analiell e P 
for full product protection sacred tongs, romero ond — Tt ({) i ° : - 
ums SHOP chrome ee ir gig Wiens oe 
a Stop § ~~ 
aa. 
NO LONG EXPLANATIONS 
REQUIRED OF DEALER 
' 
) 
a\4 | AD Jc on 
LOUCICAI ARRANGEMEN |] nd 
all parts for any job 
' 
 ] 
piume 5, SOF 














IDENTIFYING SIZE 


exact size stamped on every nipple 


NEATNESS 


stainless Stee! tlanges (overt rougn ir) holes 





COMPLETE SELF-SERVICE 


customers wait on themselves 
CLEARLY MARKED TRAYS 

part number, size, picture and price 
CONVENIENT 

valves for under-fixture shutoff 


INDIVIDUALLY PACKAGED 


in window box with cellophane overwrap 













Ae ,~= 





I Angle Valves “<3 4 i 
aa ta FREE MERCHANDISE__ send for the 4 page catalog telling how you ca 
get free merchandise with each piume ~~ SHOP elle MERCHANDISE! 


Write Plumb Shop, 1341 Temple, Detroit 1, Michigan. 
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MEDIUM 
Size but 


mighty 


in action 


TO HELP YOU SELL 








For more data circte No ; on postcard D> i} 





|) ley | } ? | (rest : 
‘ e*ry ’ ’ | | aT 
} 1 ¢*7 j ! 1 per t! | 
‘ T?} pel ial ’ 
! ‘ these fen 
Ler] Ked I] carton. De 
tne ole ilu trated here ANG { >a , j 
‘ ' ‘ ‘oT a ; : 
[eW CAN OT the rust and fain re ‘ j ) | ‘ i,j 
‘ {j ; e*,it Ti | ac acie 
\ " ‘ss "Te ; ? 7. 
mover wn ip el] the prod if ed ‘4 ' ‘ thery i | 
eithnel on counters or at cneck-out ‘ ’ P j 
’ ‘ ’ ‘ (dott V) I {i 
tation Lud Pistributos 
LLIOT Z / ri ln l, mer good Vie} 


For more data circle No. 51 on posteard. p. 146! 


Heating Pad Deal 


One Universal heating pad 


° j 
ime — teste wiven free to dealer with evel 
’ 


ive pads purchased Coffe) } rcpt 


, 


ae) all three mode] a] neating 
screen C oser pads: No, 7002 Leader, retailit 
nt SD OF ° NO 4002 Standard. 


6.95: and the No. F402 Delux 
@ Quiet door closing 








retailing for $8.95. Offer expir 
@ TRULY adjustable closing speed March 31, 1956 Landers, Fray 
‘ f f yi 
@ Aluminum barrel originated ' 
by Shelby For more data circle No. 52 on postcard, p. 1} 
@ Shock absorbing spring con 1G} ' 
cealed , : bndisil pla Z 
Larger Oil Containers been backed by heavy trad 
@ low price . ration dvert ng Coru ¢ 
Now available in larg iz 
bor more d : ire} Tr if on postcard 
@ Satisfied customers Pyroil P penetrating oil comes it ' wn 
Buy the COMPLETE line of Shelby S-OZ, pint and quart containe) 


closers--LARGE, No. 666 — MEDIUM, 
No. 555 — SMALL, No. 444 














Copperware Displays 





Order from your jobber. 


THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 


ii 
ili-color tran 
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u IN Te) }h43> 


your B@Sf MOVE is to... ALUMINUM 
THUD) TN 1: 


® Permanent Finish 
© Light Weight 
© Weather - Proof 


¢ Architecturally 
Correct 


Depend on it! 


Sy 
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One-Source Buying 
can lift Profits 
5% and More 


for more data circle No 
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Heads-up hardware men everywhere 
are saving time and money and 
gaining profits by ordering trom 
one source Ailas. You can do 
get tacks, nails, glazier 
points, rivets, glides thousands of 
allied items all with one order 
one bill, one check io one whole 
saler Less paper work, uniform 
delivery, easier inventory 

Atlas quality is known the world 
ovel Ask you! vholesalet to 
show you the complete Atlas line, 
and explain how you can increas 
pronts + or more by concentrat 
ing On One source Of supply 


it. too 


Since 1810 


Atlas conr. 


FAIRHAVEN, MASS. @ neoanson, KY. 





Mokers of the lergest 
| of vocks and wails nthe world. 








TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





square design 
rT rida pitil 


» on postcard, p. 10! 


Tool Shipment Carton 


For the shipment of Warren 


feed tool these Flat Pak ive 





ns al designed to save spac 
ty\) ¥ i ‘ : neive { or 
iT) OraAape anit Ti} ie} 
ents of cartons clearly marke: 


i afford "<i \ inventory ‘Tools if) 
Tee suppor 
tacking without crushing carton 


a marred Tool ( 7 p 


Fer more data circle No ms on postcard : nis 


Fans-Motors Catalog 


Scheduled for distribution ear! 
n March, the 132-page Karly Sun 
rrie’i Motor Book 


than 2.500 electrical items (‘ata 


log features all types of window 


utility and exhaust fans, electri 


moto} “| 
lated item 4 i 


biowel .. PUTT ps and ri 


f,rainge) In 


Per more data circle No 7 on postcard, | 





Resume reading on page 14 





with this TRANSPARENT 


At) 





© EYE-APPEALING 
© BUY-APPEALING 
© PREPRICED 2 FOR 15¢ 


Step up unit sales with the self-serv- 
ice “Can't-Miss’ 2 PAC. This con- 
venient, transparent package is a 
proven, ‘sure-fire’ traffic stopper. 









McGILL METAL PRODUCTS CO. 


MARENGO PLLINOTS 








earton tC permit hign 


Contains more 
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-— Ladders 


THAT 


. 


Now, is the time 
Ds to buy ladders 


¥ | | Extensions, Singles, Steplad 
ders. A style and size for 


every use whether home 
shoo or industrial “Fine 
rr Quality’ and careful work 
| manshig moke Bebcock Led 
Cc ders Easy to Sell! 
a rz 


STOCK UP NOW! /-=.-\— 


For April . 

The National ed eR 
Ladder 
Month. —~— 


the W. W. BABCOCK CO., 


BATH, NEW YORK 


MARCH 1. 195 


‘sect On SIGHT 


an, BABCOCK 
| 


————— 


NC. 





> 






















EXTRA! LOWEST PRICE 
LP TORCH ON THE MARKET! 


$ The “Best Buy’ Torch for your Customers 
$ Fastest turnover and Full Markup for You 
















HARDWARE WEEK SPECIAL 


FREE ONE REFILL WITH 


EVERY 4 No. 295 TORCHES 
ASK YOUR JOBBER 








Model Me. 295 


em NE TragVimearaiiic 


MOQUEFIED i o abe )aat, 
Torch 


only 49 


LIST 





THE ONLY THROW-AWAY FUEL CONTAINER 
AND SELF-SEALING SAFETY VALVE 
IN THIS PRICE CLASS. 


NATIONALLY ADVERTISED IN: 


MECHANIX POPULAR 
ILLUSTRATED MECHANICS 


MAGAZINE 





vee PamieY 





es Me) ee ae 
in your neighborhood 


THE Lenk MFG. COMPANY 


BOSTON 15, MASS. 
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Read it in HARDWARE 


NEWS OF 














Sales of $200,000,000, With 1000 Dealers 
Predicted for Marshall-Wells Co. by 1960 


A it ¥ ti 


ime of $200, 
(pip CM) Oy vMirim predicted 


for Marshall-Wells Co. by 


MH. J obilofl president 

The new president of the 
iarge Duluth Viinn Whole 
aie firm, made the predi 
tion at the annual convention 
ol Viareshail-Wel! OeAale?l 

Vii Pobiloff said he « 
pect ule thi Vear to e@Y 
ceed S100 000 DOU ari an 
reach S200 000000 by LUGO 
lie also said that he « Kpect 
the number of associated 
deaie! lo increase from the 
present (b0 to about LOOU 

The annual meeting neia 


bel ij-lb mt the Leamineg 


ton tiotel, Vinneapol! len 
Lured meetings on appliance 
portiny ypood trie new 
JZenith power tool line, and 
the 1Y56 consumer! wiverti 
Mi proypram 

A series of clinics was dé 
voted to paint, floor cove) 


ings and power tool An 
extensive iine of wifts wa 
nown in a pecia exhibit 
nail 


Hiarrys 
of 
ident ot 


Vi - r. 


SHaAwano, 


aiti Vi 
Wi 
NRHA, 


meeting 


W 


(ienie? , ana 


pore 


poke 


’ 


it ii luncheon 


Adsco Northwest Inc. 
Lists Merger Details 


LOTLnWeEst in an 


detaiis of the merge! 


af this Woodbury ATG lores 7 


purcha ed As 


interests 1 
year in Uregon 

Woodbury Hardware f 
i} Portiand remain il 
changed, The industrial sup 


wily <div of Woodbury a (f 
will be combined with W ood 
pury Stee! Warehou iri‘ Op 


erations Woodbury Kugene 


Industrial Supply in Fugene 
in unchanged 1} Medford 
Woodbury Medford and la 
renzZ (Co. will be me ryved into 
Woodbury Lorenz Industria 


Supply in Klamath be 


Lorenz (Co 


Aiis 


will He orvanized 


LWo di it) Woodbury 
Lwarenz Indu trai supply and 


| 
Hardwar: 


D. D. Beale President 
Of Rocco Products 


VW pmodnou} ly 


ren 


ar DD. Beale ha resivned 
i ale manager of Snoy 
master Irie to devote Tul 
time to Rocco Product tin 
Minneapoli i president 

Vit Beal Wi a toundel 
of Shnopma ler and Wa Vice 
president of sales and manu 
facturing until the firm wa 
it ircnased recentiy by Jone 
and Lamson Machine Co 

Rocco Product manul ac 
Lure (ii posable aw niade 
corner clamp sanding dis 
and othe hardware item 
it Wi organized Dy Mi 


Heale in 1051] 


Masback Appoints 
Housewares Buyer 
Masback, Ine York, 


Vew 


ye wholesaler, has ap 
pointed Rolf L. Dreyfu 
no ; rwWwWware buver 


Mi 


ha 


Drey fu 





ROLF I 
Wit the company ince 1a, 
Since 145 rhe ni caiied on 
i@partment Lore | the 
mary 
Cleveland Cap Screw 
Promotes H. G. Dacey 
llenr’y ty Dacey nas tiuwe 
made genera ale manage} 
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‘ ‘ ’ | ? f 
ryé rie ‘ r} ’ i, ’ 

' } riarit i, | ‘ 
‘ i ‘ “A i) ‘ Cj} 
Mir ite ! ‘ ‘ 


Mower Demonstrations 
On Indoor Grass Plot 





(,ra cl 
' r¢ ’ ‘ 
aden 
" ‘ ‘ iz 
— f d ' , 
} ’ yy if ’ ‘ ld 
{ENKRY G. DACEY 
The store 
ol Cleveland Cap Screw Co hoppin aombas it wi ' 
(jeveland. Ohio. He had been opened n O , ind : 
lant yvenerai aies man ' th. +1 ‘ ' ‘ Mo 
vel ince January, 1956 Intvre Hard ' the 
Thomas A. Fribley, wh Washington. D. ¢ 
na heen with the company ee 
ince 1953, was named assi t aw , den onli 
int genera Lift manayve!l ‘ depa ; 
Vecintyre | a 
Bigelow & Dowse Show des Ang cigar wnat 
Sales Set New High ment af es wher | 
Sale reached an a Lime pace At the ew 
high at the annual now oft ' “vs 
Bigelow & lhowse { whole ry nao 
aler, dan. 20-31 i t ‘ Phe ne : nave 
warehou ( in ,eedna i t AU ALL j it . if 
Via report Robert H ren 
Watt pene rai manayet! (sla : M ea it 
The 2,000 attendance fig vyherever ] rie 


Ace Hardware Corp. Reports 21 Pct Increase 
In Volume, Another Gain Predicted in 1956 


A 2] 


oOlru»nie iit 


percent incre“une I cATiTie belLweetl 


1 Veal W ii rf trie ‘ ' Phe ei. eies. 








t he 
eonvention o 


»2na cifil isi rave if cy? nen 4 
‘ Ace Hard mud K ey adeaile ‘ 


wire { fot} f nicayvo | ‘*s fi 





ported at 












whole ale} ift 


Hotel hove 





















Hilton 
Lore in tre orvan 1 ! i! trie ‘ ‘ 
wa repre ented nianned ti ‘ 

Richard Hess: mre e! ew ti thy 
reported the mcreased ' : Tu { deve 
ime ana aid indication ire ! ‘ ‘yf 
1956 will be bette hie i] eal il ' 
at lea ou more Ace outiet resenwll ' ‘ 
ire } anned for thi Yeu nev fT its ‘ rie 

him Prasct vivert t hat ka 
manayet!l i] trie Lot ti I ! ere ‘ 

ertising pro in i f an , 
major! pring ia ina Lt peri rie \ 
(Christma book vitl nve! vy 
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400 Dealers ‘Graduate’ {0 9) pm. Classes were Supplee-Biddle-Steltz 15th Merchandise Fair 
From H T vom Srceng> soon ; , 
rom Merdwere College vinute period wa alowed — Shopped By 15,000 Dealers in Buying Mood 


A by if bit) nariware (den Fev pi ne alons t he 


n, illu | linnesota fr » cla One hour e Fair of plee-Biddle lust 
re ‘ I Lie Vi Ve f ! inch ‘ { ? rie }’} ' ‘ Lie ' mnietl | 
C ollie ‘ | hi] ! KI ‘ | iwarad |: }? | if} mre etry) , |’ iret ‘ ' f dict el cw 
eclyre el hon rity dent of the company ANCL thy whole To vn attended tre ec if Vill phan 
laff Hardware ‘ Voie lierbert If Lendved. \ ‘ bys , e tha (id) ‘ ‘ ’ ‘ rik i 
Ait’ t = Mi VAURC Wi president and ile manaye! wna ‘ t trie i] 
The one-aday ‘ lol oT qdesivnedq the course an mount rare thay ite tf pit 
hel » COT] ted of lt Vii Lendved conducted louble the attendance of the Mmuvel Liye Lé Live tj 
cours conducted |! manu commencement exercises. aat fay held iF Pad Afte) ’ ‘ : " ’ 
ire) covering every that nieht and O. H. Berry the 1950 event hie lea wa , , 
thing from via Vare to out man, vice president ana 
board motol lent ver credit manager, Was con 
et i} i! ib Lo at mencement peakel for the 
eT! I ' aA.T vroup 


S. P. Duffy of Our Own Marks 40th Year 
With Plea for More Hardware Pioneering 


\ nioneering ninrit by the firm for it deale) 
trie fundamental! rr aid ne ha no fear for the 
liremeny?t r) meeting le irvival of tne ines pena rit 


oe That the opinion of dealer as long as he contin 
* Dut president and if LO how | pioneering 

eneral ! e 1 t (our Cow nirit in) aeveiopniny Hpette 
ii irdware to Vi PiTi@’ AAT) ty ie for the Cost} ifrie’l 
vVno Ul ear n ; ni hOtn Vir. Duffv’s comments were 
ent Vit! a gqgeaier-owned made qauring tne bird hil 
vhnolesale firn nual convention and stock 

Vr. Dufl yno has svulded holders’ meeting held at the 
fjiur €C)wyY irre ' manv ait econ nDanyv warehouse beh) 
| tL tire arniG Vii re Dari | Ib 

rie ro} yiei Ti’ OT cre Irie’? Pribute Vii paid Lo Mi 
Cnanaisil ‘ meVeloped Continued on page iW 


DEALER BRIEFS: 


Mayor Orgill Sells All Hardware Holdings; | iladelphia, 
Six Other Hardware Stores Change Hands A Vand 


— r, Mayor Fowlers have operated a Janney, Semple, Hill 








‘ : 
} cr 17 (] f)y Zz ryie*? nore ; sr<al oars tere if I: ovdaada Quarter Century Club : 
, ‘ ’ ’ 
lent of © rr Mw (1 ro} tive ven hey nave 
T Pi mi j qear' ’ | i} ‘ ; ’ ’ 
’ ’ ed rie |. (j «| ’ 
{ ‘ a ’ 
i? if ] { {pif ’ i ’ ‘ be ‘ 
; in yy | | ' i ’ ’ rid ' 
‘ } 
{ 5 ’ ' 4 
‘ | | if , / “A , dj Ww | ‘ i] yj j , ‘ : 
4 
; { i i ; i ‘ rizey! ay ‘ nn gy Cts rie j Lrie vs eup ‘ Vie ' ‘ 
dle. The , ' : ~~ , f in 
fir if a ¢ ' one 
‘ I rT? ‘ ‘ , | eT \ ; 
‘ gets if I} ‘ ' ’ ’ 
; ' ’ ’ ; ‘ | 
j yi ' ‘ ’ ; i ‘7 ; a ‘ ‘ ; 
A 
{ i ; ‘ \ ‘ | ‘ ' ] vy f ‘ 
j A { ' | ' 
. ira 5o*4. nave Hpeen “uni if ec | ney erripeit ’ 
f f foitor I hie (ontinued on page |) y 
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ALL PLASTIC PIPE IS 
ROUND, BLACK AND 
HAS A HOLE IN IT... 





THERE IS A 
DIFFERENCE 






GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 
Is MEASURED and MARKED 
Every FOOT and 10 FEET... 


y cous 


save time customers save 
CRES. 
LINE. Flexible Plastic Pipe is carefully measured and 
Clearly marked every foot and every 10 feet. Its just 
one measure of CRESLINE’s superiority. CRESLINE 
with the finest 100°. virgin materials sup- 
plied by two of the biggest names in plastics Du 
Pont and the Bakelite Division of Union Carbide and 
Carbon Company. CRESLINE is manufactured under 
the strictest quality controls in the industry and 
every foot is guaranteed right in writing. Lvery order 
is shipped within 24 hours. Add these to CRESLINE’s 
effective dealer support 


selling 
time 


your 


because every coil of 


is made 


and packaging for NSF APPROVES CRESLINE 

profit and you can 

readily see why CRES. CRESLINE NT, 75% 

| IN} : } e Ltt) and Double jet are 
, , Rives yoru pine approved by National 

protit, big ti ket sale 7 Sanitation Foundation 

Write for literature and ‘0 transmission of 

drinking water, 

the name of your 

CRESLINE representa- 

tive. 


MADE TO SPECIFICATIONS OF THE THERMOPLASTIC PIPE 
DIVISION OF THE SOCIETY OF THE PLASTICS INDUSTRY 


FREE TO JOBBERS 


SLIDE RULE DATA CHART. Quickly helps 


you find answers to such problems as 


& ; 
friction loss, pressure drop, GPM flow, 
etc. Write tor details on how to cet 
~ your tree plastic pipe “Date Chart 


CRESCENT PLASTICS, INC. 
Dept. A-6,955 Diamond Ave. ® Evansville 7, Ind, 


128 


News of the Trade 
















































Shields’ Victory Dinner cntations went to “Men of 
Celebrates Biggest Year ‘"* '°#" “eorge # Francis 
and Harold D. Hamel. Har 
shields & Brother, whole vey C. Condiff, partner, made 
saier of Philadelphia, Pa re the award 
cently held a special annua Speakers were team cap- 
“Vietory” dinner fo iS tains H. A. Lyle and Mr. 


salesmen 


tiame W I Spoon, J W 


The ann ial event had pe Hanniga! {, H{ francis. 


Clal meaning because 1955 and M. H. Webb. Sr.. also 

was the biggest year in poke 

Shields’ history, reported Mr. Stine announced that y ¥ 
John C, Stine, Jr., sales man- fou; alesmen had been 

ayer added to the selling force in 


Citation and Award pres- January. 
Cy ee "8s 


B* 9 : 


if 
| Bi 





A special “Victory dinner celevration was held at Phila 
delphia to honor salesmen of Shields & Brother for turning 


in the best year since founding of the firm in 1840 


Plas-Tex Expansion Plan ‘© double production and 


wareho ise 


In 4 move to meet in facilities C,round 
creased requirements, Plas- "45 been broken for a 69,000 
Tex Corp , Los Angeles, 84 ft addition to be com 
Calif., has begun a program pleted in June, 1956 


George H. Miller Heads North Dakota Assn. 





convention of 


Officers and directors elected at the annua! 
the North Dakota Retail Hardware Assen. at Minot, in Janu 
ary were (left to right) Herbert Hertz, Hertz Bros., In 


New Leipzig, and Robert Parise, Parise Hardware, Mandan, 


directors-at large; Earl Milde, Milde Hardware Maddock 
director; William Connolly J: Connolly Hardware, Devils 
lake. advisory board: Evelyn |]. McGrann, Fargo, execu 
tive secretary-treasurer;: Paul EL. Gardner, Gardner & Zeren 
Hardware Co., New England, advisory board; George H 


Miller, Miller Hardware & Implement Co., Columbus, 
hardware Co 
Gyldenvand, LaMoure 
\rel I 


vice president 


presi 


biaugom Portland, 


Wallace Haugom 
board | l 


hiret 


dent 
advisory Hardware Co 


| aMoure. 
Cuilby, 


vice president Hye ive bHilardware 


( 6 second 
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BED-AULA 
PHIL 
tI 


WATER 
cVCTEN 
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and with ample 
STA-RITE profit for you! 


THE LEADERSHIP LINE 
“GG 


Priced to set up better 
sales for you. Lowest 
price, too, on shallow 
well pump with 12-gal. 


anywhere! 

It's true... here’s a genuine Sta-Rite water system, 
with authentic Sta-Rite engineering and sales 
features. A packaged pump that's designed to 
appeal to your thriftiest customers. Pumps up to 
450 gallons per hour—so small you could install 
it in a kitchen cabinet. 


nothing like if. 


tank. Complete with 
pressure switch and gir 
volume control. 








pumps more water—costs less 


than 


most ordinary piston pumps 

Sell it for small homes, summer cottages——and turn 
water into profit! Yes, see for yourself before you 
bid your next job. Get complete information about 


You can stock Model 
HNB without tank-—to 
retail at only $75.00, 
Compore this genuine 
Sta-Rite pump with 









anything on the market 
in this price range. W's 
your best valve |! 


this thrifty water system. In fact, find out more 
about the complete new line of 1956 water 





systems. Call your distributor, or write for new 
48-page catalog. 


it costs no more to install the best...and 
STA-RITE is BETTER than EVER! 
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CUMBERLAND 


and you sell comfort, quality, 
customer satisfaction 
complete line of hunting and fishing clothes 


More and more jobbers and dealers across the country 
are taking on the great Cumberland line... and for 
good reason. 
‘They know what their sportsmen customers want 

hunting and fishing clothes — and Cumberland has it. 
juilt-in features for comfortable outdoor wear in any 
weather — smart appearance with eye appeal and gales 
appeal and a good reliable name with 75 years of 
manufacturing know-how behind it. Look at the rest 
.»» then call your Cumberland jobber or write us. 


\ 








* 1470 FISHING PANTS 


#1268 FISHING JACKET 


loaded with features ond a sales 
leader in any store, Made of Fisher 
mans poplin in Ouwdoor Green color 


Tops in comfort and soles. Made of 
Fisherman's Poplin in Outdoor Green 


color, water repellent treated. Snap 
water repetient treated. Double mo over tab bottoms stay fast in boots 
terial throughout except sleeves or waders Extra deep and strong 
Pienty of pockets and removable fish pockets. Zipper fly ond wep flaps on 


dipper tront, lambswool potch 
for fy drying ond loop ond map tab 


to hold rod 


cree) 


hip pockets, 











Mode to sell oll 
customers ond given 
half a chence, # will 
Fisherman's Poplin in 
Outdoor 
water repellent treated 
“poept open — 
top closure 

washable 


your 


* 1579 
FISHING CREEL 


=, 


(reen color, 






Special 
spaps shut” 
Waterproof, 
lining. Screen ventilation 
ot both ends lerge 


~UMBERL ANT 


pockets ond adjustable 
showlder straps 





THE AMERICAN PAD & TEXTILE CO. 


Sportswear Division 
GREENFIELD, OHIO 











ee 









News of the Trade 


Plumb Staff Plans 1956 Promotion Drive 


a F 


ME-3 


>The sales and exe utive stafts of Fayette ie Plumb, In 
wathe red in Philadelphia “ { nion j eavue ret ently to disc USS 
the company 6 plans for promoting its line during its 1O0Oth 


standing ( W 
Willhite, W 


(lett to right) 
biubert (,roves 


year 1 hve \ are 


Robe rt Mi nate 


Anniversary 


Masse y, } 


lim 


| Hall (, Hi [hompson (,eorwe Stante y \] (arimshaw, 
fom Dozier, H. W. Semmler, D. R. Plumb, M. M. McCahill, 
W. D. Plumb, Harold Bernhardt, Les Souders, G. R. Beck, 


HM. G. Hetzel, W Van 
Martin, | ? 

W. P. Gillespie, 
Jr lr. M. Gillan and Lt.. BR 


\rnold 
{ ampbell 
WW omble 


hHiocoten lim \dames seated 
Green, Fayette R. Plumb, | 
lohn ¢ urry, F. R. Plumb 2nd, T. | 


bla) hy 


Queen Stove Works es manage! the sales 
' 
' (*} ‘ ' ryvé ryT) 
(Queen Stove Wort Albert , Py 
; ' dit 1ceT 
Lea Vinn na nromoted 
VI f} i ’ mie 
( J Murphy and | 1 Oo 
. Lan ‘ ifia j tre 
I ‘iti iiil : 
on to divisior ale 7 ian eens: olf Gan eine 
‘Be! Cyt) (50 Vl a ’ rie : ’ 
Vii Murphys ror? (*] The ij T rye rrr) 


Mississippi Dealers Elect Jess Sanders 





el 

Mississippi Reta:! Hardware \aal et ers ot the plat 
annual convention in le Keon tast |} nth lected (Ctletft 1 
wht) R. B. McDougall, the McDougall Ma gnol: 1, d 
rector less Sanders UW Sanders & Son Hardware ‘ 
feed Maben president ' ao! ‘ ast tiard ’ 
(’o., Gulfport, vice-president; Da i Mansheld, Jackson 
secretary and managin lirector; W | Montgomery Mont 
gomery tlardware Co lackson lirector lurner Bighan 
Bigham Anderson bHiardware ._o Ponte t rector al 
Calvin Flint | ‘ iM. Flint & Son, Batesville, director \ls 
elected director was W. k.. Reynolds, Waynesboro Hardwa 
A, Furniture { Wav: 
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Super Profits _ 









Really Sells 
High Speed Drills 


Complete range 1/16 to '/2 by 64ths 


From your jobber or 


Henry L. Hanson Company 
27 Union St. 


Worcester, Mass. 








FULLY GUARANTEED 
AS TO QUALITY, FIT AND FINISH 











STAR MPG. 
ABPTMTERSVILLE, 
S.A 


Patterns are available for practically all 
plows, listers, middlebreakers in No. | soft 
center or No. 2 crucible steel of the highest 

uality obtainable. Also, we are now intro- 
p werd a new line of Star Blade-Type Plow 
Shares—in regular and short patterns— 
made from solid steel, rolled to our own 
strict specifications, and automatically heat 
treated for maximum strength and wearing 
qualities. You'll want complete details now. 


STAR MANUFACTURING COMPANY 


DIVISION OF ILLINOIS IRON 4&4 BOLT CO 
CARPENTERSVILLE, ILLINOIS, U.S.A es! 1873 
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comes with 
PRE-INSULATED 


splices 


connectors 


terminals 


FREE with 
EACH TOOL 


does all these 


things besides! 


CRIMPS Solderless Terminals and 
Connectors without solder or tape 
for safe connections. 

STRIPS Wire sizes (22-/10. Gauges 


assure proper length for sure, safe 
crimp. 











CUTS Wire, making clean, sharp cut : 
through insulation and conductor. 

SHEARS Bolts and screws without dam- 

aging threads—no filing or hack sawing. 


This popular tool comes boxed with trial assort- 
ment of terminals and connectors. Anyone can 
do a professional job on hundreds of minor 


electrical repair jobs around the home or garage 


COMPLETE MERCHANDISING PROGRAM 
Newspaper and national magazine ads and 
store displays. Repeat sales of terminals and con 
nectors from the Terminal Assortment Counter Dis- 
play. Call your jobber today. 


see our TAal | 
featured valiue HARDWARE 
im hardware 

stores 


ween 
APRIL. 12-21 





Aircratt-Marine Products, tne 
Hardware Division 


ot, i 2100 Paxton Street, Harrisburg, Penna 


s » | | Address a 


i City OO ——— 
I Your Jobber _ — 
i Address - — 


re 




















Term nal Assortment 


Counter Disploy 


Fills 80% of 
Customer 
Requests 

with Quick 

Turnover of 

Small Stock 


LIGHTEN 
YOUR 


Houuchol 


, * ' 


A reminder to every 
customer in your store 
to take home Fault- 
less Casters and 
Glides. It rings up 
extra sales with no ef- 
fort. Takes the guess- 
work out of what to 
buy. Every item is a 
“best-seller” based on 
national retail expe- 


Removable Glide 
sells itself by effort 
less motion over 
floor surfaces. 


Removable Caster 
demonstrates easy 


ecto ta _— rience and popular 
wobble pre. 

cision workmen consumer demand. 
ship 


FREE DISPLAY with OEAL 


§-color, enameled wood counter display 
designed to increase your Caster Turnover and 
Multiply Profits {rom a small counter area! Comes 
complete with removable caster samples that 
demonstrate themselves—sell quality features. 


Order the Faultless 50/50 Deal from your Jobber 


FAULTLESS CASTER CORPORATION EVANSVILLE 7,!IND 


wa z... es 5 eve’ ; © ; i Fog ‘% 








































News of the Trade 


New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


Pittsburgh Plate Glass and North and South Caro 
i linas. Mr. Griffin will repre 
ittsburg Nate Glass Co 
Pi jurgh | la e Gla °- sent the company in New 
has appointed Sterling Basil pp. 
, : england 
manager of its Fort Wayne, mm 
Ind : hranc} lie ceed 
3 2a Landers, Frary & Clark 
(Charlies H. Packer who re 
tired after 44 years of se! Landers, Frary & Clark, 
vice New Britain, Conn., has ap 
Mr flasil wa assistant pointed William A. Wertz, 
manager at the Cincinnati 
Ohio, branch He Wa it 
ceeded by Donald BKB Bery 
ylass manayver for the De 


Moines, lowa, branch 
William G. Stewart ha 
heen appointed to the newly 
position of assistant 
manager for the 
bran h 


created 
New O}1 


leans, La.. 





He had been manager of 
the Mobile, Ala ervice 
bran h ince LYo4 Ss icceed 
ing him at Mobile is A. A 
hKobbert. Jt , formerly iat 
ager of glass trade sales at 
; WILLIAM A. WERTZ 
New Orlean 


Washington. D ( district 


manaver of the hardware 


Franklin Glue 


Franklin Glue Co., Colum- .:.) 
bus, Ohio, has appointed two H, 
new salesmen. They are H.V. ooie. 
Boone and William M. Grif and 
fin. He 

Mr. Boone 


and vacuum products divi 


Wilii be In charge of 


; 


inl Mary land, 


western 


Delaware 
Pennsylvania 
formerly was with Doub 
Hill Eleetrie Co 


nington 


ll eave 
will cover Vit ledas 


(,eoryvia W a 


rye 
rennes a ae 


yinia, 


Raybestos-Manhattan 
Austin lL, 


appointed 


llaw}) nas heen 
Mnanhaye!l of the 


vestern aies district of Ray 


bestos-Manhattan Ine He 
ucceeds J. B. Wittrup who 
retired after more than 40 
years orf service 

Mi liaw h Wii! Ipervise 
Line ales of industrial rub 


ber products 


John Lucas & Co. 





H. V. BOONE John Lucas & Co., Inc., ha 
appointed Ralph Nemir sale 

manager of its Western Div 

tn neadquarters in Chi apo 


He nad been saies manayve 


Southwestern Div 


Mastic Tile Corp. 


Gary M. Cresta has 
sastern D 
Masti 


Deen 
promoted Lo I 
ales manager of the 
rile Corp. of America 
He had 
Aye} in Penn 

uuthern New 
: 


‘Continued on page 144 


neen district mat 


yivania and 





Jersey 


GRIPPFIN 


WILLIAM M 
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3] 18 8 ROTARY 
TOOL CO. AB <a a 
Ce eee aie (sa 


7 


“~ . 


Wr fg _ 






GLASS 
ENCLOSED 
DISPLAY 
CABINET 






there’s Mm@1e 
than you think in 


HELLER 








A These little rotary files sell on 
sight. Not just one at a time. The 
home craftsman wants several different shapes 
and you make a nice sale. Special analysis, 
high quality steel plus precision manufacture 
make each HELLER Rotary File a work of art 
that your Do-It-Yourself customer cannot 
resist. 
This self-selling counter display case holds a 
complete assortment and reserve stock — will 
help you make extra sales. Send for complete 
details. 


there’s more profit in selling 
HELLER files and tools, too 


Since 1836, HELLER has “been 
making every type of file needed 
by American industry. Heller Nucut 
Files are recognized for fine qual 
ity by industrial users everywhere. 
HELLER also manufactures hammers, 
hatchets, trowels and farriers tools 
—- all meeting the high standards 
of HELLER quality 





The most complete line of files is made by 


Americas oldest file manufacturer 


HELLER roor co 


Subsidiary of Simonds Saw and Steel Co. 


NEWCOMERSTOWN, OHIO 


Branches: New York, Detroit, Chicago, Los Angeles 


HAMMERS—FILES— WRENCHES—TOOLS 
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Profitable 


For Sales- 
Repeat Sales 
Stock and Sell 


You can build blade bus- 
iness to new heights by 
selling your customers 
i eee ae, em 
that, over the years, has 
LM ee 


STAR a ues 


Here’s the Frame Line Your Customers Will Demand 
Priced right for the hardware trade, the new STAR No. 10 
and No. 15 frames fit either 10-inch or 12-inch blades, yet are 
built around a solid, one-piece steel backbone, the most rigid 
construction ever devised New under-the-handle lever lock 


makes blade changing easy and automatically puts correct 
tension on every blade. Colorful molded Tenite handles appeal 
to eye and hand! 





STAR ‘'Flex-Pak’’*® Blade Assortment 


Hardware dealers are cashing in on hacksaw 








blades sales with this display because it 
enables Jou to tart rr stock of STARK 
““Molyflex"’® blades, helps you to trade up 
your customers to ““Molyflex”’ at four times 


the dollar profit for you' Contains 580 
unbreakeble Special Flexible and 20 
Molyflex High Speed blades 


—_— 

a _ tay onemvacamce ™ 1 AM wreeree rirvie 
ee ; _— “ & on ew 5 Ree 

{ - re Ae ot . , 


—_ “ ’ 
_ eee indian 
root - 
Miu a STAR Special Flexible Assort. No. 45 
etaes. a This fast selling, all-purpose assortment 


¢ eat holds STAR Special Flexible blades 
die i et Attractive 2-<olor dieple ard 
— é STAR “Molyfiex’’” Assortment No. 166 
mis “Molyflex” blades let you trade up to 
four times the profit plus higher cus 
tomer satisfaction. Contains 10 blades 


10” assorted 18. and 24-tooth er 
 'ee6 


Sold Only Through Recognized Distributors 
CLEMSON BROS., Inc. 
Middletown, N. Y., U.S.A 


Makers of Hand ond Power Hacksaw Blades, frames, Metal and 





: Wood Cutting Bend Sew Blades and Clemson Lown Mowers 
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News of the Trade 


New appointments, new territories, etc. 
FISHING SEASON | rofits MANUFACTURERS SALESMEN 
ARE AOE 8 TRIE 


if ontinued trom purse i 





American Window Glass 


American W indov (yi 
(0. has appointed three d 
trict sales manager and 
nationa ailé representa 
tive 

District 


rig iu ‘ MmAaAnAye! 


are William FE MeClurg 


Pittsburgh. Pa Samus { 
| Kichler, Detroit Mich., and 
Arthur Vi Acke} Bostor 
Ma 
ee ‘ NCW ale representative 
ae —— for American Pan: i 


i ? 








KENNETH W BEOQUETTI 
Shatte) 


d Met He ed 
ths bee , ; 7 ‘ 
Lowe Brothers 1OF 
15 
David A Martin ha Heel The re inciude Corie 
promoted to north centra Michigan and parts of Penn 
district sale manayer of the . ania and New y 


CLIP-ON FISH FLOAT 
Made of hard. durable plastu 
brilliant reud arwd white 

Just ‘pre nturmn tors 
casting or still fishing 
4 tilable in tiv 















following siz rite ‘ 
i - 
s dq wale 
of 
SNAP.-IT FISH FLOAT 
Popular model in sturdy 
poliyetyret liniliant red and 
white lLjenignext for titi 
fishing. easily attached and 
adjusted. We igi . OF ' | "oO 
| 1',4” diameter 4” lo n ne Ohi 
‘ iris | 
; | { ‘rita ‘ 
DAVID A. MARTIN {jhin India f higan 
Ker 
Lows Hrothe! (0 LDaytor 
Onio lie had neen the firm H. B. ives 
New Jerse, al representa R rm 
SPIN-FLOTE “ . D. | 1 
bor spinning or still fishing ‘vs 7) ‘ ‘ nts 





liar cleat pia ti perfectly 
bulanced. J ust press turn . ’ 

i oes SS Beaver Pipe Tool New Haven, Conn, H 

with water for weight , of | 

heave} Vine Lo In | 

Warren, (ono i ippomved 

Gordon Burke district man- Oliver tron & Steel 

Ave! oT ne Kan ’ f 1 


OTHER BEST SELLERS IN THE FRABILL PROFIT LINE Se a aa cane OO James T. McClain 











Minne w Buckets Che n Str ngert Anchor Rope Motor Safety { ha ng folil hy Kan « Ni tht at mat iil el cats nM ul 
Minnew Treo. Cord Stringers Boat Tie Dewns Spiigverd Funnels lowa aed cOr wen NCTE regis 
i ae } i he isten 
Ly ‘)} ey] ly I ind ten 
THE FINEST AND BEST SELLING FISHING Amsco Cor Pig irs p 
TACKLE ACCESSORIES ON THE MARKET. = , Bia 
VW iN J MLTLS®© ; <*¢ 
baal Edy Brush 
Fishin's more fun with these popular new POINLeG Pepione ait rial 
FRABILL floats. They're “tops” for both ager of the Chicago, |! yf Kdv Bru Co I 
casting and still fishing Verfectly bal fice of American Sponge and N ." , ippointed A 
anced easily attached will not cut of Sun Gitehies Chamois Co He w ey Stern and Harold Le 
damage the line. Every fisherman will need displey certens clale® monte ats epresentative 
everal. 80o be sure to keep well stocked for easy sales! . 
Nationally Advertised ° Sold exclusively through jobbers Reardon Co. 

y , adrmanaten 03 Reynolds Metals i eli 
FRABILL MANUFACTURING CO. | Kenneth W. Bequette has been appointed sales rej 
234 West Florida Street + Milwaukee 5, Wisconsin been named ule manage! entative I the Reard ‘ 

| ren 1 ' ‘ | ‘ : ’ e*y ‘ ‘ 
ee ee , CoN — lu ' : 
john H. Graham 4&4 Compeny * 107 Ovene Sireet * New Tork City (,reat Lake reyion otf hey! ( ontinued on page i if 
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Fast Service on Fine Southern. 


Machine Screws ag [ Le ‘ 


Wood Screws 


Stove Bolts— 


NEW YORK 
CHICAGO 


HARDWARI 


ACh, 





Fasteners 


Tapping Screws—A/A &%F Yr} 


Dowel Roll 


Manger Bolts 


Wood Drive 
riage Bolts 


Screws Screws Thread Car 








; 
W orehouses 4 
DALLAS 
LOS ANGELES 
sCcCREW COMPANY 
STATESVILLE ° te) Be Bee) ia FY 
Sold Through Leading Wholesale Distributors 
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and... 


en 








cee 


EEE 


D2M sports 
equipment 












—- 


































Draper - 
Sports Equipment 


CINCINNATI 


the hardware store 
partners since 1840! 


Draper-Maynard, one of the 
most reliable business names in 
the nation, has been associated 
with hardware stores for more 
than a century. And during 
those eventtul years, D&M has 
kept pace with a modern line of 
sports equipment, priced right 
If you're not now handling the 
D&M line——it ll pay you extra 
profits to do so, Contact your 
wholesaler or write direct. 
Complete catalogs available, 


Try. 
Mammal 


32, OHIO 


News of the Trade 


New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


‘Continued on page 134) 


Lawn-Boy 


Joseph I. 
appointed 


I ariey nas been 


Lawn-Boy service 
the East 
John T 


representative 


He 


on 
{ oast 


replaces 





JOBEPH F. FARLEY 


Chesiuk who is being trans 


ferred to Boston, Mass., as 


the company’s representative 


in northern New England 


Mr. Farley had been em 
ployed by Bushong Pontia: 
Co. in Upper Darby, Pa 


P. & F. Corbin 
John hk 


Cochran has been 


appointed manager of the 
New York, N. Y., office of 





JOHN K. COCHRAN 
’. & F. Corbin Div. of the 
American Hardware Corp., 


New Britain, Conn. He suc- 
ceeds Casimir W. Wojak who 
resigned 

Mr. Cochran was the firm’s 
sales representative in Penn- 


sylvania 
Stanley Works 

Les G. Groves has joined 
Stanley Works Canadian 


Sales, Ltd. He had been with 
the Canadian Div. of Yale & 
Towne Mfg. Co. for 10 years. 
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J. H. Williams & Co. 


J. H. Williams & Co., Buf 
falo. N Y . 


Clifford A 


has appointed 


Robert ; sales rep 





CLIFFORD A. ROBERTS 


resentative in Washington, 
Oregon, Idaho, Western Mon 


tana, British Columbia and 
Alberta 

Hie will work out of the 
Los Angeles, Calif., office and 
Ww arenou e 
Autoyre 

Jack A Gerrmann ha 
been appointed a sales rep 





JACK A. GERRMANN 
resentative of the Autoyr: 
Co., Oakville, Conn 

He will represent the com 


pany in Kentucky and parte 
of Virginia, West Virginia, 
Ohio and Indiana 


Holgate Bros. 


Three new sales representa 
tives have been appointed by 
Holgate Brothers Co., Kane, 
Pa 

Benjamin 
represent the firm in New 
England and upper New 
York. Fred Curtis will cover 
western Pennsylvania, Michi 
gan, Indiana, Ohio, Kentucky 
and part of Illinois. Wesley 
Bilby has the Southeast. 


McCabe 


will 


1956 





Even the carton helps you sell 


YV Wous ( ol) tor 
Lastery, 
E AAU Gal 





FORGED 
HANDLES 





var 


25 Ibs. packed in self- 
dispensing carton. 


super-TUFF Measure-marked every 
50 fe. coil of manila \Y 10 feet. 


rope in attractive cello- 


phane bag. No wrap- 












Ke | 





ping or measuring 
“it’s packaged right to 
sell on sight’. 
Practical rope packages for- 
Home + Farm «+ Industry + Recreation 
-) 4 





MANUFACTURERS —d rn NCE 1829 





; The new two color 
Lt, 


(1) it makes shelving and displaying easier, and 


(2) it attracts the attention of shoppers in your 
store. That's the first step toward a sale. 


The second step is up to you, and an easy step if is. 


THE THOMAS JACKSON & SON CO. Reading, Pennsylvania white-lined Hill Hickory 
Just tell your customer that Hill Hickory is 


display carton serves you in two important ways 
FORGED FOR STRENGTH — 


F the flame forging process actually strengthens 
proouct the fiber of already strong Tennessee hill 
hickory. 


FORGED FOR LONG LIFE — 


the flame forging process locks out moisture, the 
enemy of all wood... adds years of working 
life. 


STEEL 


if you tell that Story to everybody who comes in to 


Complete stock, all sizes 47/0 through 14 buy a handle, then show them the ruggedly handsome 
Special sizes to order finish, we Il lay the odds you Il sell lots of handles 
Milled or Centerless Ground (Precision Type) lots of Hill Hickory Forged Handles, that is 
Made to accurate tolerances 





Write today for all the facts and the name 
of your nearest Hill Hickory jobber. 


Also Stanho Taper Pins made from selected 
screw stock, Monel, Brass, Aluminum 
or other metals. Clean bright finish 
—prompt shipments 


description 
; and prices 


MM STANZARD 


# . 
,. hd ie e a ¥ 
ae: ie x wees 
% 






4 TOOL HANDLES 
HOLTHOUSE & HARTUP, INC. 


WAYNESBORO, TENNESSEE 





VORSE NA/L CORP 
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SPECIAL 
STARTER KIT! 


It's a profit-proven assortment 
~ designed for fast turn-over ! 


Assortment He. 30 





1 dozen 18°'x30'" Mats 
2 yellow 1 black 
2 red l brown 
«~ 2 grey l blue 
2 green l burgundy 
Total Dealer 
Retail $3576 Cost. $ 60, ~, 
Value 
Shipping Weight 25 pounds 






Including free newspaper mats 
ASK YOUR JOBBER SALESMAN! 





Display these attractive, marbleized 
mats... hard working, comfort-loving 
gals buy Tred-Well Mats on sight! 


NATIONAL SALES REPRESENTATIVE 


Lustig Distributors, In 


50 Riverside Dr., New York 24, N.Y 


QUALITY PRODUCTS MFG. CO, Inc. 


105 E. 17th St., Los Angeles 15, Calif. 
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7 


The only 
COMPLETE 


Slit: 















a 


QUALITY 
Line 


fil: 
giana! 


em mmm ee 


NATIONALLY 
ADVERTISED in 
Good Housekeeping 
House Beauti‘u 
American Home 
Parents and 
House and Garden 


News of the Trade 


W. Va. Hardware Assn. Elects Officers 





Officers and directors of the 
eles ted at the 


West Virginia Hiardware 
annual convention last month 


A sari 


in Huntingdon 


are (left to right), seated, David | barle Farmers Hard 
ware Co., Charleston Hirst vice-president Robert Law 
Roberts Hardware Co ( larksburg president Kenneth ©O 
Phillips, A. G. Shannon Hardware, Buckhannon, second 
vice-president; Dan Lev Hiuntingdon, past president; How 
ard Boltz ly Boltz bHiardware . o Martinsbure director 
back row, Herbert Rhodes, Home Hardware & Supply Co 


director ie 


and Furniture { o., 


Bridgeport, 


ybert Conant lett s Hlardware 
Sistersville, director lames ‘ bie iding 
tol } | Bradford, Chancellor 
director and Sam Hoye Beckley 


Supply { ‘> Heckle, director 


lriy 


( harleston manayiny dire 
Hardware, Parkersburg 


liardware A 


NEWS OF 


Atlas Tack 


MANUFACTURERS AGENTS 


representative in metro 
Atlas Tack Corp als Mitan New Yort 
haven, Mass., and Henderson 
Ky. has made evera| Odor-Aire, Inc. 
changes in representation Odor-Aire. In Wichita 
Lay Sylvia has been trans Kan has appointed the fol 
ferred from Philadelphia to lowing manufacture? rep 
resentative 
Karll T. Burns Co., Syra 


cuse, N. Y.; M. J 
(‘o., Portland, Ore 


Brokerage Co 


Kdward 
Foley, 


Mi Inneapolis 


Minn.; the Gittinger Co 
San Antonio, Tex.;: Cliff 
Hay Brokerage Co., Knox 
ville Tenn sorrell-Gantt, 
Ine (olumbia, S. C Vogt 
& Knight Washington, D 
(., and Well fsrokerage Co 
Mobile, Ala 





W. J. Dennis 


GORDON V. OLDHAM 

J. Smercina will represent 
New England. Ben Rogers the W. J. Dennis Co. on the 
Sales Co., Philadelphia, now Pacific Coast. He has repre 
represents the firm in south sented the company for 25 
ern New Jersey, eastern years in the Midwest 
Pennsylvania Maryland, His new territory will be 
Delaware and Washington, California Qregon and 
Db. C. Oldham-Rust Co., New Washington, and the city of 
York, has been named sales Vancouver, British Columbia 
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Screen Good Sales Are More Profitable With 


ae 


\ ONE-SOURCE 









preessal 


Eliminate duplication and complications by depend- 
ing on Schumacher for all your screen good require- 
ments! 


Only Schumacher makes the famous “Reddy-Loc” adjustable 
window screen with the important safety factor that means so 
much to your customers plus the outstanding metal rail wood end 
extension screen. And Schumacher’s screen doors or combina- 
tion doors in both wood and aluminum are made with the same 
skill and craftsmanship that have made Schumacher and quality 


synonymous during the past sixty-five years. 


Get set for the big screen-good selling season that’s coming up. 


Write or call us today. You'll be sales ahead if you do! 


THE F. £. SCHUMACHER COMPANY, Hartville, Ohio 


IT COSTS NO MORE | 
a TO GET THE 










and the best means SLIPKNOT! The « - 
largest? selling triction tape Guaranteed not to ary 
out Wil not rave! a? edges Esceeds a! elect ’ 
specifications of Federal Government of American 


Society for Testing Materials [A 5 TM) 
World's Finest 
PLASTIC TAPE 


Praterred by electricians for neater and 


PLYMOUTH RUBBER COMPANY, INC. 


CANTON, MASSACHUSETTS 


HARDWARE AGE, MARCH 1, 1956 139 








Jacobsen Mfg. Elects 
Livesey Vice-President 


Charlies A. Livesey has 
been elected vice-president in 


CHAKLES A. LIVESEY 


charge of sales of Jacobsen 
Mfg. Co., Racine, Wis 


Kansas City Housewares 
Club Elects Officers 


The Kansas City House 
wares Club elected David J 
Isaac, housewares buyer for 
Western Auto Supply Co., 
Kansas City, Mo., president 





DAVID J. 


IBAAC 


DEALER BRIEFS: 


(Continued from page 127) 





St. Paul, Minn Grand 
opening of the new building 
of Moren Hardware & Paint 
Co. will be held March 14 
through 17. The new store 
is at 891 East Seventh St., 
next door to the old 
The new store is a one-story 
brick building, 40 by 75 ft 


with no posts on the selling 
floor. 


atore 


Butte, Mont.—A new floor, 
to be installed this year, will 
complete remodeling of 
Sewall Hardware. A feature 
of the store is painting of the 
walls and ceiling in bright 
colors and Walter J. Sewal! 
uses these sections to demon- 
strate colors to paint depart 
ment customers 
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News of the Trade 


American Hardware Dealers Meet 





Stockholders of American Hardware Supply Co., dealer 


owned wholesaler of Pittsburgh, Pa., 


attend annual meeting 


held during the recent Merchandise Fair sponsored by the 


Ree 
the 


company Hiardware 


details of meeting 


Other officers elected were 
Claude Richards & 


Stone, 


Conover Hardware Co., first 
vice-president; John Doxee, 
Bert J. Clark Co., second 
vice-president; Rober t 
Wright, Anchor Hocking 
Glass Corp., secretary; Ed 
Scribner, Richards & Con 
over Hardware Co., trea 
surer 


Directors elected are Car! 
Richardson, H. T. Poindexter 
& Sons Hardware Co.: Wil 
liam Hoskins, Wooster Rub 


ber Co.;: Frank Sherman, 
National Carbon Co.; George 
Helmers, George Helmers 


Co.; Whitney Brown, Cutino 
Co.: Fred Schoenfeld, Select 
Brands Distributing Co.: 
Fred Mileham, Mileham 
Sales Co., and Harley Hen 
ricks, Emery-Bird-Thayer 


New York, N. ) Lewis & 
Conger, in the housewares 
business since 1912 has sold 
its 45th St. store. The firm 
plans to move in June or 
July. Plans now call for an 
Fast Side main store, with 


branch stores at 
White Plains and Manhasset. 
i. - 


possible 


lowa Kenneth 
Kuennen has bought the Vic- 
tor Kuennen hardware 
ness and building. The 
Ken's Hardware 
Victor Kuennen will continue 
to operate the implement bus 
iness 


(‘aimar, 


busi- 
new 
name is 


Chadron, Neb Ownership 
of Bach Hardware Co. will 
change hands in March when 
R. B. Reeves takes charge 
Mr. Reeves bought the busi- 
ness from Henry Spalding, 


A ve, 


p. 261, Feb. 16, for other 


Disston Division Names 
Jander Sales Manager 


louis W. Jander 
named genera! man 
ager, Henry Disston Div., H. 
K. Porter Co.. Inc., Philadel 
phia, Pa 

Mr 


has heen 


’ 
SAi168 


indus 


Jander, forme) 





LOU W. 


JANDER 


Lyle Clements, and Arvid 


Stolpe 


William 
FE. Jackson has bought Loma» 
Hardware from Mr. and Mrs 


(ree LAL! ood S ( 


J. V. Lomax, who have re 
tired Mr Jackson was a 
field representative of Bel 
knap Hardware and Mfg. Co 
since 193% 

Great Falla. Mont Lyle 
Monroe will open a self-ser 
vice Marshall- Wells hard 
ware store in the West Side 
Shopping Center in March 


it will be one of the largest 


Marshall-Wells outiets in the 
state 
Stockton, Calif Charles 


De La Roche has leased 7500 
sq ft of Weber 

town Shopping Cente! 
hardware store. He 


space in 
for “i 


will em 


ploy 10 salespeople 
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trial sales manager, succeeds 


Gebhart. Mr. Geb 
consuitant to 


Walter H 
hart 
Lawrence L. Garber, 
president and general 
ager of the division 

Mr. Jander 
ales and advertising at 
ston for 21 yea! Mi 
hart joined Disston in |! 


hecomes 
vice 
man 


pee’) lT 
lia 
Geb 
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na 


Animal Trap Subsidiary 
Buys Two Manufacturers 


Old Pal, Ine., a newly 
created subsidiary of Anima! 
Trap Co., Lititz, Pa., has 


purchased Penn Metal Ware 
Co., and L. E. Miller Co., 
both of Wilkes-Barre, Pa 
Richard G. Woolworth ha 
elected ident of the 


nee n pre 


new company 


Fred A. Roff, Jr... Named 
Colt's Sales Manager 
Fred A. Roff, Jr., has been 


named general sales manage: 


of Colt’s Patent Fire Arms 
Mfg. Co Inc., Hartford 
(_onn 

Mr. Roff was sales mana 


ver of Hook & Ackermar 


Our Own 40th Year 
(Continued from page 127) 


Duffy by a number of speak 
ers who spoke of che many 
personal contributions he 
Own and to 


merchand! 


had made to Our 
hetter 
ing generally 

In addition to 


hardware 


the stock 


holder busine meeting 
several special presentation 
These 


merchandising, paint and the 


were made covered 
Spring catalog 


Mr. Duffy reported to the 


stockholders that sales were 
up slightly in 1955, with divi 
dends holding about the 
same. Prospects for 1956 de 
pend largely on trends in 
farm income, he said 


The company plans to in 


crease its dealer sales train 
ing efforts this year. It is 
also stepping up its adver 


tising and merchandising ser 


vices, and is encouraging 
wider use of selective pric 
ing. 

W. A Phair, editor of 


HARDWARE AGE, spoke briefly 
at one of the meetings 


W. S. Prentice of Cornell, 
Wis., was elected to the 
board of directors. Other 
directors re-elected include 


C. M. Wall of Helena, Mont 
A. Johnson of Austin, Minn 


H. B. Robards of Alexandria 
Minn., and S. P. Duffy of 
Minneapolis 
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* ae Sh - =, 
| a be hj we en 
_ ’ * ny & & a. oe 


pe ie 


a MANILA ROPE UU" 
ne at. re 























FITLER ROPE 
CONVENIENT OCTAGONAL BOXES 


MANILA AND SISAL 
) ’ . ; ‘ ‘ 
CONSIDER THESE FEATURES! icture ol ad han 


@ EASY TO DISPLAY . 

@ EASY TO HANDLE selling lp 
@ EASY TO STORE 

@ EASY TO DISPENSE 

. KEEPS ROPE CLEAN Introduce MOW CYCLE im”y any neighbor 


hood and see how quit kly it gathe a crowd 
Grownups cant wait to try cutting grass with 


THE EDWIN H. FITLER CO. Ra ey gl nage Caged ger te neg 


body has hun while the job yots done fhithe 
EST. 1804 MOW-CYCLE 24 or MOW-CYCLE “Cadet” 
DA’ cons " ey AS ; 7. 3 »} enwine 
NEW ORLEANS 17. LA PHILADELPHIA 24. PA. cuts a 24 wath. Each has Clinton 3hy rigeir 
with recoil starte: forward-reverse shift and 


SOLD BY HARDWARE DEALERS EVERYWHERE 





cx lu ive comfortable Wire fabric ba ket eut 
MOW-CYCLE riding lawn tractors and attach 
ments literally sell them 








sel] cs V here Vel hou © 


holde ta take pride iti 




















HEAVILY Pe \NIFORM 
vy MESH 


GALVANIZED 


BMroomilnpy lawns 





MOW-CYCLE 24 


treamilined design vith 
tylie griiic hias twir 
Dbiade and handy |! 









STRONG 


and 
STRAIGHT 





MOW-CYCLE Cadet 





pole ts ‘ rt) " (7 4 
j ferret piiveu#nie i) role 
Poithve hyliacs lirect driven 
tT) ‘ wire rT ' pred 
! ction 3 ; cities t} 
‘ ‘ riecrae ; Wtiift fii 
fé 
§209.50 
Yes. \ right Hexagonal Netting is MOW-CYCLE i the | ste 
strong and straight. Made from ne lb a FMB 
wires drawn in the W right plant 175.00 
and woven with great care on $ 7 


power looms. The result: even 


mesh and straight selvage Musgrave Incorporated, Dept. A, Springfield, Ohio 


Brightly galvanized. Wright Please send i mation oe Bw <& SC aa 
Hexagonal Netting, which its | 
identified by the famous —_ 


rooster trade mark, is the high 
standard of the industry 


f LAT “toate 
COMPLETE LAWN CARE WITHOUT WALKING 


Steele Wi 
peecnrestieeee | Dol oft oft wits alt 
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WRIGHT 


a 









OBITUARIES 








James A. Billings 


Jame A 
treasurer of 


sillings, #] 
(entral State 


Hardware Club for 10 year 





JAMER A 


BILLINGS 


Prior to his re 
1449 he W it 
purcha 
agent of Payson 
Chicago, Il 


died Feb. 10 
tiremenft in 
and 


treasure! ing 


Mfg (0 - 


Ethelbert A. Moore 
Ethelbert Allen Moore, 91, 


president and 
the Stanley 
Works, died Feb. 13 at hie 
winter home at Ormond 
Beach, Fla. He retired from 
the board and presidency of 
Stanley Works in 1929. He 
had started with the firm in 
18809 as a clerk. He 
a vice-president in 1905, first 
vice-president in 1915, presi 
dent in 1918, and 
chairman in 1923 


former board 


chairman, 


became 
board 


Harold Ernest Wigmore 


Harold Ernest Wigmore, 
Ol, sales representative of 
Atkins Saw ODiv., Borg 


Warner Corp., for the last 
five years, died at his Seattle, 
Wash., home on Feb. 2 of a 
attack. He had been a 
Washington repre 
Marshall-Wells 


nearly 25 years 


heart 
western 
sentative for 
Co. for 


Clarence J. Walker 


Clarence J. Walker, 81, 
vice-president and New York 
manager of Lamson & Good 
now Mfg. Co., died on Jan 
¥. Starting as an office boy 
at 16 years of age, he com 
pleted 65 years with the firm 


Frank D. Stratton 


Frank D Stratton, New 
England representative for 


Lamson & (Goodnow Mfg 
(‘o., died at his home, Red 
ding, Mass., on Dec. 2 after 


a brief illness. He had been 
with the firm for 35 years 
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States Hardware & Implement Assn. elected at the convention in 


Denver, olo., in January, left to right, (front row) A 3 
bred Kroeger IJr., C olo., 
Perlenfein, Perlenfein Implement Co., Yuma, Colo., 


Mountain 
Otzenberger, director 


vice president: bd 


William 


Farmers Supply, Durango, hret 


president, Duncan, 


Holly Lumber & Hardware, Holly, Colo., advisory board; William A. Davis, 
Davis Implement Co., Goodland, Kan., second vice-president; Clyde Hammons, 
Hammons Implement Co., Greeley, Colo., advisory board; (back row) Fred 
Siebott. Siebott Hiardware. ( raiy, ( olo., director Verne (,rothe, (,rothe Hard 
ware ‘ O., bort ( ollins, ( olo., dire tor Ray | Bog, s tlallam and Boggs, (rand 
lunction, Colo., advisory board; Paul Marsolek, Marsolek s Denver, Colo., dire« 
tor; Ray Moreland, Moreland Implement Co (Qrdway, “Colo director: Frank 
Reynolds, Reynolds Farm Equipment Co., Greeley, Colo., director r. W. Reich 
eecretary treasurer lohn Dansdill, taste rm ‘ olorado I umber Lo \kron, ( olo 
director. and lames Ellis, Ellis Equipment, (,reeley ( olo.. national director to 


\sen 


National Retail Farm it quipment 


* 





officials elected at the annual convention last month in Cleveland 
Fruth, Fruth HMardware Co 

lhomas Hf Rea 
Delphos Hiardware Co 


Painesville 


Ohio Hardware Assn 
(left to right) fret row, LE. R 
B. Conklin, Columbus, secretary-treasure: 
vice president John \ De Wees, 
Whaley, Whaley Hardware ©o 


Sabina, past president 


Fostoria, past president; John 
Potter Hardware (o., Cam 
Delphos, president 

past president Ralph H. Gibbs, Gibbs 


Balford F. Carpente: 


bridge, 
Miles | 


Hardware Co., second row, ‘_arpenter Hard 


ware “o., Washington ( ourthouse trustee he Von Bargan ( arlson biardware Lo Lock 
land. trustee lohn ( Turner ] ( Turner Hardw are o Marion, trustee HH I Zettler 
H | Zettle: Stores (Columbus trustee WV 4 Hierringshaw the Herringshaw Lo., leve 
land, trustee; Carl I Ccraeff, (,raefl bHiardware (Co Davtor national board member, and 
Robert be Reddish, Reddish Bros Hardware loledo trustee 
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HA Photo Angles A report in pictures of events in the trade 








Vv ted | trie \ onnecticut biardware \san at 


is J3rd annual onvention in Bridgeport re 
ently were (left to right ) Arthur Sollosy, State 
Paint and Hardware Co bridgeport, fivet vice 
president: Ldward M. Walsh, E. M. Walsh Co 
New Haven president Francis Prichard, Stat 
biardware . Oo ox kvitle second vice president 
and Ned Russell, Harris Hardware Co South 
port, secretary. Carl Nygard, Collins and Free 
man, Brantord, was elected treasurer. Directors 
elected were Kaloh Kr. llogg, Inter-City Hard 
ware (©o., Norwalk \lbert Sherwood |]: I | 
hitchcock Co lin Woodbury: Martin Daniel 
lackson Marvin Co., New Haven; Joseph Caw 
ley bristol Hardware Lo Bristol a4 \ 
Mahoney Mor; ary Supply  o Norwichtown 
Victor Belfante, Washington Supply Co., Wash 
ington Depot. |. |. Harding, Harding Hardwar: 
('o., Rowayton;: lose ph leo, Newtown Paint and 
blardware Co New Haven (Charles Bacon 
Bacon Bros., Middletown; David Kreiger, Krei 
ers Hardware Shelton: Harold Bock, W ht 
Viorrison lorrington, and Charles Schmidt 


chmidt « Hiardware W sterburs 





exas blardware and Implement Assen. elected 
these officers and directors at the 58th annual 
mvention in Dallas recently seated, left to 
right, B. O. Goldthorn, Parr Machine & tquip 
ent Co Alice director Frank Halla, the 
Myers Co Ll Paso. vice president Rex Payne, 
syne & Payne, Center, second vice-president 
Ray M. Souder, Dallas, executive director; R. H 
lLindop, Lindop Hlardware & Paint Store, Dal 
ss, president; standing, Willis Champion, Al 
idve-Washmon Co Raymondville, director 
srter Henderson, Porter Henderson Implement 
San Angelo director Dan H ludor, 

| aramey-lTudor Co lemple, director; William 
Wheeler, the Wheeler biardware., Albany, 
ctor: |. L. Spencer, Spencer Equipment Co 

in Antonio, director; W. Scheurer, Scheurer 
Hros.. Sherman. director: |. H. Walker, Oil City 


, i 
ractor ales Ine eaumont director. and 


K se Yrmnauf fr . kK Seymour ( olumbus ~~ 





“4 


tlected officers and executive beard men 


vers of the Mie higan Hetai:l biardware \aan 


its Hind annual convention in (,rand 
i<j ica re (left to right) acated biarold 
A chumacher | aAneing, manayver treasure 


lohn H. Bolt, Bolt Hardware ©o., Muskegon 
resident lovd M liffan Caekle & Marti 
blardware Monro vice -pre sident standing 
Nobert M \udrain \udrain Hardware, (sa 
ra lames I rromm Fromm « ine Le 


trout Wendell Neelands Neeland « blardware 


(lio: Ldward | Frismett. Momeo bardware 
Romeo. Harold O. Paul, Pauls In: Pigeon 
Arthur 4 Mi hant, | W Merchant « Sor 
Lnion its Fverett | Caokeon. C -l. Hard 


are Ma nist if and t rederick (,artnes 


. 
‘ ' ‘Tie board ol vyovernore A 


5 
» a sf : ‘? 
1.) 
4 " 
bl . ’ : ¢ ' binrdware Laer 
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Albert M. Cole Predicts 


(Continued from page 14) 





Kinds And we are consuming 
more goods of all Kinds An alert 
, athilea 
building industry is capable ol! 
erecting—and selling——-perhaps 4s 
- \ mes this year as iast, 
apne man home ea 
igepemene ge? ; g i*s despite the mild curbs that were 
P, ¥ F Po f a4 imposed Upon iT Six IW mi | ay’ 
om LPF td 
Ww 4 HARDWARE, BUSINESS 9 Next in order is the receding 
0 { ———— ee, 4 ol inflationar’ clouds that were 
gah. 
aeomearne rr appearing Ori tne horizon last 
i a ee . 7 
' ! . | qe—7 pi ini} ines nave heen HDiOownh 
7 « ' - aan . 
| —— - M Mths , back D nigne. production, includ- 


, 


ing higher production of certain 

building materials then in short 

ipply and threatening, through 

; . rises if} price fo Increast trie ccye? 
Harper & McintireCo.PlansYear-LongPromotional —. .) jo:cu” 

A panel of mortgage finance ex 


Campaign as part of Its Centennial Celebration verts predicts an “ample” supply 


of mortgage credit for home own 


(Continued from page 14} Kayner Harper, president; Arthur ers and builders this yea he 
laken over the interest of M1 i. Carison, vice-president; Russell eight-member panel! expressed the 
Chambera W. Harper, Jr., vice-president, and view at the 12th annual convention 

ty 1921 the firm had grown so Frank G. Fiedler, secretary and af the National Assn. of Home 
it opened it division if (ledar treasurer Leste) L, Johnson is Muilder 
Rapids, lowa manager of the Cedar Rapids divi- : linc e 4 
OMecers of the firm today are J sion and a director of the e« any ee sonnyen "4 peri 
‘ } ‘ ‘ company ot te \ (.. secretary of the as 
ociation, says the industry re- 


quires $10 Dillion a year in new 
mortgage money to keep up tits 


pre ent pace of nome con rit LOT} 


a 
, 9 Million Stuffed Toy 


Do a ee, ——— 7 » Sales Predicted in ‘56 


Nearly 9 million stuffed toys will 
be solid thi vear, predicts the oy 
Manutact ire! of the U.S. A : Ine 

Manutacture! are confident this 
year's sales will be as good or pet 
ter than last year’s because of the 
present birth rate of about 7200 
daily These LOVSs retail at an aver 
age price of $2.61 More than 62 
percent of them go to children un 


der two years of age 





Ploy . for ifs centens (J yo ji j ; motional ei DQ wn ore cyis usse Tei bh y Harper 


é M Intir > (LO xecutlive Arthus ( - ison { let vice recsioer 
, fire ex yi se (lett president: J Ray Sears Sales Up 11 Pct 


ner Harper (center), president, and R. W. Harper Jr. (right), vice-president . 

Over Previous Year 

; Sales of Sears, Roebuck & Co 

Toastmaster Obtains against Peerless Electric Supply @ AF ) 
totaled about $3.450 billion for the 


Fair Trade Injunction vo fiscal year ended Jan. 31, 1956, 
An injunction against a price Two other fair trade suits were or an 11 percent increase over the 
cutting New York area dealer has filed by Toastmaster against Carl previous year, says F. B. McCon 
been obtained, Toastmaster Prod- Bennett, doing business as C. Cal- nell, president 
ucts Div., MeGraw Electric Co., dor & Co., Port Chester, N. Y., and The company’s retail division 
Elgin, Ill, announced. Judge Mark Marvin Zuckerman and Leonard accounted for $2.6 billion of the 
A. Sullivan, Jr., Superior Court of Levin, trading as Marvin's Mart, sales total, while catalog sales 
New Jersey, issued the order Great Neck, N. Y added well over $700 million 
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Jo MORE 


SPRAY ENAMEL 
at No EX TRA Cost! 














YOU SEE THEM 
F ywerywnene 
HIGHER QUALITY Be for Quauitt LOWER “tt 


COLUMBIAN 


Cutlery Company * READING, PA. 



























MOST COMP La lem tele) & 


Phil 


f breve 
f) 


Biitt ” Lis or 


for easy painting CRYSTAL. CLEAR 


of hard-to-reach 











’ r 
XTRA COST? 
oe YRc list.) 














NO MUSS $} 


PLUS these NEW, ine pao yt 
PROFITABLE drits in MIN 
QUICK-TURN ' 

SPRAY PRODUCTS ~~ 


ae Chromate METAL PRIMER Spray provides 
‘ ellent bond for bare metal surfaces. Spe« 
MIL. P 6449-A, Type 1; Aviation supply 
stock iM 52P 2OA0OS. Giant can, $1.95 
list 














Krylon. ao aoe RUST VETO asta prot 











metal riaces againat « 
. Other LEONARD ‘ sidation ai pole im ire. Calan 
‘ Si 4, | : 
ng products aclude i} 
r STENCIL INK Sprays for a! ing, marking, 
ias TRIM. GUARD ( if Increase bite «of tencils 
ng ST p ”; Bpeere ts v, Aor e uta gov » ccm ' j colores 
PASTE-BA hiiljh-a MARK Cove contain 
(RAK.SEA era re wuaeahttle onomical lorw rapidly 
PIPE SEA! ef f,iant ‘iti >| ‘,9 , ' 
‘ ORDER FROM YOUR JOB8BER...OR WRITE 
SOLD THROUGH QUALIFIED WHOLESALERS a KRYLON, Inc., NORRISTOWN, PA. 


THE LEONARD COMPANY 


DEPT. 8B. 506 THIRD STREET « DES MOINES, IOWA 





KRYLON—THE BRAND WITH THE DEMAND 
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TRASH 
BURNER 


that sells 
yay Ve pe DeCaUse 
9.95) it has everything 


Mode of he ovy goavge 
he ,tTii 


rust-resisting Armco 


uzed Steel, its unique design keeps trash 


dary burns more trach faster more completely 


with tess emoke. And the Bohem Burner 


redaduces 


fire hazards because sparks ond embers wont 


fly Lasts os much as five himes longer than ordi 
nary burners. Makes satisfied customers because 
it performs better better 


looks lasts longer 


is sater ond more economical. A 


Bohem 


more 
Deluze model Burner is avail 


List $12.95 


rugged 


able 


Ask ahout other Bohem Products for home 


and garden 


BOHEM MANUFACTURING CO.. BRYN MaAWR, PA 


TERRITORIES AVAILABLE FOR 
MANUFACTURERS REPRESENTATIVES 


BOTT ron tue wom 


FOR THE HOME 








KEEP AN EYE ON 


HYDE 


FOR NEW 
IDEAS TO 


HELP YOUR 
SALES 2 PROFITS 
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Department Store Sales 
Up 7 Percent in 1st Month 


Department Lore ‘aies in tne 


nited States for the week ended 


eight 
the 


Federal Reserve 


Jan VA climbed percent 
1955 


board 


above similal 


volume for 
\ €*¢ K. trie 
fates 


ror th first four week Or ti 


ear, “aie ran even percen! 
ahead of last vear 

A detailed breakdown of stor: 
ales follows 


Heavy Construction 
Contracts Show Gain 
Hleay \ 


awarded in 


construction contracts 
the Feb. 2 
totaled $532.9 million, according to 
News 


week ended 


Iongineering Record 


Making up this total, which di 
pived a 90 percent increase ove 
thie like 1955 week, were $401.6 


million in private construction 
$131.3 million in 


public building awards 


contracts and 


lor the first five weeks of 1956, 
heav' construction contracts 
amounted to $2.125 billion for a 
35 percent gain over the similat 


}) riod inet Year 


Thomson Diggs Co. Drops 
General Electric Line 
The Thomson-Diggs Co., Sac 


mento Calif... hardware \A hole 
sjaler. has discontinued the com 
nliete table Appl ince line of Gen 


Kliectric Co. which recent! 


| 
"i «ti 


reduced wholesale}! and deatlel 


Mmaryvins 


The announcement to Thomso! 


Diggs dealers from ¢ | Mason 
president, states that “it is ou 
experience that volume cannot be 


ubstituted for profits.” Dealers 
endeavoring 
to reduce operating costs, the an 


“but 


and the company, are 


nouncement continues, there 


ea limit as to just how much they 


—_ 


CAT be reduced 7 











Consumer Mailers 


New Wholesalers’ Aids 


for Dealers’ Use 








Janney-Semple-Hill Has 
New Spring Broadside 


Janney-Semple-Hill-Co Minn 
Minn wholesal offers 
CHIC! a nev ix-pay muiti a , 
colored sak mercnandis¢ broad 


ade Tol priny merchandising 


Lhe 


hroadside is availabl Pol 





weuetibane « 
$ =. 

. »949 A 

4 ¥/@ 

iin 


HERE Th ces, 


& tar 


(‘co 


YOUR NAME 


ree 





ee me 





aan 
La) 

7 
dealer re-mailing to their cus 
ome! Dealers’ names and ad 
Iresse can be printed on them 

econd promotional idea | Lne 
lealer-imprinted Service & Qualit 
Kraft wrapping papel 

ine paper |} Of quality weignt 
and carries the dealers’ name with 
every pae kage 
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The NEW SALES SENSATION 


80% 
STEEL 


The Plastic Steel pumabec 


























On More Profits 


| with | 
— Parker | 


COPING SAWS 
App to your sales volume 


and your profit in 1956 with 
these four outstand ng Parker 












very family is a 
DEVOCOON cus 
tomer! 
Call your whole 
saler today ; 
write 





Line ( Oping Saw Fach iS @ 





leader in its price range Stur 





, ‘Ss wi ith eye cat hing 
Fin shes. No 25 55 and 85 


with generous comft rtable 







handles. incorporate the ta 
mous Parker Klik-Klik pat 
ented ends w hie h lock the 


keen fempere d blades many 


CHEMICAL DEVELOPMENT CORP. position 


400 Endicott Street, Danvers, Massachusetis 


210 ALL-~WIRE COPING SAW 





Are you stocking 





THE FINEST OF ALL Basson vekue Sacked pie | >) 
Standard Duty Locksets? —— iE — ere 


°>5 COPING SAW FRAME 





EXTRA 
DEEP 
THROAT 


+85 COPING SAW FRAME \ 


L Oo C 4 W @) O D ? 5 Manufacturers of World-Famous Trojan Saw Blades and Frames 


New “S” Series 





Seems PARKER MANUFACTURING CO. 


WORCESTER 1, MASS 


" €@ 
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DEALERS! JOBBERS! 





UNIVERSAL 


Motor Mount 


...+ @ brand new item 
tor factory, farmer 
and home workshop. 
? . Dacted Dy 
3? a ’ j nd 
’ eile ’ ? ne w war [ 

} 19 . ‘? sstry 
wit? mat ring ¢f bier 
Attractive ‘ *.¢ arg make 
+? 9 er , item to naondie 

ies OC ’ nm? 7 prod 
ery easily } kiy. Sturdy « 

; ; sat } fatirmne ve y 

fore . be a satisfied one 


RETAILS FOF $6.95 
For Details. Write 


ARCO MFG. CO. 


DEPT. 40 


GRAND FORKS, N. DAK 














ANSO 


SCALES 
eer jee. 
hem ‘als € of value for ever 


~ 63 > yours 
ee 
= WEIGHMASTER 


—_ BATH SCALE 


UTILITY SCALES 


| \ } 


pax’ 
t Teh 


“fi 


HANGING 
BALANCES 


POSTAL 
SCALES 


RECIPE 
SCALE 


| 
a 


J 

4 NURSERY 
SCALE 
mee 


Jobber 


HANSON SCALE 
NORTHBROOK, 


co. 
ILLINOIS 
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Promotions 








Manufacturers’ New 





Henry Disston Offers 
New Dealer Catalog 
A new 


catalog of ya 


15- paye 


den toois is avallable to dealers 
from the Henry Disston Div., H. K 
Porter Co., In Philadelphia, Pa 
The book contains trimme! 
neal clippers, pruners, rakes 


GARDEN TOOLS 





OS) lates 


and saws Many of the items are 
tnose to tb eatured in Disston’s 
pring Better Home and Garden 
advertising 

Free tie-in advertising mats are 
also ready tor dealer use 


Melnor Metal Offers 
Dealer Cooperative Ads 


Melnor Metal Products Co., In 
Long Island Cit N \ ha 
started a deale) COOpel e adavel 
Lising plan 

The COMpans Will pay hall the 
cost of each ad, up to $20, directly 
to the dealet The limit will be 

ix advertisements per dealer in 
any one calendar veal The com 
pany will provide mats for the ads 


Price Reduction Slated 
For Pyrex Pie Plate 


\ special 15¢ price reduction on 
its Number 228 Flavor-Savor pile 
plate from March 15 to April 30 
is cheduled hb (‘orning Glass 


Works 
A a verti 
Be ley 


n Progressive 


— 


ine 


Farmer, Homes Xv Garde ns, 


Merchandising Plans 





Ladvu Hiome lourna han ii 
‘ l rue Sto j Saturday | a 
Post and Life, between March 

15 and April 15, will feature the 

pie | ité¢ iyi ' rner iten in tne 

rf ift¢ rif 
Promotional mate i CH 
I clin i ible 
( orning “al mak! iii 
bie to dealers Nim strips showing 
aADOTALO! ny of Pyre» vUranie 
dinnerware tor use lf pot tel 
| wvert niyV 


Republic Molding Corp. 
Launches New Contest 


\ national consumer contest tea 
Luring | casn prizes Will De 
launched nD Republic Molding 
(‘orp., Chicago, Ill, to promote its 
Polly-Flex and Fk reezette line 

Details of the contest that offers 
a $2,500 first prize will break with 


«i | if] the 


Mare ry 


pread in 


Late 


pape Ciidyt 
} i i= ' I 


MmavaZil 


It will be followed by nall pape ads 
in the April issues of McCall's and 
harm Journa ana the AD! i} 2 
Lite 
lhe contest Vili run to hune Ll) 
Kntry requirements are a_ label 
from either product accompanying 
tatement of why the contestant 
Kes the product 
rh COMpat! providl ivy pe nit 
of purchase material and entry 
blanks and mats for deale} 
* > 
Promotion Drive Begun 
>. 
By Wallpaper Council 
Lhe Wallpaper Council ha 


nened if iYob retall promotio! 
1 he nev mpaigi pro’ ides it 

ntinus nedule tf ads, mal 
ny displa ind ornel ile 
| ide) 

1 sp paper newspape 
iIppi mer (ving in with pera 
tion Home Improvement, has been 


11.000 ne A neav’ 


vspapers 


push toward local dealer advertis 
ny rocu ittention on the In 
' ' ‘ , on ¥ : . ‘ 
‘ iti tial) ore a «i [fiat Ageliinrdce (i 


(econ ideas 


iting 


Other promotional items include 
matchbook 


streamers, 


a retall advertis ny 


program, decorating 
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—_ re TUNe. 

HOPPE'S ane 

1 BRICATING 

ere) fe eve a a 








Hoppe Products Give 
You Sales Action 


These well known, widely advertised gun BI] | RI ? 
cleaning essentials are more than hal! sold 


when you buy them because they are de- V | N Yy L Pp L A S T | C 


manded and used by countless thousands 


of gun owners almost everywhere. Ask your 
lobber about Hoppe’s No. 9 Solvent, Patches 
Oil, Grease, Gun Cleaning Packs and Gun 1 


. by one of the world’s largest pro- 


FRANK A. HOPPE, INC. ducers of vinyl and rubber products. 
2314A North 8th St. Philadelphia 33, Pa 


































Cleaning Rods. You won't have to introduce 
them but be sure you can supply them on 
demand 





Biltrite liose and Sprinklers help sell 
































— - nee —— — themselive . Brilliant colors > ee. hand- 
somely finished solid brass fittings... 
merchandising... pa Kaging .. point. 
of-sale information everything has 
been designed to give the Biltrite line 
more buy itp) pr al to sell more for You, 

TT eres => 
‘SAM. ~~ GRINDING | 
MANDREL S BILTRITE 10-STAR 
e | nite i i | ‘ 














saw fi, htop are sniliaania eI BITE ¥ 
and alls @® \vont 1 t. crack, chip GARDEN | 
a or peel "a ose 
: > 


grinding © Heavy reattachabl = 
MANDRELS  Tepraeg ak 1 peepee Met eee 









I< 








<q 


Also a ailabl BILTRIThE &STAR 





Chic ago mandrels 
in their red. white 
and blue cartons 


make an eye catch. LCAding Hardware Dealers 
ing display thet Everywhere .. YES! Leading Dealers 





TRIPLE-TUBE 
SPRINKLER-SOAKER 





sells more for you all over the country ore increasing . ‘ | x | . | 
sales of mandrels, pulleys, belts and b . yo, : 7 
motors by featuring the No. 70 dis- @ \ ( lapra 
play. Every home workshop, farm : . 
and tactory is a prospective cus- e of 
tomer. Ask your jobber or write to . . 
MFG'D BY 
LITT DIE CASTING MFG. CO. AMERICAN BILTRITE RUBBER COMPANY 
2510-14 WEST MONROE STREET | CHELSEA 50, MASSACHUSETTS 


CHICAGO 12 ILLINOIS 
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pookKiets, advertising mats, pack- 
For the ‘Do-lt-Yourself age ITV and radio commercials, 
and Professional Builder publicity releases, a store display 


idea book, new floor and window 


. 2s : + | - 

display ideas, a series of 17 sales 

t= i : +i 9 
N 5 proven promotion ideas and a 20 





minute film on decorating with 


wallpaper 





The Oniginal-and Now 25 Trips Top Prizes 


THE COMPLETE LINE 
ad hak Veainia-teo in 3M Co. Contest 





SUPPLEX 








t PICNIC TABLES Twenty-five free family trips to 
§ i either Disneyland or to New Yort 
a = - i (ity are prizes in the new « a\ SPRA " -SOAKER 
| ly J o : Ly pe contest sponsored ns Minne not a sprinkler 
t — FT ota Mining and Manufacturing 
An improved tific method for deep wa 
4 ue | 4 5 ‘ {)., st Pa il, Minn... to promot 
(4 : tering foundation plantings, garden row 
+ \ é “Scotch brand cellophane Lape , 
) ruil | wal ity - t 
t = NOW four models, that meet every t ne contest W it] De adve}l tL] sed if) YI 1a) we me trom ¢ nd a 
yractical dealer and customer request , end nanarrow ttern. Will not rot. rust 
' . . Supt ; S epaemad ' . : i4 newspaper com sections iT) ned cas ; 
Se we + Binge tc or mild san be left in place all year 
: omer ot dealer furnishes his own & March and April, full page ads in : 
5 pean & ’ round he it'4 ry NI ouplings Flush-out 
: ® You will want the genuine HEYER ' April issues of Dell comic books, ) 
frames that have proved satistactory . rida | i} 
for dealers {or six years not a and in lmerican Vi eekly Parade | 
t « tee ‘f mitation i ; } VOry he i it icas!l iSO it \ Must 
e TI rr , bal and Look magazines during April 
e ie eaiintgre ‘) ‘nur Wrdiesaiers : . for VOU! Wat , uipm ni dey irtment 
and thew repeat business is our well «a on the “Mickey Mouse 
7 best testimonial # 


Qe : sce compicte Supplex line on page 9 
Ask your wholesaler, or write: (lub television program 


entries must be accompanied ry a 
MFG. & | «| ' 1] , 
SALES the tab from a roll of cellophane | 
eyer COMPANY lape They must be submitted be | 


’ 


fore midnight, May 21. SUPPLEX COMPANY, Garwood, N. J. 


vision of American Hard Rubber Company 


LAA 








Holgate Toys Expands 
Advertising Campaign B 


Be Ready When ae -cependel ee on 
a saan sles promotion program will in WHEN YOU ARE 


oduce Holgate Tovs this Year 


j Dy Ads will be carried MeCall’s, 
Specify — al ( jialdlite Plies ted “iy LOOKING FOR A 


Lt ing Po) Young Home make) 
| nierican Home . ha mily { ircle : CERTAIN PRODUCT 
Rette) Living. f hildrens’ Activi 


ar, Ladv Home Journal. Rette 
















bilaowme and (,arden | Pare nis. (;00d ma oniy the trade-name is known 
’ . c 
100 in the nerd ilrectory oection 
Housekeeping, My Baby. Baby owe e General Directory 5 
) of the ‘WHO MAKES IT?” Number ol 
hati Hahy Post, Small Vj orld. - “ on , 
' HARDWARE AGE tor that particular 
j epiile Verchand) mg. CH ildhood ‘ 
trade-name fou will find it listed 
Kducation and Pediatru maga —_ ' 
Home and professional goar- aiphabetically inde! the product 
deners choice * Nationally Line heading o! the iten est 
advertised it Sunset, Flower ~ le aid \A ii] 1th inde fill color 
Grower, Better Homes and ’ ‘ ar ao oe 
catalogs, window banners, sales There LONGSiae ' race-name 
Gardens, House & Garden * 


: ‘ rine ; 4 ’ , 6 hse YY tex , j : 
Quality built « factory quar clerk training hooklet 4. eountel Wilh NeC ~ , manu ’ 


. WwW rit I ine : i rie 1aqcress ol ine 
anteed * Three models, many card animated display units, 
edging and trimming uses * , | maker will a rippear with the hrm 
; % ss ‘ 24% a ‘ " Velo 
Retail prices: Standard $3.95; REWSPaper ime orn iG CHVerOpy me a ng thetically ‘ 
Universal $5.95; Deluxe tuffer anme 
$46.95; slightly lower west of — 


Rockies * See your Roto Edger 


Distributer or write factory Toy Fair To Feature Keep this Merchandise Directory Num 
for name and address, Campbell Kid items ber where you In reach it quickly 


whenever you eea helt I ; 
New Campbell Kid items will be wdware products 
introduced at the American To, 
ant. ’ 
) = 1 New York, N. Y., March 
OREGON SAW CHAIN CORP. oo 5 - HARDWARE AGE 
epee itiels Mh Arilel, oe 14 
weer em i an tT Mirror. of Manitowoc, Wis., will Chestnut & Sétr ‘ts.. Philadelphia 39, Pa 


Ty AAD hal 19564 


introduce an electric mixel! Two 
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— Ree ae ea 5 ool 
SE oe 
z 24 ah. arnt 


For Du Pont Rose Insecticide and Fungicide 


tive 


' 
eC 
ey 
er Ibu Pont Rose Insecticide and Fungi ide is now in wnsational new prene Kage 

é Du Pont Squeeze-Duster— the fastest, cleanest, most convenient garden-duat applicator 
Oe evel cle Vv ised lust ri Squeeze of this soft ” Alathon prea Kage “¢ nas forth i cloud ol 

| dust that covers roses evenly and completely. Completely weatherproof and 

colortul Moost Your Tone dust sales (order You! supply of tust rico V LEE 

j Du Pont hos ins ( ( ide ind rung ide Suet st LT dipetes tind ry 
Ey 


E. |. du Pont de Nemours & Co. (inc.), Grasselli Chemicals Dept 
Garden Products, Wilmington, Delaware 









Cc 


LOSET 
RODS 


AVAILABLE IN 4 SIZES 
TO FIT ANY SIZE CLOSET 





RUST.PROOF 

THROUGHOUT 
No. 10-18 — Extends 18° to 30” ee 
No. 10-30°— Extends 30” to 48” 
No. 10-48 Extends 48” to 78” 
No. 10-72 Extends 72” to 108" 


vy-ouTY 
maADE OF wr sTEet 


co.p Rot 


yet INDIVIDUALLY PAC 
ot 1 KED IN 
OUTS METER CORRUGATED CONTAINERS 


Quality designed and beau- 


NICKEL tifully finished for lasting 
TED service in modern everyday 
PLA living such as you find 


F | N i SH in all Rockwood products. 










1 to the other. . 









$ 
"% qd one wed 
Om, 
vs 


ling wilt come petween ws 


@ Rockwood Clo*®! Rodi 


IT, 


MA 
CK 





NUPFA TU 
rR O WoOooodD, PE 
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suggested retail prices for 


OnNnvenience 


yvur 


st¢ 


ACME ORs 2 


THREE MORE FAVORITES! 


Now available in Du Pont Squeeze-Dusters ! 


All packages pre-prf ed with 





a i ae 


BETTER THINGS FOR BETTER LIVING 


flora. 


THROUGH CHEMISTRY 


















- 












EXTRA EYE AND SALES APPEAL 


wiThH 





Complete assortments of 
hardware and revolving 
stand all packed in one 
carton quickly set up 
ready to go to work. The 
hardware assortments are 
packaged in Plastic bags 
that always stay fresh 
and clean. Mounted on 
Larson Red Merchandise 
Cards 


They're attractive! 
They're colorful! 
They sell! 


Write for colortul 
literature on 
Larson's Hardware 
Assortments 


CHAS. O. 


STERLING 





HARDWARE DISPLAY 
ASSORTMENTS 


ON REVOLVING STANDS 







LARSON CO. 

















ae 


7 


No 5.7 Assortment 
Wire Goods 


ILLINOIS 





















the fashion 
in 

toilet seats 
has 





changed! 


PURITAN 


“ve 1900 
and PURITANS 
are modern as tomorrow 
‘They will boost your 
sales and profits 
please every cu ‘tomer! 





PRODUCTS, INC 


Cjieveland 7. Ohio 


Because it’s 


HANDIEST 
10 


DOOR-EASE 
WORLD'S LARGEST SELLING 
HOME STICK LUBRICANT 


bor doors 


drawers, windows. 
zippers and 101 other things 
that stick. of queak in two 
natuonally advertised sizes: 15: 
With free display box 
sales and good profit 
AMERICAN GREASE STICK CO. 
Muskegon, Mich, 


Manutacturers at 


si ef 


Tale Vi 


for ste Tek 


‘AST 














Zu Ad mats. envelope 








ne item Will be added by Amer 
i! Me pe cite ( orp W in- 
este [) of Olin Mathieson 
“orp. Will feature a new Kate 
foneia LAd nave a new line 
Ol liiverware set Vinyl! dolls are 
pbeing leatured ideal Toy ¢ orp 
qd Parke bt e} romote 


nMOppDINY yame 
Ti pste Kid 


(iim Vill be in Sunday m 


license rMmercriiagat 
avazine 
ppiement! in 105 markets, Life 


and ' tT} AS! ; Té ley] 10st) snow 


Seymour Smith Offers 
New Selling Aids 


A 16-page gardening catalog has 
been published by Seymour Smith 
& Son, Inc., Oakville 


, Lonn if} COT}- 


iInction with a series of new 
4g mats, a4 pruning book, and 
Lreamel 

ihe catalog shows the complete 


line with cost and retail price 


>t ¥etTt 


CATALOG 


verse sou 2 gem, ee. Gebketts, 
Gepenatne tute & Gramem + fe. ee 0b Crete Genes ’ _ 


tructures The pruning book is 


avaliable at S¢ each in packages of 


stuffers, 


and Spring Gardening Time 


‘reame}l may be had free for tle- 


in) th a new national advertis- 
ing campaign to be seen In seven 
leading consumer magazine 


Burpee Seeds Offers 


Give-away. Cash Prize 
W. Atlee Philadel 


phia, Pa., gives dealers a chance to 


burpee { oO., 
Lie-in with its national advertis- 
ing program teaturing a_ tree 
packet of Leedis 
$10,000 for a white marigoid and 


to every gardener, 
a $1.75 flower garden for $1 

fhe company 
packets with 
streamers and ad mats 


yive-aWay\ window 


g CHAIR- LOC 


Amazing New Liquid 
S-W-E-L-L-S Wood 
® Penetrates weed fibre— 
makes them e-x-9-a-a-4 
permanently 
® Guiekest and easiest way 
Tx teese ehair rungs 
legs handles dow ols 
dove -taiis ete 
A Fast-Selliing imoulse item 
> Write fer Free Samoles and 
Literature 
CHAIR-LOC CO 
Lakehurst 3, NM. J. 


STAINLESS STEEL 





FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHELF 


© Sheet Metal Screws me Serews @ Cap Serews 


® Set Serews © Weed — "e Nuts. Washer ete 


+ Cras » AN Drilled Fillister Head 
ff STAR STAINLESS SCREW co. 


y Write for complete deseriptive catalog 

0 == Telephone Littie Falis 4-23500 
fue §49 Union Bivd., Paterson 2, NJ 

= New York phone: Wisconsin 7-904! 








PIPE 
NIPPLES 


Steel, Brass 
Copper, Chrome 
Long Screws, Tank Nipples 
Gauge Siphons 
yer vesuRnor NIPPLE WORKS, Inc. 


1} 45° Sor g caer Ave Pittsburgh id Pa 
4h 














EDUCATIONAL TOYS 
and HOBBY KITS 


for boys and girls from | to 16 and up 
Woodburr g Sets Woodworking Kits Too 


Chest: Boat Builder Sets Toy Lawnmowers 
Metal and Wooden High Chairs, Step-Up 
Cha rs ror ng Roards Py Toys Push Toy: 


Pre-Schoo Educationa Toys Work Benches 
AND Ex: itive Dist ey'a ; & mM key Moute 
Ciub Creat of 


SEND FOR FREE CATALOG 
AMERICAN TOY & FURNITURE CO., INC. 


6130 North Clark $¢., Chicago 26, Iii 





supplies kits of 





Bewildered?? 


«ee them read... 
WASHINGTON NEWS 
AND VIEWS on page 
10 of this issue. Here 
are accurate, authentic, 
easy-to-understand re- 
ports on the latest de- 
velopments in Washing- 
ton affecting hardware 
dealers. This helpful 
feature in each issue 
is another reason why 
HARDWARE AGE is 
the No.1 choice of hard- 
ware dealers through- 
out the nation. 







































































SELECT 


NAIL eo 


NO. 422 


A S S O om T M 3 N T | 3 pair fluted glass 


2 pair brass plated 
1 pair solid brass 


















(ryive you r customer less? 
With ANCHOR No. 650 
“we ASSORTMENT he 


not only gets more BUT a wider variety of nails. 

ASK YOUR JOBBER. sl e will be happy to send at 

you full particulars on our extensive wire line. ® 
: WIRE CORPORATION 





SWITCH TO FAMOUS 
TAYLOR-MADE DOOR KNOBS 
FOR FASTER SELLING 


Yor CAN 8) PEND t)Ti lavior faor AL! Yaoi Door 


Knob needs ol single source tor easier stock can 


(SG O S S f T T | trol and improved profits 
YOUR CUSTOMERS will rove the wisdom of 
HANGERS | 


featuring lavior Ss new point Oot-sale doot knob 
packaging the kind you'll want to keep rigeht 


Cryyyyy ttt i = oot AV ft 
a pmeita tT MRA here YORK 











For Full-length Window Screens 





No. 20-A (Aluminum) No. 20-C (Cadmium on Stee!) up lromt tof that serve ourself market « I hie 
WO EXCLUSIVE FEATURES she these hene SHOW ALI laylor counter display and the 
ers the most convenient to use. The upper parts | exclusive laylor VUE-PACK are value leaders vou 
r hook ore made in : ghts d lefts with flanges can count on $2 weeks in the veat 
w ju:\de the eyes ' place 
The we parts or eves are irvead ind have 
irae He ngs wh nm engage me ? ¥ eatily 
} mpie moarter ? put uf eens ’ 
with Kees hangers—either | 
he ‘6 wit? ’ ; 1G ’ 
hey w ; ttle | “ al De 
” + aot the t ++ ” low w ; P 
e hi whe ‘ rr r 





For Full or Half-length Window Screens 
and Storm Sash 
Nos. 214 and 218-G 










THREE STYLES IN THE NEW 
















eneer and ty Du } ; where 
there pace at the tor »f the 14 ; TAYLOR vut PACK 
srt of the hanger extends above the scree Ne. 400 in Fluted 
be tised a the . t the ; Gless, No 410 Brass 
; ” rners f f engtt } Plated, Ne. 407 Series 
. if way down f nalt-leng? Cc Selid Grass, Polished 






or Chrome Finished 


tut, Gz 


AIS 0 Tay lon 


LOCK COMPANY 
PHILADELPHIA 32, PA., U.S.A. 


A Sturdy, Practical Hanger 
No. 215 














The eyes are attached | the uppe 
ers of the scree of sour ‘Jne tcrew 
* it oblong so that posit ' this part 
be adiusted exactiy betore the second 


ew it set 

14-gouge stee!, heavy and durable Packed 
with flat head w 7 screws ’ the hook ind 

unG nead screws ' the eye 





Order from your jobber 
Write P. O. Box 590 for Free Catalog 
Since 1874 


F. D. KEES MFG. CO. 


BEATRICE NEBRASKA VManula farer f le i hes Hiantk I Jooer Knobs and HIinilder: lilardu are 


Simce 192 ©* Progressive V holesaler everywhere sell the Tavier Line 
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YOU'LL DO BETTER WITH HELLER 


. 





ALL THIS $ 00 
DELUXE EQUIPMENT ony 738 


COMPLETE WITH DISPLAY BRACKETS — PEG PANEL BACKS 
THESE BEAUTIFUL FIXTURES GIVE YOU EVERYTHING 
STYLE © QUALITY * BIG CAPACITY * MODERN DESIGN 


rover wo. 24aW. C. HELLER & CO." onic 
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PLASTIC BASKET 
UTILITY LAUNDRY CARI 


= 
The Cart of VOL uses 


— Removable Basket — 


















Holds approximately a Bushel 
25''x8"'«7" in WHITE, PINK of 
YELLOW 


tiandy for Baby's Bath 
Garden Basket—Overstize Dish Pan 


QUAKER STRETCHER CO. 


Kenosha, Wisconsin 


Wash Tub 


ORDER from 
your JOBBER 
or WRITE to: 








ON: 


‘LLING, NATIONALLY ADVERTISEL 


Now demanded by millions for houseplants, flowers, vegetables, lawns 
oe Produces vigorous, beautiful growth in all plants quickly. Pays 





ealer 3344"), profit. Attractively packaged for display. Does not dete: 
orate, 16 clean odorless and SAFE. Dissolves instantly in water for use 
l-oz. makes 6 gallons liquid plant food 
Retails Your Cost eat © , tiles 

l-oz, pkt. 10¢ /2? to case wt 7 ibs 44 80 case is ¥* he 
Sor. can 2% 16 to case wi. 12 Ibs $6.00 case ( Guoranteed by ™ 
lor. can 24 to case wt. 14 Ibs $8.00 case \ 00d Housekeeping 
1-ib. can $1.00 12 to case wt. 16 Ibs $2.00 case SR sonrensee 





Also packed in 10-ib., 25-1b.. 5O0-tb. and 100-ib. drums 
I} your jobber cannoli supply you. order direct 


HYDROPONIC CHEMICAL CO., Inc., Copley, Ohio, U.S.A. 








POWERFUL 


Cash in on the 
LINCK Big Six 
for '56 


1) DI-MET Grab Grass killer in powder or liquid. Selectively kills 
crab grass, lemon grass, sedge, Dallas grass without damage tr 
turf. 2) DI-MET W. A. Wetting agent. 3) TAT Weedette. Weed 
killer. 4) TAT Ant Trap and Ant Bait, 5) TAT Insect Repellent 
6) MO-GO. Destroys moles, gophers, field mice + 
See your wholesaler or write mfr. 
for full information on 
this profit- packed deol. 
0.£. LINCK CO., Inc. 


Pre-Season 
DEAL! 
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Clifton, New Jersey | 
i Sales representatives: joha MH. Grahem & Ce., Inc 
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a ciseentias italian te | Wester Sum "| ousse oSAT. EVE. POST ©6000 HOUSEKEEPING + LOOK 
Worcester Lawn Mowe } “THIS WEEE AMERICAN WEEELY «BETTER FARMING * SETTER HOMESE GOONS 
Poloron Products, | 4 Savage Arms ¢ 18 + FAMILY CIRCLE + PARENTS MAGAZINE + FARM JOURNAL o FAMILY WEEKLY 
. (AM HOME 
p ble Elect if Wriaht Stee Ww TT * PARADE McCALL S MAGALINE + AMER! * PROGRESSIVE Fagmen 
’ ‘ oRETTER LIVING © EVERYWOMAN “WOMAN'S HOME (COMP. weston fase. 
A sht Washer Mia © HOUSEHOLD * SUCCESSFUL FARMING © LADIES HOME Ji , 
*Gail «TOWN /OURNAL + WEEKLY STAR Fammen * CAPPER S FARMER 
’ © SUNSET CHRISTIAN SC MOM © TRUE STORY + (APPER'S WEEKLY 
P * OVER 500 DAILY end WEELELY MEWSPAPL ES 
VYuacte Mig Cc ; 96 9/7 Tey if YOURSELF! , 
Gutter Ghatches « - f SEND FOR FREE SAMPLE STEADY YEAR ‘ROUND REORDER ITEM 
) cane | , ZUD DISTRIBUTORS INC, P.O. BOX 533, FAIR LAWN, W. J 
Quality Products Mig 20 -) oe Aistert } 
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MARSHALLTOWN 


WwW 





MARSHALLTOWN TROWEL COMPANY + MARSHALLTOWN, IOWA 









| Auger Bit Set. 


Sell COREENLEF id Solid 4 enter 


500 
Mile 


Guarantee 




















Auger Bits in sets and make extra large 
sales. Durable green plostic rolls Double Ball-Bearing Wheels 
} contain sets of 6, 6, 9, or 13 bits Exclusive hard tempered wheels 
give amazing performance 
Shaped to the Shoe’ comfort 
and bDalance bring extra sales 
Many other models to choose 
treo 


Hand Tool Catalog No. 35-H 


GREENLEE TOOL CO., 16813 HERBERT AVE., ROCKFORD, ILL. 


Gb 
t SOLDERIN 
Ce". GREATER PROFITS 





display and sell Rubyfluid liquid and 
paste soldering flux from eye-catching 
counter merchandisers Preferred by 
e customers becouse Rubyfiluid is fast 


4 acting, wets out freely, eaty to use, BASEBOARD MODEL 


makes strong unions 
. itt Lest @ Litetime 


RUBY CHEMICAL CO. © Nothing te 


58 SS. McDowell 3¢., Columbus 8, Obie 















2 Fast-Selling or" = Ps ed King 





@ finest Money Con Buy 







ye Metal iss-192 matson avenue 
{Ac Products  “"**#s-8annt: 





NEW “SILENT 8" 


Large diameter wheels witt 
ong-lasting rubber tire 
Speed y afe 

guarantee 





new 
rubber 
wheeled 
Sensation! 





Wiis Ger Gran QOEEE GRE. LEE In 3-Color Self-Selling Packages—SEE YOUR JOBBER 





FLOOR MODEL 


@ fasy te instal 


Weer Ovt @ Nothing te Break 





wert foe MALiT™ PATERT PENDING 













There's still lots of new merchandise being introduced to retail hardware markets. 
chandise by reading ‘Whot's New,’ which appears in every issue on page 12. During 





Looking for New Merchandise? 


AGE brings you more listings of new merchandise than any other hardware magazine. 


HARDWARE AGE Chestnut & 56th Sts. : Philadelphia 39, Pa. 


Keep posted on new mer- 


each month HARDWARE 















DOMES »o SILENCE 
RUBBER CUSHION FURNITURE GLIDES 


NEW DISPLAY BOX 


CONTAINS 


1 Dozen Cards each of 3 sizes—'/s", 4%", 1" 
4 pieces (1 set) on a Card—1 dozen Cards in Display 


PROMPT SHIPMENT 
Ask your jebber. if he is not supplied, write 


ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 























CONTAINER ? 
AND r 

CARDS IN —— 

2 COLORS 





a 
SILENCE 
Midher Vane Cex 


I= 
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Fasteners df Hodell Chains Io Chester Hoists ’ 
_* 


THE PERFECT BALANCE 
e Dependable Bolts 
e Sturdy Packages 


Durable steel! Uniform, smooth threads! Heads that hold 
with extra strength! That's the quality you'll find in 
National's most complete line of bolts. 

The color-coded label on the National package tells 
you immediately what type of bolt it contains. And high- 
visibility printing makes it easy to read... helps speed up 
selling and makes stock handling a cinch. Smudges or 
linger stains won't show on the glossy surface of these 
sturdy boxes either, so they always look good on 
your shelves. 

Stock the complete line of National bolts. Their de- 
pendable quality and attractive packaging are a perfect 
balance for repeat business. All sizes and thread types 


are available. 


THE NATIONAL SCREW & MFG. CO. 


CLEVELAND 4, OHIO 


Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave., Los Angeles 22, Cal. 


CARRIAGE BOLTS « MACHINE BOLTS « LAG BOLTS 
CAP SCREWS © WOOD SCREWS « PIPE PLUGS 
MACHINE SCREWS « NUTS « TAPPING SCREWS 

STOVE BOLTS « COTTER PINS 
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THE HUENEFELD CO. 
CINCINNATI 25, OHIO 
Established 1872 


